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New  Economic  Era  For  Newspapers  Seen 
In  Rising  Subscription  Prices 

Movement  Now  Under  Way  Shifts  From  Advertiser  to  Reader  a  Larger  Share  of  Production  Costs — 
New  York  World  and  Kansas  City  Star  Lead  Advance  Among  Large  Dailies — Situation  Surveyed 


piRST  signs  that  newspapers  are  en- 
tering  a  new  phase  of  the  economic 
movement  which  began  with  the  war  came 
with  the  New  Year  announcement  that  the 
Kansas  City  Star  and  the  New  York 
World  would  seek  revenues  necessary  to 
meet  mounting  costs  from  increased  sub¬ 
scription  and  local  sale  prices. 

The  World,  in  announcing  an  increase 
from  two  to  three  cents  in  the  price  of 
hs  morning  issue,  declared  that  “it  is  un¬ 
sound  for  any  independent,  aggressive, 
uncontrolled  newspaper  to  have  to  rely 
to  so  great  an  extent  on  support  other 
than  that  which  comes  from  its  own 
readers.”  During  1924,  the  announce¬ 
ment  states,  the  white  paper  and  ink  alone 
cost  half  a  cent  a  copy  more  than  the 
World  received  from  sales  per  copy — 
the  truth  of  which  is  confirmed  by  30 
seconds’  elementary  arithmetic. 

The  Star  does  not  put  its  reasons  so 
tersely,  but  they  are  none  the  less  cogent : 

“Everything  that  goes  into  the  making 
of  a  newspaper  has  remained  at  a  high 
level. 

“White  paper,  the  heaviest  single  item 
in  newspaper  cost,  was  $40  a  ton  before 
the  war.  It  costs  now  $77  a  ton.  Uncle 
Sam  demands  more,  vastly  more,  for 
transporting  newspapers  in  the  mails  and 
has  under  way  a  still  further  increase. 
Wages  of  printers,  of  pressmen,  of  all 
labor,  have  gone  up  steadily. 

“Further,  no  good  newspaper  stands 
still.  Within  the  year  the  Star  has  given 
its  readers  more  than  ever  before.  It 
has  added  the  beautifully  illustrated 
Sunday  Magazine  and  the  eight-page 
io  of  comics  in  four  colors.  In  addition, 
its  friends  have  been  informed  and  en¬ 
tertained  for  two  years  by  its  radio  sta¬ 
tion,  from  which,  of  course,  there  can  be 
no  remuneration  other  than  gratitude.  All 
of  this  was  in  fulfillment  of  what  the 
Star  conceived  to  be  its  obligation  to  its 
readers  to  give  them  the  best.  It  has 
followed  this  policy  during  its  life  of  ^ 
years  and  it  will  continue  to  follow  it. 
But  the  increasing  cost  permeating  every 
source  of  newspaper  expense  has  made 
advisable  a  slight  advance — five  cents — 
for  placing  at  your  door  seven  mornings 
and  six  evenings  a  wrek  a  newspaper 
which  covers  the  field  in  news,  instruc¬ 
tion,  and  in  entertainment.” 

Both  of  these  papers  have  resisted  for 
years  the  sweep  of  the  current  toward 
higher  subscription  prices. 

The  New  York  World  stood  adamant 
three  years  ago  against  a  proposed  in¬ 
crease  to  three  cents  daily  by  all  local 
morning  papers.  The  evening  papers  had 
previously  attained  and  have  since  held 
the  three-cent  price.  One,  Curtis’s 
Evening  Post,  a  year  ago  raised  its  price 
to  five  cents  and  now  has  more  regular 
buyers  than  at  any  time  in  its  recent 
history.  The  American,  which  set  its 
price  at  three  cents  daily  and  10  cents 
Sunday  while  the  other  papers  were  de¬ 
bating  the  move,  has  found  its  public 
willing  to  pay. 

The  Kansas  City  Star,  likewise,  has 
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refused  to  be  influenced  to  higher  prices 
until  the  present.  It  charged  10  cents  a 
week  when  it  was  only  the  six-day  eve¬ 
ning  Star.  Thirty  one  years  ago  the 
Sunday  Star  was  added  with  no  change 
in  the  10-cent  price.  Eight  years  later 
the  Morning  Times  brought  the  number 
of  issues  a  week  to  13,  but  the  price 
remained  at  a  dime  until  the  war,  when 
some  increase  was  imperative.  The  old 


price  was  restored  after  the  war  in  at>- 
ticipation  of  the  return  to  “normalcy,” 
but  as  everyone  knows  there  has  been 
no  return.  The  Star’s  opposition  has 
sold  at  the  15-cent  rate  for  thirteen  issues 
for  the  past  three  years. 

Glance  at  the  Star’s  statement  again 
for  a  hint  as  to  what  has  been  going  on 
in  newspaper  publication  since  the  .\rm- 
istice. 


TWO  DAYS  IN  WASHINGTON  FOR  A.  S.  N.  E. 

C.  HOPWOOD  of  the  Cleveland  Plain  Dealer,  aecretary  of  the 
American  Society  of  Newspaper  Editors,  this  week  announces  the 
program  for  the  third  annual  convention  of  the  society  to  be  held  at  the 
New  Willard  Hotel,  Washington,  D.  C.,  Jan.  16-17.  President  Coolidge 
has  accepted  an  invitation  to  attend  the  annual  banquet  to  be  held  Jan 
17,  Benjamin  Franklin’s  birthday. 

The  Society’s  board  of  directors  has  extended  an  invitation  to  the  heads 
of  Washington  Bureaus  to  attend  the  meetings  and  take  part  in  discus¬ 
sions. 

The  program  follows: 

FRIDAY  MORNING,  JAN.  16. 

10  A.  M. — Address  of  the  President,  Casper  S.  Yost,  St.  Louis  Globe 
Democrat. 

Committee  Reports,  Etc. 

FRIDAY  AFTERNOON,  JAN.  16. 

“Crime,  the  Law  and  the  Press,’’  James  M.  Beck,  Solicitor  General  of 
the  United  States. 

Discussion:  Herbert  Bayard  Swope,  New  York  World;  Willis  J.  Abbott, 
Christian  Science  Monitor. 

“The  Doctor  Looks  at  the  Newspapers,’’  Dr.  Morris  Fishbein,  editor. 
Journal  of  the  American  Medical  Association. 

Discussion:  Grove  Patterson,  Toledo  Blade;  Arthur  M.  Howe,  Brooklyn 
Eagle;  Paul  Bellamy,  Cleveland  Plain  Dealer. 

SATURDAY  MORNING,  JAN.  17. 

“Dodging  Propaganda,’’  Karl  A.  Bickel,  United  Press. 

Discussion:  Julian  S.  Mason,  New  York  Herald  Tribune;  E.  S.  Beck, 
Chicago  Tribune;  Morris  Lee,  Philadelphia  Public  Ledger;  James  Kemey, 
Trenton  Times. 

“In  what  Degree  Are  Syndicates  and  Press  Services,  Rather  than  Edi¬ 
tors,  Editing  the  Newspapers?’’  A  “symposium’’  of  opinions  and  experi¬ 
ence  by  Frank  P.  Glass,  St.  Louis  Star;  Charles  W.  Danziger,  Pittsburgh 
Chronicle-Telegraph;  Marvin  Creager,  Milwaukee  Journal;  C.  H.  Dennis, 
Chicago  News;  Harvey  Ingham,  Des  Moines  Register  and  Tribune-News; 
T.  J.  Dillon,  Minneapolis  Tribune;  Arthur  R.  Treanor,  Saginaw  News- 
Courier;  Thomas  A.  Robertson,  Cleveland  News;  John  S.  Cohen,  Atlanta 
Journal;  Loring  F.  Pickering,  North  American  Newspaper  Alliance;  E.  V. 
Harris,  Washington  Herald;  George  A.  Hough,  New  Bedford  Standard. 

SATURDAY  AFTERNOON,  JAN.  17 

“Are  the  Schools  of  Journalism  Getting  Anywhere?’’  Walter  Williams, 
Dean  College  of  Journalism,  University  of  Missouri. 

Discussion:  Walter  M.  Hsurrison,  Oklahoma  City  Oklahoman;  J.  T. 
Williams,  Jr.,  Boston  Transcript]  Gaorge  W.  Dodds,  Spokane  Spokesman 
Review. 

Business  Session,  Election  of  )))wectors,  etc.^ 


You  read  of  a  beautifully  illustrated 
Sunday  magazine — service  to  reader  and 
advertiser,  of  a  plus  character — far  be¬ 
yond  the  call  of  duty  or  necessity. 

You  read  of  a  four-color,  eight-page 
comic  section,  filled  with  the  best  pictorial 
humor  that  the  country  possesses — an¬ 
other  “plus”  treat  for  a  million  people 
in  the  Slidle  West  to  whom  the  newspa¬ 
per  comic  was  a  joy  unknown.  They 
appear  to  like  it. 

You  read  of  two  years’  broadcasting 
from  one  of  the  most  powerful  radio  sta¬ 
tions  on  the  continent  of  nightly  enter¬ 
tainment  not  only  for  Kansans  and  Miss¬ 
ourians,  but  for  thousands  of  people  in 
New  York,  Florida,  Texas,  the  far  Can¬ 
adian  north  and  across  the  oceans.  There 
is  no  reward  but  gratitude,  the  Star  says, 
for  this  service,  but  can  it  be  said  that 
gratitude  of  readers  is  a  negligible  ele¬ 
ment  to  a  newspaper? 

It  is  not  in  the  Star’s  statement,  for 
the  Star  doesn’t  buy  syndicated  features 
so  liberally  as  do  other  papers,  but  it  is 
a  fact  that  the  2,000  daily  newspapers 
of  this  country — or  the  great  majority  of 
them — have  helped  to  swell  the  great  fund 
which  has  been  spent  since  the  war  for 
features  of  general  interest  and  entertain¬ 
ment  value  to  readers.  Many  of  them 
have  added  special  wire  services  to  sup¬ 
plement  their  spot  news  reports — all  to 
make  the  paper  of  greater  value  to  read¬ 
ers  and  through  that  process  to  increase 
their  worth  as  advertising  media. 

This  concern  of  editors  that  their  read¬ 
ers  be  supplied  the  best  available  has  also 
been  manifested  in  a  steadily  rising  stand¬ 
ard  of  personnel  requirements  and  pay 
for  editorial  staffs.  The  picturesque  star 
reporter  of  20  years  ago  with  his  respec¬ 
tively  weekly  space  string  is  a  rare  bird 
today,  but  in  his  stead  in  metropolitan 
offices  are  ten  or  twenty  competent  men 
each  of  whose  earnings  on  regular  sal¬ 
aries,  appro.ximate  his  uncertain  maxi¬ 
mum  income.  Editorial  salaries,  the  last 
of  the  newspaper  pay  standards  to  re¬ 
spond  to  the  higher  wage  trends,  are  now 
definitely  rising.  That  is  true  in  both 
large  and  small  cities. 

•Ml  of  these  elements  are  more  or  less 
novel  in  newspaper  costs.  Only  a  year 
or  so  ago,  the  bulk  of  price  and  adver¬ 
tising  rate  increases  were  attributed  to 
the  outgo  for  paper  and  machine  room 
forces.  Paper  prices  are  not  going  up 
immediately ;  neither  are  they  going  down 
appreciably,  if  at  all. 

Wages  to  labor  in  the  printing  and 
distributing  departments  turned  sharply 
upward  in  1919  and  were  not  checked  by 
the  1921-1922  business  depression.  They 
have  continued  to  increase,  year  by  year, 
in  most  cities  and  all  that  the  strongest 
efforts  of  newspaper  publishers  have  been 
able  to  accomplish  is  to  prevent  sudden 
and  disorganizing  jumps  in  pay  scales. 
Contracts  now  in  force  the  country  over 
guarantee  the  upward  trend  for  the  next 
three  years  at  least. 

,  All  of  these  elements,  new  and  old, 
have  demanded  that  newspapers  increase 
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tlicir  income.  Some  of  the  increase  has 
come  from  added  volume  of  adver¬ 
tising,  hut  this  source  has '  been  almost 
negligible  during  1924.  The  new  rev¬ 
enue  in  tlie  past  year,  what  there  has 
been  of  it,  has  been  in  the  form  of  in¬ 
creased  advertising  rates. 

On  the  basis  of  available  information, 
no  one  can  say  how  much  additional  in¬ 
come  came  to  the  newspapers  last  year 
through  the  channel  of  higher  rates  on 
advertising.  The  best  guide  is  the  com¬ 
pilation  of  circulations  and  rates  which 
will  appear  in  Editor  &  Publish kr 
International  Year  Book  Number,  out 
jan.  31. 

According  to  this  tabulation,  newspaper 
circulations,  morning  and  evening,  as  of 
Oct.  1,  1924,  show  an  increase  of  4.9  per 
cent  over  the  previous  Oct.  1  totals.  Ad¬ 
vertising  rates  increased  only  4.7  per 
cent. 

Splitting  the  daily  group  into  its  com¬ 
ponents,  it  appears  that  morning  paper 
circulations  increased  7.7  per  cent,  while 
rates  increased  9  per  cent.  Evening  pa- 
jiers’  circulations  increased  3.2  per  cent, 
with  a  rate  increase  of  only  2.9  per  cent. 

Otie  can  follow  several  lines  of  reason¬ 
ing  from  these  premises. 

One  is  that  newspaper  advertising  rates 
on  a  nation-wide  scale  are  as  high  as  they 
can  go  without  disturbing  the  general 
business  fabric.  That  is  not  altogether 
true,  although  it  cannot  be  denied  that 
a  repitition  of  the  rate-raising  panic  of 
a  few  years  ago  would  probably  have  re¬ 
sults  dangerous  both  to  buyers  and  sellers 
of  space.  The  present  prevailing  idea 
among  both  classes  is  that  rates  should 
rise  only  as  warranted  by  increases  in 
circulation. 

Another  possible  angle  is  that  the  ap¬ 
parent  stagnation  in  rates  is  due  to  the 
numerous  consolidations  and  suspensions 
that  have  marked  1924.  Many  of  these 
changes  took  place  among  the  smaller 
and  weaker  newspapers  whose  rates  were 
altogether  disproportionate  to  their  cir¬ 
culations,  measured  by  big  and  medium 
city  standards.  This  factor  exists,  but 
in  all  probability  its  effect  on  the  rate 
total  is  negligible. 

A  third  line,  and  this  is  the  most  plaus¬ 
ible,  is  that  the'  thought  expressed  by  the 
New  York  World  is  finding  acceptance 
among  newspaper  owners.  There  has 
been  little  change  in  the  basic  rate  per  line 
per  thousand  or  million  circulation  dur¬ 
ing  the  past  two  years,  which  is  further 
support  for  the  theory  that  publishers  do 
not  care  to  lean  more  heavily  on  adver¬ 
tisers  for  the  funds  necessary  to  conduct 
their  papers. 

Give  the  reader  more,  give  him  better 
news,  lietter  entertainment,  a  better  print¬ 
ed  paper,  a  larger  measure  of  service,  in 
and  out  of  its  columns — these  have  been 
the  controlling  ideas  of  the  past  three 
years  in  the  business. 

The  logical  corollary  seems  now  about 
to  become  effective — let  the  reader  pay 
for  it. 


DEATH  TAKES  TWO  EXECUTIVES 


Ottumwa  Courier  Editorial  and  Busi- 

neu  Chiefs  Die  Within  24  Hours 

W.  H.  Powell,  managing  editor,  and 
E.  P.  Canny,  advertising  manager  of  the 
Ottuviu-a  (la.)  Courier,  died  within  a 
24-hour  jieriod  last  week.  The  loss  to  the 
paper  has  lieen  a  severe  one.  Mr.  Pow¬ 
ell’s  death  followed  a  two  weeks’  illness 
of  pneum<jnia  and  Mr.  Canny  succumbed 
to  an  attack  of  apoplexy. 

William  Hall  Powell  was  a  native  of 
Exeter,  Ill.,  born  .\ug.  IM,  1881  and  had 
resided  in  Ottumwa  40  years. 

Edward  P.  Canny  was  Ixirn  May  4, 
1878  in  Shenandcah,  Pa.,  aixl  came  to 
Ottumwa  in  1887.  He  joined  the  Courier 
forces  15  years  ago  as  a  reporter,  rose 
to  city  eilitor  and  held  that  jxist  until 
1919  when  he  went  into  the  business  of- 
lice  and  in  a  few  months  became  adver¬ 
tising  manager.  He  is  survived  by  his 
widow,  Mrs.  Mary  A.  Canny,  three  sons 
and  three  daughters,  two  brothers  and  two 
sisters. 

Newspaper  men  from  southeastern 
Iowa  were  gathered  for  the  Powell  ob¬ 
sequies  and  co-workers  and  associates  in 
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By  Henry  Edward  Warner 


MEMORIES* 


When  I  was  a  rub  reporter. 

Skinny  and  brash  and  gay. 

The  job  was  never  too  long  for  me 
And  never  too  rough  the  way. 

I  hustled  and  dug  and  braced  the  world 
As  none  but  a  young  Cub  could — 
.\nd  the  pay  I  drew  was  a  little  thing 
To  the  joy  of  making  good. 


II 


There  were  Payne  and  Carter  and  Hussey-  - 
Three  of  a  kind,  these  three; 

Like  gods  they  moved  in  the  city  room-- 
Like  gods,  to  a  Cub  like  me! 

George  Payne  was  the  Czar  of  the  City  Desk. 

And  Carter  and  Hussey,  they 
Were  the  grown-up  dreams  of  my  dearest  hope 
When  the  Cub  should  have  his  day. 


Ill 


There  were  Payne  and  Carter  and  Hussey 
And  towering  above  the  three 
Were  Crasty  and  Fabian  Franklin;  ay. 

And  Harwood,  a  Prince  was  he! 

And  Grasty  and  Fabian  Franklin  ruled 
In  a  kingdom  all  their  own. 

When  a  hopeful  Cub  with  his  golden  dream 
Was  happy  to  sweep  the  throne! 


IV 


O  visions  that  seek  me  waking. 

Memories  haunting  my  bed! 

That  day  was  red  with  glory  when  I 
Wrote  up  to  a  back-page  head! 

And  many  a  scoop  has  thrilled  me  since. 

But  none  as  the  Big  One  did 
When  Payne  looked  up  with  a  smile,  and  said, 
“That’s  a  pretty  good  story.  Kid!” 


'When  I  was  a  Cub  reporter!  .  .  . 

I'd  not  go  back  to  Then, 

For  I’ve  traveled  far  on  the  rocky  road 
That  leads  to  the  hopes  of  men! 

But  with  much  of  the  journey  still  ahead. 
There’s  joy  in  the  backward  glance 
To  The-Things-That-Were  when  Men  were  gods 
And  Life  was  a  Cub’s  romance! 


*l)itiicali'd  zvith  .rincere  affection  to  the  memory  of 
the  late  Charles  H.  Grasty. 


;he  Lee  Syndicate,  which  controlled  the 
Courier,  attended.  Among  those  present 
were:  E.  P.  .\dler,  publisher  of  the  Da-  n.  Y, 
venport  Times  and  head  of  the  Syndicate ; 

Frank  H.  Burgess,  of  the  LaCrosse  Trib¬ 
une;  Frank  D.  Throop,  Davenport 
Democrat ;  L.  P.  Loomis,  M  uscatine  Jour¬ 
nal',  E.  L.  Sparks,  Hannibal  Courier- 
Post  and  M.  Brayton,  Madison  IVis- 
consrn  Stale  Journal. 


VAN  ANDA  PLANS  VACATION 


NEW  TABLOID  ENTERS 
FIELD  IN  BUFFALO 


Times  M.  E.  Leaving  for  Long 
Rest  in  California 


W.  J,  Conners’  Enquirer  Reduced  I 
Size  and  Merged  with  Daily  Star 
— Sold  As  Two  Cent  Evening 
Daily 


The  Buffalo  Enquirer  on  Jan.  5, 
clianged  its  name  to  the  Buffalo  Daily 
Star  and  Enquirer,  and  its  size  from 
standard  to  picture-tabloid  dimensions. 

The  new  evening  daily  resulting  sells 
for  two  cents  and  runs  to  32  pages.  Both 
L'nited  Press  ami  international  News 
Service  arc  used.  It  is  highly  picturized. 

William  J.  Conners,  Jr.,  remains  as 
e<litor  and  publisher;  John  11.  Tranter 
as  managing  editor;  William  S.  Bennett, 
husiness  manager;  and  William  E.  O’¬ 
Brien,  advertising  manager. 

Advertising  rates,  it  was  announced, 
will  remain  the  same  as  those  maintained 
by  the  Enquirer  for  the  first  three  months 
when  there  will  be  a  readjustment  based 
on  the  circulation  over  that  periixl.  Space 
will  be  sold  in  combination  with  the  Daily 
and  Sunday  Courier,  also  owned  by  Mr. 
Conners,  where  the  space  of  any  one  ad¬ 
vertisement  does  not  exceed  tabloid  size, 
five  columns  of  twelve  and  a  half  ems 
pica,  by  200  line  deep. 

“The  first  appearance  of  the  tabloid 
met  with  whole-hearted  reception  on  the 
part  of  not  only  Buffalo,  but  this  whole 
section,”  Mr,  Conners  declared  in  a  tele¬ 
graphed  statement  to  Editor  &  Pi'blish- 

ER. 

“Notwithstanding  the  fact  that  more 
than  three  times  the  average  run  of  the 
Enquirer  was  printed  there  were  scores 
of  instances  where  the  paper  was  sold 
out  long  before  the  regular  editions  of 
the  standard  size  newspapers. 

“.\nother  encouraging  evidence  of  the 
newspaiier’s  popularity  is  the  way  it  has 
been  received  by  the  advertisers  of  the 
city.  The  popularity  of  page  dominating 
copy  with  the  use  of  small  space  and  its 
general  appeal  to  all  classes  assures  to 
the  paper  a  steady  consistent  use  of 
space  by  the  advertisers. 

“.Ml  in  all  it  exceeded  even  our  most 
ardent  hopes  as  a  metropolitan  tabloid 
newspaper.” 

The  name,  Buffalo  Star,  has  belonged 
to  the  Conners  family  for  many  years. 
The  original  Star  flourished  from  1831 
to  1842,  first  under  the  leadership  of 
Charles  Faxon.  It  was  sold  in  1838  to 
Quartus  Graves,  who  six  years  later 
passed  it  on  to  Henry  Burwell,  who 
changed  its  name  to  the  Mercantile 
Courier  and  Democratic  Economist.  This 
name  was  later  shortened  to  Courier. 

The  Enquirer  was  established  in  1891 
and  bought  by  William  J.  Conners  in 
1895.  _  For  a  short  time  there  was  a 
morning  edition  of  the  paper,  but  that 
was  droppetl  when  Mr.  Conners  acquired 
the  Courier. 


VICKSBURG  HERALD  SOLD 


Now  Property  of  Dr.  G.  S.  Hannon, 

Owner  of  Hattiezburg  American 

With  the  issue  of  Jan.  1,  the  control 
of  the  Ticksburi’  (Miss.)  Herald,  passed 
into  the  hands  of  Dr.  G.  S.  Harmon,  edi¬ 
tor  and  publisher  of  the  Hattiesburg 
(Miss.)  .-Imerican. 

The  staff  of  the  V’icksburg  |)a|)er,  as 
announced  Jan.  1,  consi.sts  of  G.  S.  Har¬ 
mon,  editor,  Keeton  Arnett,  managing 
editor,  Donald  McDonald,  news  editor, 
ami  k.  C.  Jones,  business  and  advertis¬ 
ing  manager.  Arnett  was  formerly 
manager  of  the  Mississippi  Bureau  of  the 
.Veil'  Orleans  Times- Picayune.  K.  C. 
Jones  came  to  Vicksburg  from  Meridian, 
Miss.,  where  he  was  advertising  man¬ 
ager  of  the  Meridian  Star  for,  several 
years. 


Carr  V.  Van  Anda,  managing  editor  of 
the  New  York  Times  will  start  some  time 
this  month  on  a  long  recuperative  vaca¬ 
tion.  He  will  go  to  Southern  California 
for  the  remainder  of  the  winter.  During 
his  absence  his  duties  will  be  assumed  by- 
Frederick  T.  Birchall,  assistant  managing 
editor. 

Mr.  Van  Anda  has  been  constantly  at 
the  managing  editor’s  desk  of  the  New 
York  Times  for  21  years  and  has  been 
engaged  in  newspaper  work  for  43  years, 
for  .36  years  in  an  executive  capacity. 


New  Trial  of  Pew  vz.  I.  N.  S. 


ALTON  (ILL.)  DAILIES  MERGED 


Evening  Telegraph  Buyz  and  Dizcon- 
tinuez  Daily  Timez 


Retrial  of  the  suit  of  Marlen  E.  Pew 
against  the  International  News  Service 
began  in  Queens  County  Supreme  Court 
at  l>>ng  Island  City,  N.  Y.,  Jan.  7.  Mr. 
Pew’s  suit  is  based  on  an  alleged  breach 
of  contract  by  tin;  I.  N.  S.,  of  which  he 
was  editor  and  manager  from  Julv,  1919, 
to  January,  1923.  A  verdict  returned  by 
a  jury  in  November,  1923.  for  the  plain¬ 
tiff,  awarding  damages  of  $49,5()0,  was 
reversed  last  month  on  a  Mint  of  law  by 
the  Appellate  Division  in  Brooklyn.  Mr. 
Pew  was  the  only  witness  heard  up  to 
press  time  of  Editor  &  Pubusher. 


Ne3 


_  The  rising  cost  of  newspaper  produc¬ 
tion  and  the  limited  local  field  were  given 
as  reasons  for  the  sale  of  the  Alton  (Ill.) 
Daily  Times  last  week  to  the  Alton  Eve¬ 
ning  Telegraph,  which  is  reported  to 
have  paid  $125,000  for  the  Times  plant. 
The  Times  suspended  with  its  edition 
of  Dec.  31  and  E.  P.  Campbell,  the  foun¬ 
der,  associated  with  William  H.  Murphy- 
in  the  Times  since  its  first  publication  in 
1909,  retired  from  ncwspaiier  w-ork. 

The  Telegraph  was  established  in 
18.36.  The  purchase  of  the  Times  will 
mean  no  change  in  its  personnel. 

Mr.  .Murphy  and  other  members  of 
the  Times  staff  have  joined  the  Tele¬ 
graph  staff.  Under  the  terms  of  the  sale 
Mr.  Campbell  receives  a  stipulated  sum 
during  the  next  three  years,  conditional 
upon  his  remaining  out  of  the  newspaper 
field. 
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Editor  &  Publisher  for  January 


MORAN  URGES  NEWSPAPER  CO-OPERATION 

New  Part-Owner  of  Cleveland  News  Declares  Criticism  of  Contemporaries  Acts  as  Boomerang — 
Believes  Inside  Harmony  Should  Be  Assured  by  Well  Paid  Staff 


EFFKCTIVK  Jan.  1,  George  F'. 

Moran,  president  of  the  Cleveland 
Company,  publisher  of  the  Clcvclaiui 
Xai'S  and  Sunday  Nczvs-l.cader,  became 
part  owner  of  these  publications  ami 
was  elevatcrl  to  the  chairmanship  of  the 
board  of  directors,  being  succeeded  in  the 
president’s  office  by  l)an  R.  Hanna,  Jr., 
who  also  becomes  general  manager.  In 
his  new  cap.icity  Sir.  Moran  now  be¬ 
comes  associated  with  Mark  A.  Hanna, 
Carl  H.  H<inna  and  1).  R.  Hanna.  Jr. 

Mr.  Moran  was  elected  presklent  of 
the  Cleveland  Company  following  the 
death  of  D.  R.  Hanna.  Sr.,  .and  has  filled 
the  post  since  that  time.  Since  coining  to 
the  Geveland  News  ami  the  Sunday 
.\'ews-I.eader  in  1914,  Mr.  Moran  held 
successively  the  posts  of  assistant  gener¬ 
al  m,anager,  general  manager,  vice-presi¬ 
dent,  then  preskk'iit.  and  now  steps  into 
the  highest  honor  the  conip,any  can  ac¬ 
cord  him. 

.\t  a  meeting  of  the  board  of  directors, 
the  following  resolution  was  adopteil : 

“Move  that  a  vote  of  deep  apprecia¬ 
tion  be  accorded  President  (ieorge  1'. 
Moran,  by  the  directors  of  the  Cleve¬ 
land  Company,  representing  the  late  I). 
R.  Hanna,  for  his  many  years  of  faith¬ 
ful  guidance  of  the  affairs  of  the  Cleve¬ 
land  Company.  He  has  served  the  in¬ 
terests  of  the  company  first  at  all 
times,  as  is  evidencerl  by  the  remark¬ 
able  record  of  this  Company,  and  the 
board  of  directors  wishes  him  many 
more  years  of  success,  goml  health  and 
prosjx'rity  with  the  Cleveland  Com¬ 
pany.” 

When  Mr.  Moran  left  his  former  jxist 
as  busim'ss  manager  of  the  Cleveland 
Plain  Healer  to  become  assistant  general 
manager  of  the  Cleveland  Company,  the 
Cleveland  News,  according  to  the  state¬ 
ment  of  October,  1913,  had  a  circulation 
of  101.000  copies  daily  and  the  Sunday 
Leader’s  circulation  was  75,993.  The 
.\udit  Bureau  statement  of  October,  1924. 
shows  the  circulation  of  the  Cleveland 
News  to  be  1<)4,488  copies,  net  paid  daily, 
and  that  of  the  Sunday  News-l.«ader  to 
be  179,156,  net  paid  Sunday. 

These  remarkable  growths  came  as  a 
result  of  Mr.  Moran’s  keen  perception 
of  what  both  papers  needed  to  lift  them 
to  a  higher  plane  with  the  reading  public, 
and  they  are  eloquent  testimony  as  to  the 
soundness  of  his  ideas  and  his  methods  of 
carrying  them  out. 

Mr.  Moran  attributes  a  portion  of  his 
success  to  the  fact  that  he  has  always  re¬ 
lied  on  the  merit  of  his  papers  to  sell 
them,  rather  to  criticism  of  the  methods 
of  competitors.  In  an  interview  with 
Kuitor  &  PuBt.isitKR  Mr.  Moran  assertwl 
that  in  his  opinion  one  of  the  great 
troubles  with  newsiwper  publishers  is  the 
fact  that  they  spend  too  much  time  criti¬ 
cizing  their  contemporaries  in  the  field  in¬ 
stead  of  putting  forth  an  effort  to  sell  the 
news  or  advertising  columns  of  their  own 
IwiKT,  and  he  pointed  out  that  partly  be¬ 
cause  of  this  unfortunate  condition  the 
magazines  of  the  country  today  are  carry¬ 
ing  large  volumes  of  advertising  that 
slioiild  he  going  to  the  newspapers. 

By  the  time  a  prospective  advertiser 
has  listened  to  a  salesman  hammer  the 
merits  of  a  competitive  newspaper,  Mr. 
•Moran  thinks  that  that  potential  a<lver- 
tiser  is  either  weary  of  the  hearing  or 
el>e  his  time  has  Ix-en  consumetl,  and  the 
sidesman  fails  to  land  the  business. 

The  Cleveland  publisher  believes  there 
should  lx:  some  sort  of  a  co-operative 
campaign  by  newsjapers  to  convince 
national  advertisers  that  they  could  better 
serve  their  interests  through  placing  their 
copy  in  the  newspapers.  He  also  favors 
an  association  of  some  sort  in  each  city 
made  up  of  publishers  of  newspapers  in 
i  the  locality,  having  as  an  object  the 
\  lowering  of  costs,  prevention  of  waste, 
i  elimination  of  fraudulent  advertising  aixl 


By  MARSHALL  R.  HALL  ambition  that  eclipses  all  others.  If  it 

brings  them  into  the  newspaper  profes¬ 
sion  they  will  be  giKxl  workers.  On  the 
other  hand,  those  who  are  not  fitted  in 
any  respect  for  the  work  will  soon  be 
fouiKl  out. 

He  d(x:sn’t  believe  that  genius  is  every¬ 
thing,  for,  as  he  quotes  Michael  -Angelo; 
“Hard  work  is  a  good  substitute  for 
genius.”  He  thinks  that  earnest  endeavor, 
and  a  real  try  at  getting  somewhere  will 
compensate  in  large  measure  for  other 
sliortcomings. 

That  is  why  he  believes  most  repri¬ 
mands  given  a  reporter  by  his  superior 
are  uncalled  for. 

“If  a  rival  paper  gets  a  news  or  ad¬ 
vertising  scoop,  I  think  it  is  wrong  to 
blame  the  reporter  or  solicitor,”  Mr. 
Moran  asserts.  “The  blame  really  lies  on 
the  shoulders  of  the  superiors,  for  if  a 
newspaper  is  good  enough,  gets  well 
enough  known  and  entrenched  deeply 
enough  in  the  readers’  thoughts,  that 
paper  will  be  remembered  when  the  news 
story  breaks,  or  the  advertising  copy  is 
ready.  Therefore,  I  think  it  is  wrong  to 
place  the  blame  on  the  reporter  or  the  ad¬ 
vertising  salesman.  Let  their  superiors 
look  to  themselves  for  the  fault,  ami  then 
the  evil  will  be  remedied.” 

Mr.  Moran  is  averse  to  giving  broad, 
general  advice  on  how  to  manage  or  oper¬ 
ate  a  newspaper  for,  he  says,  there  are 
too  many  men  going  about  the  country, 
who  are  doing  this  very  thing  and  seem¬ 
ingly  don't  know  what  they  are  talking 
about.  .\sk  almost  any  of  them  to  give 
you  his  advertising  rates,  tell  you  the 
cost  of  sufficient  ink  to  run  a  thousand 
.S-column,  8-page  papers;  to  tell  the  cost 
of  a  square  inch  of  engraving  and  things 
of  that  sort,  pertaining  to  his  publication, 
and  he  can’t  do  it. 

L’se  of  newsiKipers  for  personal  ex¬ 
ploitation  was  severely  criticized  by  Mr. 
Moran.  He  sakl  that  in  his  opinion  no 
newspaper  could  be  successful  with  its 
readers  if  the  owner  or  publishers  used 
it  to  seek  individual  honors,  to  further 
social  ambitions  or  for  political  self- 
aggrandizement.  That,  he  believes,  not 
GEORGE  F.  MORAN  „n|y  retards  progress  of  the  paper,  but 

Work  Hard  and  Don't  Knock,  Advises  the  Chairman  of  the  Board  of  the  Cleveland  Company.  handicaps  the  entire  organization  behind 

it,  because  those  wlio  get  it  out  do  not 

general  Ix-tterment  of  conditions  among  The  Cleveland  t^mipany.  he  says,  does  feel  free  to  write  or  present  news  except 

the  publishers  themselves.  not  only  pay  a  man  what  the  company  as  it  favors  “the  boss.” 

He  has  issued  instructions  to  each  em-  thinks  that  man  is  worth,  but  it  pays  him  .Another  and  forward  step  in  the  pro- 
ploye  on  the  Cleveland  News  and  the  what  the  man  himself  thinks  he  is  worth,  gress  of  the  Cleveland  Company  comes 
Si’ixlay  Xews-lx-ader  that  he  is  not  un-  thereby  creating  harmony  in  the  ranks  soon  in  the  construction  of  a  hand.some 
der  any  circumstances  to  siwak  in  a  de-  and  keeping  every  man  satisfierl.  In  case  new  building.  Contracts  have  been  let 
rogatory  manner  alx>ut  a  competitive  an  employee  feels  he  is  worth  more  than  anti  work  will  start  at  an  early  date  on 
paper,  for  it  is  Mr.  .Moran’s  theory  that  tlie  company  d<x:s.  his  services  are  dis-  what  is  to  be  one  of  the  finest  publish- 
each  igqxT  has  its  own  field,  fills  a  sepa-  pensetl  with,  for  an  unsatisfietl  worker  is  ing  plants  in  the  United  States, 
rate  want  aixl  meets  a  distinct  purpose,  a  handicap  to  himself,  his  co-workers  and  The  building  will  have  a  cafeteria  for 

Therefore,  the  action  of  criticizing  a  his  paper.  employes  ;  an  auditorium  which  will  be 

contemporary  or  Ix-littling  its  endeavors  Mr.  Moran  also  thinks  that  when  the  for  the  use  of  the  city’s  civic  organiza- 
is  more  apt  to  prove  a  biMtmerang  than  right  men  are  found  for  given  ixists,  they  tions;  a  gymnasium  for  men  and  women, 
it  is  to  do  giKxl.  he  adds.  should  be  held  within  the  organization,  rest  rooms,  fir.st  aid  room,  etc.  It  will 

Neither  the  Cleveland  News  nor  the  Both  the  News  and  Sunday  News-I-eader  he  erected  at  Superior  avenue  and  Fast 
Sunday  News-Leader  have  any  entangling  have  employes  who  have  Ikcu  on  the  fgth  street  and  when  completed  will  house 
alliances,  Mr.  Moran  asserts.  The  Clevc-  respective  staffs  for  many  years.  all  the  activities  of  the  Cleveland  Coin- 

land  Company  owns  no  st<x:ks  or  Ixmds  .A  publisher  has  an  enormous  j^wer  pany. 

in  any  public  service  corjxiration  or  other  in  his  community,  Mr.  Moran  believes,  _ 

concern,  ami  is,  therefore,  free  from  any  and  his  paper  will  have  jwwer  just  so 

outskle  influences  that  otherwise  might  lone  as  it  does  not  misuse  it.  The  read-  Urges  Franklin  Birthday  Observance 
lx;  felt.  ers  are  a  vast  jury  that  daily  try  a  paper  .  ,  ,  , 

He  Ix-lieves  that  all  newspapers  come  in  ami  pass  judgment  on  it,  and  this  reader-  James  M.  Ljnch,  president  of  the  In- 
three  classes— the  nationally  subsklized  jury  is  quick  to  discern  when  a  paixr  is  ^  Union,  asked 


Sumlay  News-l-eader  that  he  is  not  un¬ 
der  any  circumstances  to  six;ak  in  a  de¬ 
rogatory  manner  alx>ut  a  competitive 


James  M.  Lynch,  president  of  the  In¬ 
ternational  Typographical  Union,  asked 


three  classes— the  nationallv  subsKlizerl  jury  is  quick  to  discern  when  a  paixr  is  .  _ 

papers,  of  which  there  is  none  in  the  false  to  its  reader-trust  and  it  is  quick  to  P.  ®  to  observe  Benjamin  Franklins 

United  States;  the  privatelv  subsidized  drop  the  paper  and  .seek  elsewhere  for  J.  way,  Jan.  17.  in  a  statement  issueel 

newspape-rs.  .ami  commercial'  newspape.s  guidance  and  news.  this  week  from  Imhanapohs,  the  union  s 

oixrated  for  profit.  The  majority  of  the  people  think  headquarters.  President  Lynch  wiU  ad¬ 
it  is  of  the  last  class  th.at  Mr.  Moran  rightly,  Mr.  Mor.an  believes,  and  any  de-  ’  ?  banquet  of  the  Old  Time  Print- 

smaks  when  he  says  that  a  newsp.aper,  cision  rendereil  by  a  majority  of  the  *  -Association  in  C  hicago  on  that  d.ite 


to  lx;  profitable,  must  please  its  readers;  jx-ople  is  the  best  that  could  lx;  made, 
that  it  will  siicceerl  only  in  the  degree  to  therefore,  so  long  as  tlx;  great  majority 
which  it  meets  with  the  approval  of  its  of  a  reading  public  approves  a  newspaix-r 
readers,  and  in  the  degree  that  it  serves  it  is  a  pretty  goo<l  sign  that  the  paix-r  is 
the  public  and  carries  out  the  trust  the  proceeding  along  the  right  lines,  to  carry 
public  reposes  in  it.  Let  this  trust  lie  the  theory  along  further. 

-.--I  _ I  ,..—1.,..* _ _  A  u:kt:.-.i  ..nro  •  “vr„  ,i... 


and  he  urges  associations  in  other  cities 
to  plan  suitable  observances. 


the  public  and  carries  out  the  trust  the  proceeding  along  the  right  lines,  to  carry  '  '  inventor  uiet 

public  reposes  in  it.  Let  this  trust  lie  the  theory  along  further.  John  McNaughton,  .54,  cartoonist,  and 

violated  and  it  loses  its  reailers’  con-  A  Biblical  verse:  “My  man,  find  thy  inventor  of  the  Auto-Caster  died  Jan.  5 
fidencc,  and  thereafter  cannot  be  oper-  work,”  is  used  by  the  Cleveland  publisher  in  New  A'ork,  from  injuries  sustained  in 
ated  profitably.  in  illustrating  what  he  thinks  is  a  big  an  accident  Jan.  3.  Bom  in  London, 

Turning  to  the  news  eml  of  the  pub-  factor  in  a  successful  newspaper.  It  is  Ont.,  he  had  served  as  cartoonist  on  sev- 
lishing  business,  Mr.  Moran  firmly  lie-  his  theory  that  every  man  ami  every  eral  -American  and  Canadian  newspapers 
lieves  in  well-paid  and  s.atisfierl  workers-  woman  has  some  line  of  thought,  aim  or  in  the  west. 


WIRE  PICTURE  SERVICE  NOW  AN  ACTUALITY 


Telepix,  Device  Perfected  By  P.  &  A.  Photos  Successful  in  Daily  Trans-continental  Tests,  H.  B.  Badcer, 
Msinager,  Announces — Marvin  Ferree  and  Joseph  Wissmar  Inventors 

I _ _ _ ^  for  reproduction  or  can  be  photographed 

A  LKASEl)  wire  picture  service,  which 
will  transmit  pictures  cross-country 
with  the  same  speed  now  realized  by  news 
dispatch  transmission,  is  nearing  actuality. 

This  became  evident  this  week  follow¬ 
ing  the  successful  test  of  the  Telepi.x.  a 
new  machine  for  picture  transmission  in¬ 
vented  by  a  newspaper  man,  the  American 
and  foreign  patent  rights  of  which  are 
owned  by  the  Pacific  &  Atlantic  Photos, 

Inc.,  subsidiary  of  the  Chicago  Tribune 
and  Ntnv  York  Daily  News. 

In  the  test,  formally  announced  on  New 
Year's  Day  photographs  of  the  Notre 
Dame-Leland  Stanford  football  game 
were  sent  from  Los  Angeles  to  New  York 
and  Chicago  simultaneously  in  20  minutes 
over  Western  Union  wires.  The  distance 
is  3,444  miles. 

The  inventors  of  this  amazing  develop¬ 
ment  of  picture  telegraphy,  long  experi¬ 
mented  with  in  secret,  are  Marvin  Ferree, 
former  city  editor  of  the  Minneapolis 
Sews,  and  Joseph  Wissmar,  formerly  of 
the  \Vestern  Union  Telegraph  Company 
at  Cleveland. 

H.  B.  Baker,  general  manager  of  P.  & 

Photos,  Inc.,  told  Editor  &  Publisher 
this  week  that  plans  were  under  way  by 
the  Chicago  Tribune  and  the  corporation 
he  manages,  which,  in  the  near  future, 
will  see  “a  score  or  more  of  the  biggest 
newspapers  in  the  country’s  largest  cities 
linked  by  Telepix  service  over  Western 
Union  wires.” 

“The  important  pictures  of  the  day  and 
night”,  he  said,  “will  be  collected  and 
distributed  in  all  parts  of  the  country  in 
a  manner  similar  to  that  by  which  news 
is  handled  by  the  big  news  associations. 

“Already  a  picture  editor  has  been 
placed  in  charge  of  a  transcontinental 
picture  wire  at  Chicago  where  photos 
from  east  and  west  are  scheduled  like 
news  stories,  and  from  where  it  is  possible 
to  send  pictures  east  and  west  at  the 
same  time  or  send  them  from  coast  to 
coast  with  intermediate  points  all  getting 
copies. 

“Compared  with  other  apparatus  for 
sending  pictures  by  wire  and  radio  which 
came  out  during  the  past  year,  the  Tele¬ 
pix,  the  machine  with  which  the  feat  of 
coast  to  coast  photo  transmission  was 
accomplished,  is  indeed  a  simple  device. 

Small,  portable,  easy  to  operate,  the  Tele¬ 
pix  was  design^  especially  for  newspaper 
work  in  which  it  has  proved  successful  in 

more  than  two  months’ daily  operation  be-  -  .  - .■  -  — -  ...  ...... 

tween  the  offices  of  the  New  York  News  'ore  we  did  any  broadcasting.  Now  we  nary  electric  lights  at  night,  no  dark 

and  the  Chicago  Tribune  and  for  a  something”  rooms  being  necessary.  Also,  the  picture 

month  past  has  been  utilized  in  sending  Mounted  on  a  light  aluminum  base,  23  is  visible  as  it  is  transmitted  and  received 

New  York  and  Chicago  pictures  to  and  by  llVi  inches,  the  Telepix  machine  is  and  it  is  not  necessary  to  wait  for  a  film 

from  the  office  of  the  Los  Angeles  Times,  not  as  heavy  as  a  typewriter  and  is  as  to  be  developed  after  a  picture  is  received, 

“It  was  only  after  this  period  of  sue-  easy  to  operate  as  a  phonograph.  In  fact,  to  see  the  result.  In  case  of  error,  due  to 

cessful  operation  in  actual  daily  service  the  machine  itself  somewhat  resembles  a  wire  troubles  in  bad  weather,  it  can  be 
that  the  New  York  News  and  Chicago  phonograph.  seen  instantly  and  corrected  at  once. 

Tribune  decided  to  announce  formally  The  picture  to  be  transmitted  is  printed  When  the  picture  is  finished  it  is  ready 


RADIO-PRINTER  NEWS 
BY  1926  FORECAST 


M.  Koenigiberg,  I.N.S.  President  Says 
Number  of  American  Newspapers 
Will  Then  Receive  Dispatches 
by  Radio  Typewriters 


ttcMciii  uiiiuii  xcicgrapii  eumuaiiv  wires,  iiccuic  [races  over  me  yiaic  iii  iiiucii  me  .  -  „  -  t  j  .  .c-  i  j- 

“Throughout  the  summer  and  fall,  same  manner  as  a  needle  of  the  old  cylin-  However,  I  do  not  think  radio 

Telepix  tests  continued  and  for  two  der  phonograph  moved  over  the  surface  supplant  the  telegraph  wire  in 

months  past  after  the  machine  was  put  of  a  record.  Instead  of  recording  musical  *  e  manual  transmission  of  news.  Even- 
into  daily  use,  the  only  identifying  mark  vibrations,  the  Telepix  needle  records  all  .J  radio  is  sure  to  r^lace  the  wire 
the  public  saw  to  distinguish  the  tele-  of  the  tones  and  details  of  the  picture  and  oi>eration  of  circuits  of  automatic 

graphed  pictures  from  others  published  transmits  them  to  an  ordinary  telegraph  tyi^wnters. 

in  the  News  or  Tribune  was  the  by-line  relay  which  in  turn,  sends  them  over  the  “Transmission  of  news  to  typewriters 

‘Telepix  photo’  which  meant  little  to  the  telegraph  line  in  telegraphic  dots  and  fiy  radio  impulse  is  no  longer  in  the^  ex¬ 
average  reader  but  caused  somewhat  of  dashes.  Unlike  the  uniform  dot  and  dash  perimental  stage.  Intern.itional  News 

a  sensation  in  the  newspaper  publishing  of  telegraph  code,  the  Telepix  dots  and  Service  operated  typewriters  by  wireless 

field.  dashes  are  of  hundreds  of  different  sizes,  ?  period  of  many  months^  before  be- 

“The  News  and  Tribune,  equipped  with  representing  all  the  various  tones  and  sinning  its  public  demonstrations  nearly 


Faulty  •ysoliroiiiution  produced  the  Harry  Lauder  effect  in  the  bo»-rraTeditrer’t  ihoTel  in  the  rirht-hand  cut.  Thie  ii  made  from  an  unretouched  nerative  produced  in  New  Terk 

from  a  Chicaro  photocraph  transmitted  by  Telepix  process. 
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“NEWS  TWISr  FORESEEN  FOR  AUTO  ADVERTISING 


Manufacturers  Sense  Public  Distrust  Due  to  Recent  Price-Cuts  and  Consider  Elducating  Prospects  on 
Fundamentals  of  Industry — New  Distribution  Plans  Will  Require  More  Newspaper  Advertising 


the  same  night  that  the  National 
Automobile  Chamber  of  Commerce 
officials  were  awarding  honors  to  the 
motor  imlustry  pioneers  at  the  annual  ban¬ 
quet  in  New  York,  Nurmi  the  Finnish 
champion,  was  being  decorated  with 
plaudit  honors  for  his  record  breaking 
running. 

Two  systems  of  transportation — the 
original  and  the  modern — were  in  com¬ 
petition  for  places  in  the  news  columns, 
and  the  former  won  out.  Nurmi  created 
news.  In  the  motor  industry,  with  its 
wealth  of  material,  it  might  be  well  to 
give  this  some  consideration. 

Nurmi,  according  to  modern  methods, 
should  have  been  enveloped  in  an  atmos- 
plKre  of  training  grandeur  instead  of  be¬ 
ing  down  on  earth  amid  the  simple  living 
folks.  Today  the  executives  of  the  auto¬ 
mobile  plants,  and  to  a  lesser  degree  the 
dealers,  as  a  group  are  like  the  runners 
who  competed  Tuesday  night.  They  have 
started  on  the  1925  race.  The  finish  de¬ 
pends  upon  the  preparations  made,  and 
the  condition  of  the  competitors. 

One  year  ago  the  statement  was  made 
that  in  1924  there  would  be  less  cars  sold 
and  more  advertising  used  to  sell  them 
than  in  1923.  That  seems  to  be  the  re¬ 
sult.  One  also  must  get  the  other  angles 
through  going  back  to  1923.  It  started 
off  with  a  rush.  Throughout  the  country 
in  a  number  of  places  there  were  more 
sales  of  new  vehicles  in  the  first  seven 
months  than  for  the  entire  12  months  of 
1922.  Registrations  showed  consistent 
gains  for  each  1923  month  over  the  pre¬ 
vious  year. 

Happiness  reigned  among  the  makers. 
New  production  records  piled  up.  There 
was  talk  then  about  what  1924  would 
bring.  With  a  Presidential  campaign  in 
view,  and  history  telling  what  happens, 
talk  ran  to  even  a  production  of  more 
than  4,000,000  cars.  They  were  not  pro¬ 
duced.  And  all  the  1924  cars  were  not 
sold  before  the  1925  season  began.  Regis¬ 
trations  showed  that  .sales  jumped  in  the 
first  three  months,  then  it  was  up  and 
dowTi  for  the  rest  of  the  year.  When  the 
final  figures  are  made  known  it  will  be 
found  that  toward  the  end  the  brakes 
really  were  holding  production  in  the  last 
couple  of  months. 

This  is  not  pessimism;  just  plain  facts. 
So  the_1925  show  season  open^  with  the 
big  chiefs  smiling,  waving  adieu  to  the 
old  year  ready  to  bestow  a  blessing  on  the 
new.  There  was  a  certain  tension  seek¬ 
ing  to  fathom  the  public  mind,  and  what 
was  in  the  back  of  the  other  fellow’s 
head.  Then  the  opening  gun  was  fired 
\yith  a  juicy  price  r^uction  whose  echoes, 
like  the  shot  heard  round  the  world,  is 
still  reverberating  through  the  entire 
motor  industry.  Along  came  others.  .And 
the  end  is  not  yet. 

In  the  public  mind  a  reduction  raises 
two  ideas.  One  that  the  line  is  not  being 
well  received,  and  the  other  that  the  cars 
never  were  worth  the  prices  asked.  To 
some  individuals  the  motor  people  were 
looked  upon  as  profiteers.  If  one  could 
read  the  financial  statements  of  makers 
and  dealers  it  would  show  that  there  is, 
and  there  was,  more  value  in  motor  cars 
compared  to  other  things  than  ever  before. 

Those  who  know  the  situation  realize 
th.'it  with  a  line,  backed  up  by  advertis¬ 
ing,  telling  the  right  story,  and  placed 
proi)erly  bringing  increased  sales,  it  is 
possible  to  cut  down  overhead.  Then 
passing  the  reduction  to  the  buyers  there 
will  t)e  enough  more  to  keep  going  at  a 
profit.  .Also  that  if  the  foundations  are 
right  and  things  are  balanced,  not  top- 
heavy.  and  the  organization  can  harmonize 
production  and  sales,  then  tempests  may 
he  weathered. 

The  general  public  does  not  know  as 
much  about  these  things  as  it  should  and 
some  of  the  men  in  the  industry  today 
are  wondering  if  it  is  not  about  time  to 
sell  the  ideas  of  manufacturing  funda¬ 
mentals  a  bit  more  and  appearance  of 


By  JAMES  SULLIVAN 

Automobile  Editor,  Boston  Globe 


product  less.  In  other  words  make  the 
advertising  have  a  greater  news  value. 

It  would  take  more  than  a  prophet  to 
tell  today  what  the  advertising  figures  for 
1925  will  total.  Talk  with  some  of  the 
men  at  the  show  and  they  will  tell  you 
frankly  tliat  until  the  Chicago  show  is 
over  they  will  not  make  up  their  minds. 
Others  have  schedules  all  laid  out.  Still 
others  have  started  a  campaign  to  cover  a 
lengthy  period.  But  there  is  nothing  in 
any  contract  for  a  newspaper  advertising 
schedule  on  motor  copy  insisting  that  it 
must  be  run. 

This  year  is  going  to  see  keen  competi¬ 
tion  all  over  the  country.  Go  into  some 
of  the  older  conservative  cities  and  you 


potent  things  adding  to  sales  resistance. 
So  the  motor  people  are  giving  some  at¬ 
tention  to  movements  to  remedy  these 
conditions.  .Reading  of  accidents  every 
day,  and  riding  with  friends  at  night  with 
glare  making  it  difficult  to  travel  have 
been  putting  many  prospects  in  a  frame  of 
mind  to  consider  whether  it  is  worth  while 
to  buy  just  for  daylight  use,  and  be 
targets  for  reckless  drivers. 

That  is  why  they  will  be  able  to  fight 
the  battle  out  this  year  in  such  a  way 
that  it  will  bring  about  a  healthy  reac¬ 
tion.  Like  Eliza  on  the  ice  cakes,  they 
are  not  going  to  shiver  and  be  eaten  up, 
but  will  jump  from  cake  to  cake,  get  wet, 
perhaps,  have  a  chill  here  and  there,  with 


NATIONAL  AUTOMOBILE  SHOW  WELL 
REPORTED  BY  NEWSPAPERS 


A  UTOMOBILE  editors  of  many  news- 
papers  in  various  sections  of  the 
country  attended  the  twenty-fifth  annual 
Automobile  Show  which  opened  this 
week  at  the  258th  Field  Artillery  Arm¬ 
ory,  New  York. 

New  York  newspapers  were  repre¬ 
sented  by  the  following:  L.  T.  Hardy, 
Morning  World-,  Eddie  Toole,  Evening 
World;  Frank  Crane,  Times;  John 
Holme,  Morning  Telegraph;  Gene  Graf, 
Sun;  Elmer  Thompson,  Jr.,  Evening 
Post;  Davison  Brown,  Evening  Journal; 
Bert  Pierce,  Herald-Tribune;  C.  E.  T. 
Short,  Telegram  and  Mail;  Duncan 
Curry,  /Imerican ;  John  Gren,  Evening 
Graphic;  Fred  McAllister,  Journal  of 
Commerce;  H.  L.  Humphries,  Wall 
Street  Journal;  Vincent  Sawyer,  Bulle¬ 
tin;  Lou  Taine,  Commercial. 

From  Brooklyn  newspapers  were: 
C.  H.  Karseboom,  Eagle;  M.  Devlin, 
Times;  D.  C.  Adams,  Standard-Union; 
William  Schepp,  Citisen. 

Out-of-town  newspapers  were  repre¬ 
sented  by  the  following: 


Baltimore: — Elmer  D.  Free,  American; 
Jerome  J.  Reese,  News;  Avery  McBee, 
automobile  editor,  and  Herbert  L.  Car¬ 
penter  and  Harry  Willis,  advertising  de¬ 
partment,  5|4». 

Boston : — Frank  C.  Brown,  Adver¬ 
tiser;  John  Dempsey,  Herald;  A.  H. 
Marchant,  advertising  manager,  and  John 
Kerrison,  automobile  editor.  Post ; 
Charles  F.  Marden  and  Ralph  Sadler, 
Transcript. 

Chicago : — M.  C.  Meigs  and  Allen 
Rankin,  Evening  American;  John  G. 
Galbraith,  Herald  and  Examiner;  C.  T. 
Lemon  and  E.  Walcott,  Journal;  Rock¬ 
well  R.  Stephens,  Daily  News;  Walter 
A.  Bermingham,  Evening  Post. 

New  Orleans :  —  Raymond  Ellison, 
States. 

Philadelphia: — James  Graham.  John 
McMurtie  and  Paul  Hawke,  Bulletin; 
William  G.  Fontaine,  North  American; 
C.  H.  Fehling,  Record. 

St.  Louis: — George  Whitmarsh,  Star; 
Payne.  Bums  &  Smith,  Times;  Wilson 
Condkt,  Globe-Democrat. 


will  see  the  same  line  sold  by  two  or  three 
firms.  It  took  some  time  to  spread  that 
plan  out  to  any  extent.  But  where  there 
are  two  or  three  today  there  will  be  as 
many  more  later  within  a  short  radius. 
Congestion  in  cities  has  meant  keeping 
the  prospective  buyer  running  his  old  car 
longer,  because  he  would  not  inconveni¬ 
ence  himself  trying  to  visit  the  motor 
salesrooms.  Therefore,  the  motor  sales¬ 
rooms  must  go  to  the  buyer.  With  de¬ 
partment  stores  selling  to  the  mass  using 
the  trains  and  trolleys  it  is  different. 

Boston  may  be  cited  as  an  example. 
One  company  now  has  showrooms  two 
minutes  walk  from  the  stock  exchange, 
the  chamber  of  commerce,  the  insurance 
centre,  the  markets  and  the  waterfront. 
Others  have  realized  that  in  the  communi¬ 
ties  as  near  to  the  Boston  City  hall  as 
Central  Park  is  to  Madison  Square  Gar¬ 
den  in  New  A'ork,  each  of  which  has  a 
population  averaging  about  100,000,  or 
larger  than  scores  of  so-called  large  west¬ 
ern  or  -Southern  cities,  there  are  a  lot  of 
motor  buyers  waiting  to  see  what  they 
want  near  at  hand.  Particularly  is  this 
true  of  women  prospects. 

Executives  tell  the  dealers  how  to  get 
the  business  as  it  is  analyzed  at  the  fac¬ 
tories.  But  they  do  not  do  it  so  much 
by  mail  now.  Like  the  officers  in  war¬ 
fare  they  are  getting  the  closer  contact 
even  though  it  means  sleeping  on  trains. 
Briefly  there  is  more  co-operation  today 
among  all  the  classes  in  the  industry  than 
ever. 

Piling  up  of  accidents  and  headlight 
glare  are  being  recognized  now  as  two 


an  occasional  fatality,  but  reach  the  other 
shore  and  safety. 

With  the  fight  over  four-wheel  brakes 
and  balloon  tires  out  of  the  way  there  is 
less  incentive  to  start  this  year  off  with 
pages  throughout  the  county.  That  is 
a  handicap  for  an  early  start  in  the  papers 
to  roll  up  big  lineage.  But  it  is  a  much 
better  thing  for  the  makers,  from  a  sales 
viewpoint. 

On  the  other  hand  there  seems  to  be  a 
feeling  that  more  copy  in  the  big  papers 
of  the  larger  cities  where  outside  terri¬ 
tory  is  covered  is  worth  considering  as 
against  trying  to  spread  the  appropria¬ 
tions  out  thinly  to  take  in  the  small  papers 
in  the  little  sections.  It  is  not  a  general 
movement. 

In  the  next  year  or  two  there  will  be 
a  big  development  in  busses  for  trans¬ 
portation  by  railroads  and  electric  lines. 
That  was  why  at  Boston  the  N.A.C.C. 
staged  a  conference  to  try  to  get  the 
truck  and  bus  men  working  in  harmony 
with  the  railroad  people.  With  so  many 
companies  now  in  the  bus  field  they  either 
must  advertise  or  face  strong  sales  re¬ 
sistance  when  they  seek  to  see  railway 
e.xecutives. 

They  are  going  to  sell  a  lot  of  motor 
vehicles  in  1925.  The  percentage  should 
be  better  than  1924  because  production  is 
not  going  to  soar  beyond  safety  limits. 
And  as  the  year  shapes  up  the  advertis¬ 
ing  will  show  sigpis  of  increasing.  New 
York  and  Giicago  shows  bring  out  each 
year  new  accounts  that  never  go  into 
other  cities.  But  this  year  with  the  in¬ 
tensive  competition  to  get  sales  going  early 


NAVAL  RADIO  FOR  PRESS 
AGAIN  BEFORE  HOUSE 
By  J.  Bart  Campbell 

lyashingtoH  Correstondent  of  Editoi  & 
Publisher 

Y^ASHINGTON,  D.  C.,  Jan.  8— 
(By  Telephone) — Transmission 
of  press  matter  by  naval  radio  is 
authorized  up  to  January  1,  1927,  by 
the  Free  bill,  reported  today  by  the 
House  Committee  on  Merchant 
Marine.  The  present  law’s  authori¬ 
zation  of  such  privileges  for  news¬ 
papers  and  press  associations  ex¬ 
pires  June  1,  1925. 

'The  chief  intent  of  the  laws,  pres¬ 
ent  and  proposed,  is  to  provide  ad¬ 
ditional  facilities  for  transmission 
across  the  Pacific  Ocean  and  exten¬ 
sion  of  the  present  time  limit  has 
been  favored  by  the  news  organiza¬ 
tions  most  interested  in  such  traffic. 
Representative  Free,  after  canvassing 
both  Houses  of  Congress  expressed 
confidence  that  the  bill  will  be  passed 
at  this  session. 


the  copy  will  continue  fairly  steady  for 
the  first  six  months. 

In  the  low  price  field  Henry  Ford  is 
reported  to  have  planned  a  $4,(XX),0(X) 
newspaper  campaign. 

John  Willys,  with  his  new  line  of  Over- 
lands  and  his  new  prices,  says  he  has  not 
set  limits  on  his  final  outlay.  He  will 
advertise  the  six  cylinder  Willys  Knight 
in  the  field  above  on  a  bigger  scale. 

Chevrolet  will  keep  pace  with  the 
others. 

Duran  is  back  on  the  advertising  map 
with  the  Star  being  featured. 

Ck)  up  a  step,  and  Essex  has  a  plan  for 
a  bigger  outlay. 

Oldsmobile  and  Oakland  will  not  be 
Overlooked  by  General  Motors  officials. 

Dodge  is  going  to  continue  the  even 
tenor  of  its  way. 

Flint  will  break  into  the  limelight  about 
February  after  a  lapse. 

Maxwell  will  be  very  much  in  the  pro¬ 
cession. 

Rollin  will  take  care  its  merits  are  not 
overlooked. 

Buick,  Studebaker  and  Nash  will  be 
just  as  familiar,  if  not  more  than  ever. 
Jewett,  Hudson,  Chandler,  Cleveland  and 
Gardner  copy  will  be  big  enough  to  domi¬ 
nate  pages  when  placed. 

Jordan  is  going  to  continue  putting  his 
money  into  papers  more  and  less  into 
government  taxes. 

Rickenbacker  is  adopting  a  newer  style 
that  stands  out  in  half  pages  to  go  more 
often. 

Reo  has  a  good  bit  of  profits  ready  to 
continue  telling  its  story. 

Franklin  is  just  laying  out  a  good  1925 
schedule,  too  that  will  be  worth  while. 

Chrysler  showed  what  advertising  could 
do  for  a  new  car  and  there  will  be  no  let¬ 
up  this  year. 

Kissel  has  something  in  sight  for  an 
early  start. 

Hupmobile,  with  a  new  “eight,”  is  under 
way  now  in  good  shape  telling  the  world 
about  it. 

Cadillac  did  comjaratively  little  last 
year,  mostly  leaving  it  up  to  the  dealers. 
The  factory  people  have  decided  more 
money  should  be  spent  this  year. 

Peerless  is  getting  wider  distribution 
and  there  is  to  be  more  newspaper  and 
less  national  copy. 

Pierce  Arrow  found  its  new  Six  met 
with  approval,  and  aided  the  sales  of  the 
big  car,  so  it  is  going  to  do  some  more 
(Contitued  on  page  38) 
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More  Herald  Expeditions 

Much  pleased  with  the  reniarkalile  success  of  his  representatives. 
.Stanley  and  .MacGahan,  in  heading  expeditions  into  various  parts  of 
the  world,  and  with  money  pourinyf  into  the  coffers  of  the  Herald,  prac¬ 
tically  without  a  rival,  the  junior  Ilennett  kejn  both  of  these  intrepid 
corres|x)ndents  busy.  MacCiahan  was  sent  to  join  the  Russian  invaders 
of  Khiva,  in  1X73.  and  played  a  leadini^  ^lart  in  his  famous  “Ride  to 
Khiva.’’  the  narrative  appearintj  in  Imok  form  in  1874.  The  Czar  of 
Russia  conferred  upon  him  the  Order  of  St.  Stanislaus,  with  the  addi¬ 
tional  decoration  of  knighthood  for  the  distinguished  part  taken  by  him  in 
the  campaign,  and  the  Herald  editorially  praised  its  brave  and  clever  cor- 
resixindent.  I  le  also  toured  Austria.  Poland  and  the  Crimea ;  and  ac¬ 
companied  General  Sherman’s  party  to  the  Caucasus,  whence  he  wrote 
a  scries  of  brilliant  letters. 

In  December,  1874,  MacGahan  for  the  Herald,  and  Puckland  for 
the  ATw  y'ork  Times,  were  sent  to  Spain,  to  reixirt  the  progress  of  the 
campaign  of  Don  Carlos,  in  his  effort  to  seize  the  throne.  They  were 
objects  of  suspicion  by  the  Government  from  the  start  and  were  finally 
arrested. 

“I  had  been  arrested,"  said  MacGahan,  "too  many  times  during  my 
career  as  corresjxrndent  to  take  the  matter  so  much  to  heart  as  did  poor 
Buckland,  who  lost  his  appetite  for  dinner,  and  threw  himself  on  his  bed 
instead.”  After  many  adventures  they  managed  to  escape  from  Spain. 

Stanley  in  1874  had  been  sent  by  Mr.  Bennett  to  accompany  Sir 
Garnet  W^olseley’s  expedition  to  Ashanti,  and  on  returning,  first  heard 
of  Dr.  Living.stone’s  death  and  was  in  time  to  attend  his  funeral  in  West¬ 
minster  Ablwy,  I.ondon.  Standing  by  the  open  grave  he  formed  a  reso¬ 
lution  to  take  up  the  work  which  I^ivingstone  had  been  unable  to  accom¬ 
plish,  and  on  Aug.  16,  1874,  he  left  England  for  Zanzibar  to  head  an 
expedition  to  explore  the  interior  of  Central  Africa,  jointly  financed  In- 
Mr.  Edward  L.  I^wson  of  the  London  Telegraph,  and  Mr.  Bennett. 
He  had  333  jwrsons  in  his  comi)any,  and  reached  Lake  \  ictoria  Xyanza 
on  h'ebruary  27,  1873,  after  rej)eatcd  attacks  by  hostile  natives;  met 
King  M'Tesa  of  Uganda;  discovered  the  principal  sources  of  the  Nile 
River ;  mapjTed  Lakes  Victoria  Nyanza  and  Tanganyika ;  found  that  the 
Lualaha  flowed  into  the  Congo  River,  and  proved  the  existence  of  a 
magnificent  equatorial  waterway  through  the  very  heart  of  . Africa. 

Bennett  Clashes  With  Bergh  Over  Pigeon  Shooting 

Young  Bennett  was  a  good  pigeon  shot,  and  he  and  his  friends 
continued  the  alleged  "cruel  sport,”,  after  Henry  Bergh.  of  the  Society 
for  the  Prevention  of  Cruelty  to  Animals  had  secured  the  passage  of 
an  ordinance  prohibiting  it  within  the  city  limits.  On  Jan.  12,  1872, 
Mr.  Bennett  and  his  friend,  W’.  P.  Douglas,  engaged  in  a  great  pigeon 
sliooting  match  on  Jerome  Park  grounds,  and  in  spite  of  the  threats  of 
Henry  Bergh,  “this  insane  interrujrter  of  legitimate  sport,"  according 
to  the  Herald.  His  agent  was  refused  admittance  through  the  locked 
gates,  and  a  crowd  of  interested  spectators  saw  Douglas  win  the  match. 

The  Herald’s  defence  of  the  sjxTrt  and  the  jtersistent  violation  of 
the  law  continued  for  a  long  time  thereafter.  .\Ir.  Bennett  donated  a 
valuable  silver  cup  for  the  championshi]).  and  as  late  as  Deceml)er.  1874. 
the  cup  was  shot  for  by  a  large  number  of  entrants,  the  nixitch  being 
held  outside  the  city  limits,  “as  a  precautionary  measure.’’ 

In  the  ’sixties  the  I'our-in-Hand  Club  was  organized  and  its  first 
(|uarters  were  located  in  a  building  sjx'cially  constructed  for  it  on  the 
Bennett  estate.  jKtrt  of  the  ramparts  of  old  Fort  Washington  being  de¬ 
molished  to  secure  a  suitable  site. 

Coaching  was  a  rich  man’s  pastime  and  its  memhership  was  limited 
to  a  few  wealthy  young  society  men.  among  whom  was  Mr.  James  Gor¬ 
don  Bennett.  Jr.  'I'he  Club’s  zenith  of  ]>rosjTerity  was  reached  in  the 
fall  of  1873.  when  the  members  drove  their  coaches  filled  with  their 
fashionable  friends  from  Madison  S(|Uare  to  the  Jerome  Park  races. 

.\s  an  active  |>articipant  in  all  manly  sports  Mr.  Bennett  in  1876 
introduced  polo  into  the  United  States,  after  having  seen  the  game 
played  by  military  officers  in  England.  With  cash  capital  at  command 
he  brought  up  a  lot  of  |ionics  from  Texas,  organized  the  Westchester 
Polo  Club,  and  the  meml)ers  first  lK*gan  practice  in  Dickel’s  Riding 
.Academy.  tluMi  located  at  I'ifth  Avenue  and  3%h  street. 

The  Herald's  Famous  Hoax 

On  Monday.  Nov.  *?.  1874.  the  Herald  published  what  was  un¬ 
doubtedly  the  most  daring  hoax  ever  perpetrated. 

It  created  a  great  sensation,  and  for  a  time  caused  a  great  scare 


throughout  the  community.  Based  on  the  supposed  escape  of  the  wild 
Ix'asts  from  the  Central  Park  Menagerie,  the  fictitious  story  filled  an 
entire  page,  with  such  lurid  headlines  as  these; 

“AWFUL  CALAMITY. 

“THE  WILD  ANIMALS  BROKEN  LOOSE  FROM  CENTRAL 

PARK.  ' 

“TERRIBLE  SCENES  OF  MUTILATION. 

“A  SHOCKING  S.\BBATH  CARNIVAL  OF  DEATH. 
•AWFUL  COMBATS  BETWEEN  THE  BEASTS  AND  THE 
CITIZENS. 

“GOA  ERNOR  DIN  SHOOTS  THE  BENGAL  TIGER. 

“ETC.” 

The  introductory  paragraphs  were  cleverly  worded  in  a  way  to  im¬ 
press  the  reader  with  the  actuality  of  the  succeeding  highly  sensational 
and  harrowing  details  of  the  terrible  things  that  were  supposed  to  have 
hap]>ened. 

“Another  Sunday  of  horror  has  been  added  to  those  already  memorable  in  our 
city  annals.  The  sad  and  appalling  calamity  of  yesterday  is  another  illustration  of 
the  unforeseen  perils  to  which  large  communities  are  e.xposed. 

“Writing  at  a  late  hour,  without  full  details  of  the  horrors  of  the  evening  and 
night,  and  with  a  necessarily  incomplete  list  of  the  killed  and  wounded,  we  may 
pause  for  a  moment  in  the  widespread  sorrow  of  the  hour  to  cast  a  hasty  glance  over 
what  will  be  felt  as  a  great  calamity.” 

The  supposed  outbreak  of  the  animals  was  due  to  Chis.  Anderson, 
one  of  the  most  jxtpular  keepers,  having  poked  the  rhinoceros  in  the  eye, 
w-hich  enraged  it  so.  that  in  its  desjtcrate  attempt  to  get  at  him.  it  broke 
down  the  walls  of  its  cage,  sprang  out.  killed  him,  and  finally  let  loo.se 
all  the  other  animals,  which  killed  several  more  kee]X!rs.  anti  then  ran 
through  the  Park  and  streets,  attacking  people,  with  the  result  that  there 
“is  a  list  of  49  killed,  of  which  only  27  Ixidies  have  been  identified,  beside 
nearly  200  others  who  were  mutilated,  trampled  and  injured  in  various 
ways.’’ 

The  narrative  is  one  of  a  high  order  of  merit,  and  as  a  work  of 
fiction  very  interesting,  and  in  jxirt,  extremely  amusing,  for  the  writer 
had  the  audacity  to  bring  in  the  names  of  the  Governor  of  the  State,  the 
Mayor  and  other  prominent  citizens  as  having  Ixen  involved  in  the  tragic 
happenings. 

Recorder  Hackett  must  have  laughed  heartily  when  he  learned  from 
the  Herald,  that  he  had  “shot  the  polar  Ixar  after  it  had  killed  two 
keepers !’’  While  the  aged  Governor  of  the  State.  John  .A.  Dix.  must 
have  been  agreeably  surprised  to  learn  that  he  “bravely  shot  the  Bengal 
tiger.  This  was  an  extremely  fortunate  occurrence,’’  the  writer  went 
on  to  say.  “for  the  Governor  is  a  splendid  shot,  and  was  in  town  in  the 
nick  of  time.  This  gallant  act  will  he  remembreed  by  the  citizens  of 
New  A'ork.  although  it  is  now  too  late  to  mark  that  esteem  at  the  ballot 
box.  It  may  he  mentioned  as  a  fortunate  occurrence,  that  a  minute  after 
the  death  of  the  tiger.  .Archbishop  McCloskey’s  carriage  drove  up.  .A 
fright  or  injury  to  the  horses  by  the  ferocious  beast  might  have  ended 
the  career  of  the  aged  prelate.  Hearty  congratulations  were  exchanged 
between  the  Governor  and  the  Archbishop.” 

Hon.  Richard  Schell,  fa  very  prominent  and  dignified  citizen)  in 
a  supposed  interview,  was  made  to  tell  a  most  sensational  story  of  his 
escajie  from  the  enraged  tiger  by  hiding  in  the  bushes  in  Central  Park, 
and  in  attempting  to  escape  to  a  place  of  safety,  was  later  chased  by  a 
l)ear  down  Fifth  avenue.  Mr.  .Schell  saved  his  life  by  jumping  into  an 
area  way.  while  the  bear  ran  on.  finallv  entering  St.  Thomas’  Church 
causing  a  terrible  panic,  and  where  it  seized  an  aged  ladv.  The  screams 
of  the  women  worshippers  were  fortunately  heard  by  a  guest  in  the 
Windsor  Hotel,  who  ran  over  with  a  loaded  rifle  and  shot  Bruin  in  the 
aisle ! 

.\  sup])osed  Proclamation  of  warning  to  the  citizens  from  the  Mayor 
was  inserted,  but  the  editor  of  the  Herald  wisely  refrained  from  aji- 
])ending  His  Honor’s  name  to  it. 

.\t  the  end  of  the  long  storv  was  a  short  paragraph  stating  that 
it  was  “a  fabrication."  and  had  been  written  as  a  warning  that  such  a 
catastrophe  might  occur  any  dav. 

The  Herald  followed  up  the  hoax  with  editorials  warning  of  the 
“manifest  danger”  in  maintaining  the  Menagerie  where  it  was  and  urg¬ 
ing  the  creation  of  “a  true  Zofilogical  Garden,"  with  all  necessary  safe¬ 
guards.  This,  the  original  advocaev  of  such  an  institution,  led  up  to  the 
organization  of  the  New  York  Zoological  Society,  with  its  great  collec¬ 
tion  of  animals  as  now  located  in  Bronx  Park. 

(To  Be  Co’itiinied  XexI  Week) 


EQUAL  IN  CIRCULATION  TO  FIVE 
STANDARD  MONTHLY  MAGAZINES 


I  he  Magazine  Section  of  the  Sunday  edition  of  The  New 
York  Times,  with  a  net  paid  sale  of  more  than  600,000 
copies,  has  a  circulation  as  large  as  the  combined  circulation 
of  five  of  the  standard  monthly  magazines. 


I  HH  NEW  YORK  TIMES 
MAGAZINE  SECTION 

Sinjile  Issue .  600.000 


FIVE  STANDARD 
MONTHLY  MAGAZINES 


Single  Issue  total  of  five. .  .  .  599,93.> 

1st  Magazine .  195,536 

2nd  Magazine  .  121,987 

3rd  Magazine .  116,523 

4th  Magazine  .  94,455 

5th  Magazine .  71,414 


599,935 


I  he  Magazine  Section  of  The  Times  is  close  to  the  news.  It  does 
not  publish  fiction;  its  articles  are  related  to  important  current 
ev  ents,  political,  economic  and  business,  and  it  is  printed  so  nearly 
to  the  date  of  issue  that  the  last  word  on  any  subject  can  be  dis¬ 
cussed.  Like  a  monthly  magazine,  the  Magazine  Section  of  The 
New  York  Times  is  preserved  for  leisurely  reading,  giving 
advertisements  permanency  of  value  and  a  long  life. 

The  rate  for  advertising  in  the  Magazine  Section  of  The  New 
York  Times  is  $1.00  per  line,  equal  to  one  cent  per  line  for  each 
6,000  of  circulation.  The  cost  of  a  full  page  is  $1030.  The 
Magazine  Section  is  printed  by  the  rotogravure  process  and  a 
well  designed  advertisement  utilizing  photographs  or  illustra¬ 
tions  can  be  made  a  strikingly  beautiful  announcement  and  a 
profitable  investment. 

Npm  fork  ©imps 

1924  RECORDS 

Circulation — net  Sales . 140,640,053  Paper  Consuniecl . 143,012,0*4)  pounds 

Circulation — net  Averaite  Ink  Consumed .  2,652,382  pounds 

daily  and  Sunday .  384,264  Adv  ertising  Space  .*2(),283,‘)24  lines 

•  Tit'  rcct'iitii  lor  atiirrtisxnf:  stoce  in  The  Xe'M  York  Times 

ts  much  greater  than  that  rcicixed  by  ony  other  Xew  York  firti’J- 
fa  per -^probably  more  than  any  other  tte'u'spaper  m  the  U'orld. 
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TEACHERS  DRAW  UP  EDUCATIONAL 
STANDARDS  FOR  PRESS  STUDENTS 


Declare  Adequate  Preparation  Necessary  for  Journalism  in 
Outlining  College  Course  of  Study — Affirm 
Power  of  Press 


nalism  shall  afford  instruction  and  prac¬ 
tice  in  reporting,  copy  reading,  editorial 
writing,  and  the  writing  of  special 
articles ;  and  instruction  in  the  history 
of  journalism,  and  the  principles,  or 
ethics,  of  journalism  (with  particular 
reference  to  the  duties  and  responsibili¬ 
ties  of  the  journalist  to  society),  and 
the  law  of  the  press. 

6.  That  in  courses  in  journalism  re- 


11.  That  a  collection  of  the  standard 
books  on  various  phases  of  journalism 
shall  be  available  for  the  use  of  the 
students,  and  that  students  be  re¬ 
quired  to  familiarize  themselves  with 
these  books.  Sufficient  laboratory  equip¬ 
ment  shall  also  be  available  for  use  in 
connection  with  instruction  in  the  tech¬ 
nique  of  journalism. 

12.  That  the  standards  of  admission 


T^ECLARIXG  “adequate  preparation”  is 
^  as  necessary  for  all  persons  desiring 
to  engage  in  journalism  as  it  is  for  those 
intending  to  practice  law  or  medicine,  the 
Association  of  Schools  and  departments  of 
Journalism  and  the  American  Association 
of  Teachers  of  Journalism  unanimously 
adopted  a  set  of  general  principles  and 
standards  of  education  for  newspaper  men 
at  their  joint  annual  convention  in  Chicago 
last  week. 

The  principles  and  standards  were 
passed  upon  recommendation  of  the  Coun¬ 
cil  of  Education  for  Journalism,  consist¬ 
ing  of  Willard  G.  Blcyer,  University  of 
Wisconsin,  chairman;  Eric  W.  Allen, 
University  of  Oregon;  John  W.  Cunliffe, 
Columbia  University ;  Nelson  A.  Craw¬ 
ford,  Kansas  State  Agricultural  College; 
and  Joseph  S.  Myers,  Ohio  State  Univer¬ 
sity.  They  follow : 

I.  General  Principles 


and  should  not  be  concerned  merely 
with  developing  proficiency  in  journal¬ 
istic  technique.  The  aims  and  methods 
of  instruction  should  not  be  those  of  a 
trade  school  but  should  be  of  the  same 
standard  as  those  of  other  professional 
schools  and  colleges. 

Since  a  liberal  education  is  recognized 
as  essential  for  the  journalist,  the 
amount  of  instruction  in  journalistic 
technique  should  not  constitute  so  large 
a  part  of  the  four-year  course  as  to 
exclude  courses  in  other  essential  sub¬ 
jects.  Although  courses  in  the  technique 
of  journalism  will  naturally  be  concen¬ 
trated  in  the  last  two  years  of  the  four- 
year  course,  students  in  these  years 
should  also  have  the  opportunity  to 
pursue  advanced  work  in  such  subjects 
as  economics,  government  and  politics, 
history,  and  literature. 

In  all  courses  in  journalism,  as  in 
courses  in  other  subjects,  instruction 


quiring  writing  and  copy  reading,  the 
students  shall  have  the  advantage  of 
constant  individual  criticism  of  the 
work  by  competent  instructors,  not  by 
students  or  other  assistants ;  and  that  as 
far  as  possible  students  shall  be  given 
the  benefit  to  be  derived  from  seeing 
their  work  in  print. 

7.  That  in  courses  in  newspaper  re¬ 
porting  students  shall  be  required  to 
cover  regular  news  assignments,  and 
that  they  shall  have  the  benefit  of  con¬ 
stant  criticism  by  competent  instructors, 
not  students  or  assistants,  on  the  manner 
in  which  they  handle  such  assignments. 

8.  That  students  shall  not  receive 
academic  credit  for  practical  journalis¬ 
tic  work  unless  such  work  is  done  under 
the  immediate  supervision  of  an  instruc¬ 
tor  in  journalism  as  a  part  of  a  regular 
college  course  in  journalism. 

9.  That  the  number  of  instructors 
in  journalism  shall  be  sufficient  to  in¬ 


to  and  graduation  from  the  department, 
course,  or  school  of  journalism  shall  be 
sufficiently  high  to  prevent  students 
lacking  in  knowledge,  ability,  and  pro¬ 
ficiency  from  obtaining  a  degree  in  jour¬ 
nalism. 

SUNDAY  EDITION  LAUNCHED 

Miami  News  Print  180-Page  Initial 
Edition  from  New  Plant 

The  first  issue  of  the  Miami  (Fla.) 
Daily  News  new  Sunday  edition  ap¬ 
peared  Jan.  3,  coincident  with  occupancy 
by  the  News  of  its  new  14-story  home 
on  Bayshore  Drive,  overlooking  Bis- 
cayne  Bay  and  Miami  Beach.  The  issue 
consisted  of  180  pages,  incltiding  a 
Florida  East  Coast  Development  Section 
of  96  pages.  James  M.  Cox,  former 
governor  of  Ohio  and  publisher  of  news¬ 
papers  in  Ohio,  is  proprietor  of  the 


Because  of  the  importance  of  news-  should  be  given  by  teachers  with  ade- 
papers  and  periodicals  to  society  and  quate  preparation.  The  requirements 
government,  adequate  preparation  is  as  ^or  instructors  in  journalism  should  in¬ 
necessary  for  all  persons  who  desire  to  elude  at  least  a  bachelor’s  degree  as  well 
engage  in  journalism  as  it  is  for  those  as  practical  journalistic  experience, 
who  intend  to  practice  law  or  medicine.  Moreover,  instruction  in  journalism 
No  other  profession  has  a  more  vital  should  be  vitalized  by  contact  with  cor¬ 
relation  to  the  welfare  of  society  and  to  rent  journalistic  conditions,  on  the  part 
the  success  of  democratic  government  of  instructors. 

than  has  journalism.  No  other  profes-  SUndardt  of  Education  for 

Sion  requires  a  wider  range  of  knowl-  Joumaliim 

edge  or  greater  ability  to  apply  such 

knowledge  to  current  events  and  prob-  On  the  basis  of  these  general  prin- 
lems  than  does  journalism.  Adequate  ciples  which  should  determine  standards 
preparation  for  journalism,  therefore,  of  education  for  journalism,  the  follow- 
must  be  sufficiently  broad  in  scope  to  ing  specific  requirements  are  considered 
familiarize  the  future  journalist  with  essential. 

the  important  fields  of  knowledge,  and  1.  That  instruction  in  preparation 
sufficiently  practical  to  show  the  applica-  for  journalism  shall  be  organized  as  a 
tion  of  the  knowledge  to  the  practice  of  separate  academic  unit ;  e.  g. :  a  depart- 
journalism.  ment,  course,  or  school  of  journalism; 

Under  present  conditions  the  best  with  a  dean,  director,  or  professor  at 
means  of  acquiring  this  essential  knowl-  its  head. 

edge  and  of  learning  its  application  is  2.  That  the  successful  completion  of 
a  four-year  course  of  study  in  a  college  four  years]  work  in  a  college  or  univer- 
or  university,  including  such  subjects  sity,  consisting  of  not  less  than  120 
as  history,  economics,  government  and  semester  units,  be  required  for  a  bach- 
politics,  sociology,  literature,  natural  elor’s  degree  in  the  department,  course, 
science,  and  psychology  or  philosophy,  or  school  of  journalism. 

Not  merely  acquisition  of  knowledge  3.  That  the  form  of  the  bachelor’s 
but  encouragement  to  independent  think-  degree  granted  shall  indicate  that  the 
ing  and  fearless  search  for  truth  should  students  upon  whom  it  is  conferred  have 
be  the  purpose  of  all  courses  in  prepara-  ■  successfully  completed  the  requirements 
tion  for  the  profession  of  journali.sm.  for  a  degree  in  journalism;  e.  g.,  bach- 
Instruction  in  all  subjects  in  the  cur-  elor  of  arts  in  journalism;  bachelor  of 
riculum  should  be  vitalized  by  research  science,  course  in  journalism;  bachelor 
and  contact  with  current  developments,  of  journalism. 

on  the  part  of  instructors.  4.  That  the  four-year  course  re- 

Preparation  for  journalism  should  qiiired  for  the  bachelor’s  degree  in  jour- 
also  include  instruction  and  practice  in  nalism  shall  normally  include  history, 
journalistic  technique,  and  consideration  economics,  government  and  politics, 
of  the  responsibility  of  the  journalist  to  sociology,  literature,  natural  science,  and 
society.  All  instruction  in  journalism  psychology  or  philosophy.  A  reading 
should  be  based  on  a  recognition  of  knowledge  of  at  least  one  modern  for- 


sure  careful  attention  to  the  individual  News. 

needs  of  the  students  in  the  instructor’s  Entirely  new  equipment  was  installed 
courses,  and  that  the  amount  of  class  in  the  plant,  including  a  battery  of  16 
and  laboratory  work  required  of  each  typesetting  machines  and  a  Hoe  press, 
instructor  shall  not  exceed  that  of  in-  Howard  Burba,  Sunday  editor  of  the 
structors  in  similar  departments,  such  Dayton  (O.)  News,  another  Cox  news- 
as  that  of  English  composition.  paper,  went  to  Florida  to  assist  in 

10.  That  instructors  in  journalism  launching  the  new  Sunday  edition.  He 
shall  be  encouraged  to  carry  on  research  expects  to  return  to  the  central  office 
work  and  to  contribute  to  the  literature  of  the  Cox  publications  early  in  Febrit- 
of  the  subject.  ary. 

Let  the  Times-Star  help  you  make  1925 
a  Prosperous  Year 

In  making  up  your  advertising  schedule  for  1925  do  not 
overlook  the  Cincinnati  market  with  its  three-quarters  of  a 
million  population  and  the  Times-Star  that  offers  you  the 
key  to  this  market.  It  is  doubtful  whether  there  is,  in  the 
United  States,  a  city  of  comparable  size  in  which  the  entire 
worth-while  purchasing  public  can  be  reached  and  influenced 
by  one  newspaper  with  as  great  efficiency  and  at  as  little 
cost  as  Cincinnati  is  reached  and  influenced  by  the  Times- 
Star. 

There  are  four  daily  newspapers  in  Cincinnati,  each  having 
a  recognized  sphere  of  influence.  Yet  the  influence  of  the 
Times-Star  extends  to  every  native,  literate,  white  family  in 
the  metropolitan  area  of  the  city.  The  local  circulation  of 
the  Times-Star  exceeds  that  of  the  second  evening  news¬ 
paper  by  more  than  33,000  copies  daily  and  leads  that  of  the 
principal  morning  newspaper  by  more  than  70,000  copies. 


the  function  of  the  newspaper  and  other  eign  language  is  desirable.  In  advertising  parlance,  Times-Star  coverage  of  the  Cin- 

publications  in  society  and  government.  .“i.  That  the  courses  offered  in  jour-  cinnati  market  is  “blanket”  Coverage,  and  its  OUt-of-tOwn 


circulation  is  “velvet.” 

Year  by  year  the  value  of  Times-Star  display  advertising 
has  been  demonstrated  to  the  satisfaction  of  local  mer¬ 
chants  and  of  national  advertisers.  For  the  past  seventeen 
years  this  great  home  newspaper  has  carried  more  display 
advertising,  both  local  and  national,  than  any  other  me¬ 
dium  in  this  market.  One  hundred  and  sixty  national  ad¬ 
vertisers  use  the  Times-Star  exclusively  in  this  field. 

Analytical  market  information  applicable  to  your  proposi¬ 
tion  will  be  furnished  on  request. 

CINONNATI  'nMES  SlM 

CHARLES  P.  TAFT.  Publisher  C.  H.  REMBOLD.  Manager 

Member  of  Audit  Bureau  of  Circulations 
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AMENDED  MOSES  POSTAL  BILL  NOT 
LIKELY  TO  PASS  CONGRESS 

Expected  to  Be  Lost  in  Legislative  Jam — Upholding  of 
President’s  Salary  Bill  Veto  Put  Battle  in 
Future 

By  J.  BART.  CAMPBELL 

(ii  CVfrrjfi  Kbiion  \  Pub  iMtEit) 

niitkc-shih,  slup-gap  lc}’i^lation  tin-  cnmniittix*  to  rvicr  in  them  a>  cm- 
^  tmtuxlial  in  the  so-called  iv)stal  wa^e-  oroideric'  uix.n  tlie  main  ialiric  ot  tlie 
and-rate  increase  hill  reix>rte<l  to  the  iircferential  svsUin  of  jirinted  matter. 


Senate  hy  Senator  Mo'Cs,  is  ex|K-cted  to 
lx-  lost  in  the  leni'lative  jam  in  which 
Comiress  is  alrea<ly  canjjht. 

W  ith  a  little  more  than  seven  weeks 
of  the  present  "short  session"  left,  the 
belief  is  neneral  in  Ixith  branches  of  Cmi- 


"In  other  wi^rds,  altiioimh  the  simple 
!asis  of  second-class  rates  is  that  tn<- 
<lis>e mination  of  information  is  a  projier 
aetivity  for  the  (lovernment  to  eiieaee 
.11.  we  lind  in  the  jxistal  rates  as  they  ex¬ 
ist  tixlav  certain  sulxlivisioiis  of  informa- 


i{ress  that  the  npholdiiiK  of  the  I’resi-  tion  t 


disseminatesl  which  receive 


lent's  veto  of  the  Fahae- Kell>  jxistal 
wa>;e-increase  bill  Tnesdax  in  the  .'senate 
threw  the  whole  cotniilicateil  cjnestion  in- 
volvcil  into  a  rather  iiiiielinite  future. 

Spokesmen  for  the  publishinu  interests 
voiceil  warniiiKS.  however,  to  opixmeiits 


'ixcial.  preferential  treatment,  anil  the 
suixomniittee  concluded,  and  1  think 
proiK-rly.  that  it  wa'  not  within  the  prop 
er  fniiction  of  a  committee  of  (.'oimress, 
or  of  t.  I'liiiress  itself,  to  say  tliat  the 
readiiiL!  matter  coiitaineil  in  one  newsp.i- 


>f  the  ix.stal  rate  increases,  as  pro|xised  (kt  or  iK-rio»iical  was  suiR-rior  in  its  in- 


iiy  the  .Moses  substitute  for  the  .''terliny 


the  readins  m.itter 


bill,  should  not  relax  viuilance  if  only  ci>ntaine<l  in  some  other  newspap*T  or 
because  representatives  of  orKani/e<l  la-  iK-riinlical. 

bor  are  known  to  he  now  eiiKaged  in  <le-  ".XccordiiiKly.  the  committee  projx'ses 
mandiiiR  its  i>assaKe  of  Senators  to  whom  to  return  to  tlx  simple  practice  of  the 
it  furnisheil  an  excuse  for  voting  to  sus-  Post  ( tfhee  Department  at  the  beginning, 
tain  the  President's  veto.  ind  to  set  a  flat  rate  of  1*4  cents  ixr 

The  fact  tile  I'resident  approved  the  ix.uiid  for  the  circulation  of  the  reading 
postal  rate  increases  carried  by  the  Moses  {xirtion  of  all  newsptipers  and  periotlicals. 
substitute  is  regarded  as  foreshadowing  This  is  the  rate  now  enjoyed  by  the  spe- 
the  Ixittle  the  publishing  interests  still  .lal.  preferential  class,  w  Inch  includes  the 
have  bi  fore  them,  not  only  in  the  present,  religious  and  scientific  publications,  and 


but  in  the  next  ('oiigreas. 
Senator  Moses  told  Kpitor 


also  those  periidicals  which  arc  publislnd 
Pi  B-  bv  organizations  which  exist  without  in- 


.NEVf  YORK.  WORLD  (ilVF.S 
BO.M  S  TO  ST.4FF 

For  the  first  time  in  several 
years,  the  .Yen-  York  If  or M  pre¬ 
sented  employes  with  a  full  week’s 
salary  as  a  Lhristmas  bonus,  it 
was  announced  this  week  hy  J.  F. 
Kresiiahan.  business  nianaicer. 

Tlie  amount  ilistribiited  to  ineni- 
hers  of  the  business  and  editorial 
staffs  totaled  more  than 
Mr.  Rre'iiahan  said. 


tions"  were  under  discussion  and  that 
committee  of  five  newspajier  publish 
iiad  been  appointed  to  further  confer  witL 
the  management  and  the  directors  of  tM 
bureau  at  a  future  meeting  to  be  held  d 
New  York.  | 

The  members  of  this  committee  are :  T 
F".  Dresnahan.  business  manager  of  th? 
.Yeti'  York  World,  chairman;  Howar  . 
Davis,  business  manager  of  the  Sea. 
York  Herald  Tribune;  Fred  A.  W'alke 
of  the  Mun.sey  publications:  J.  C.  Dayta, 
publisher  of  the  .Vety  York  Journal,  an. 
Falwin  (i.  Martin,  business  manager  cj 
the  Hrooklyn  T.aglr- 


i.tsiiKR  this  week  he  intendetl  to  press  his  u-nt  of  iivlividunl  profit.  Of  these  peri- 
bill  at  the  earliest  opportunity,  but  he  .xlicals  there  are  many  in  the  coiitnry. 
conccdeii  a  week  or  two  at  least  might  Most  of  them  are  making  money.  Mo«t 
elapse  liefore  the  Senate  amid  the  ru'h  of  them  pay  lilx'ral  salaries  to  those-  who 
of  appropriations  bills  would  get  down  conduct  them,  ami  while  it  is  true  that 
to  it.  they  do  not  exist  for  profit  in  the  sense 

Representative  Clyde  Kelly,  of  Penn-  that  dividemls  are  paid  to  individual 
sylvania,  father  of  the  postal  wage  in-  stixkholders.  nevertheless  it  cannot  lx 
crease  movement,  said  he  was  e<iually  successfully  asserteil  that  they  <l_o  not  ex- 
determined  something  final  and  definite  ist  for  the  individual  profit  of  a  large 
should  be  done  with  the  bill  at  this  ses-  number  of  persons. 

sion,  and  he  intended  to  fight  until  the  "The  scientific,  religious,  and  c«luca- 
close  of  the  session  to  prevent  it  being  tional  publications,  which  have  tlx  special 
submerged  by  otlxr  legislation.  preference,  stand  exactly  where  they 

-Ydmittcd  by  Senator  Moses  to  be  only  were.  The  rate  on  reading  matter  in  all 
a  “temporary  expedient,”  the  measure  is  other  periixlicals  is  reduced  to  the  rate 
generally  regardeti  by  political  observers  carried  by  the  sp^ial.  preferred  class, 
here  as  having  served  its  purposes  in  because  the  committee  did  not  think  it 
stiffening  certain  Senators  into  voting  to  was  a  proper  function  for  Congress  to 
sustain  the  President's  veto.  Interest  in  undi-rtake  to  differentiate  between  the 
the  situation  is  therefore  likely  to  wane  educational  value  of  reading  matter  in 
rapidly  unless  the  representatives  of  the  one  class  of  publications  ami  the  reading 
postal  employes’  organizations  are  able  to  matter  in  another  class.” 
keep  it  alive,  and  even  some  of  them  are  In  the  opinion  of  one  influential  admini- 
apparently  willing  to  grant  that  the  issue  stration  Senator,  who  usually  knows  what 
involved  will  probably  be  the  heritage  of  he  is  talking  aliout.  the  much-amemk-d 
the  next  Congress,  instead  of  being  dis-  postal  wage-and-rate  increase  bill  re¬ 
posed  of  by  the  present  one.  porte*!  bv  Senator  Moses,  “hasn’t  a 

In  discussing  the  hill  in  the  Senate.  Oiinamaii’s  chance”  of  passage. 

Senator  Moses  had  this  to  say  in  part  This  Senator,  who  is  no  other  than 
ilxiut  the  manner  in  which  it  would  af-  Davkl  \.  Reixl.  of  Pennsvlvania.  voted  to 


CONFER  ON  A.  B.  C. 
LAWS  IN  NEW  YORK 

Committee  of  Publisher*  Will  Discuss 
Disputed  Point*  With  Directors 
at  Next  Board  Meeting 
in  Newr  York 

.\  conference  was  held  W  ednesdai  and 
Thttr-dav  this  week  in  Xew  York  Ix- 
tweeii  representatives  of  the  .-Yudit  Bu¬ 
reau  of  Circulations  and  New  York  C'iti 
ami  Brooklyn  memlxrs,  at  which  certain 
interpretations  of  the  by-laws,  rules  and 
regulations  of  the  A.  H.  C.  were  dis- 
cusseil. 

O.  C.  Harn.  .-X.  H.  C.  president;  Stan¬ 
ley  riague.  the  ntanaging  director ;  F.  \\’. 
Chandler,  chief  auditor,  and  W.  F'.  Iloff- 
maii.  of  the  New  York  office,  were  pres¬ 
ent  for  the  bureau. 

FI  very  New  Y'ork  and  Br.Kiklyn  nxm- 
ber  was  representcil. 

It  was  not  officially  disclosed  just  what 
the  points  at  issue  were,  but  FIniToR  & 
Pi  iii  isiitut  learneil  from  resp  insihlc 
'ources  that  the  right  of  access  for  bureau 
.iiulitors  to  certain  comptiny  Inioks.  which 
ill  the  opinion  of  sonx  of  tlu  publishers 
had  no  Ixariug  uiion  circulation  auditing, 
was  in  dispute. 

.At  tlie  close  of  tlx-  second  day's  session 
a  statement  was  issued  to  Euitor  &  I’i  b- 
l.lsiiKR  sigtieil  by  .Mr.  llarn.  .Mr.  Clague 
and  F'red  .\.  Walker,  of  the  Munsey  pub¬ 
lications.  which  siniply  declareil  that  “cer 
tain  interpretations  of  rules  and  regula- 


fect  second  class  rates ; 

"Beginning  with  section  20.1.  second- 
class  matter,  which  comprises  the  tiews- 
papi'rs  and  the  perimlicals  of  tlx  country 
— the  committee  foitml  itself  immediately 
in  an  ocean  of  statistics  and  in  a  gale  of 
assertion  ami  counter-assertion  from 
which  it  was  most  difficult  to  i-xtract  the 
Complete  truth.  Tlx  question  of  second- 
class  rates  is  prolwbly  the  most  complex 
of  all  the  postal  problems.  Secotvl-clas- 
mail  matter  is  privilege*!  mail  matter, 
ami  has  Ihi-ii  so  regarded  from  the  estali- 
lishm*nt  of  the  Post  Office  Department, 
when  a  policy  was  set  up  of  preferential 
treatment.  hase<l  upon  the  theory  that  the 
dissemination  of  information  in  a  dem<x- 
raev  is  a  proper  function  of  government 
ami  one  to  which  governnxnt  assist.mce 
c<iul<l  lx  prop*  rlv  given.  .-\ccor*lingly 
newspapers,  periodicals,  and  printed  mat¬ 
ter  generally  have  received  preferential 
treatment  as  to  rates  in  the  whole  Postal 
Service  from  its  inception  down  to  the 
present  dav  .\s  this  system  of  preferen¬ 
tial  treatment  has  gone  on.  however, 
there  has  grown  up  about  it  and  within 
it  a  scries  of  what  might  be  termed  ex¬ 
cesses.  possibly — certainly  tbev  mav  be 
properly  termed  extensions — and  I  have 
chosen  occasionally  in  the  meetings  of 


SHAPIRO  NOW  SOLE  OWNER 

Buy*  Remainng  Stock  in  New  Yon 
Day,  Yicldii*h  Daily 

The  .Veil'  York  Day,  national  A'iddiv* 
daily,  is  n<iw  the  sole  property  of  Dari* 
.'shapiro,  one  of  the  founders  oi'  the  |<ap(':| 
following  his  recent  purchase  of  the  oir| 
standing  half  interest  in  the  daily. 

The  price  was  $3t)6.tHll).  according  ti 
the  Jewish  Telegraphic  .-\gency.  wliic.| 
.nimiunccd  the  sale.  ■ 

W  illiam  FIdlin  remains  e<lit*>r-in-chit 
Irving  Altman  is  tlx  new  business  mar 


Most  of  the  far-sighted 
publishers  who  were 
quick  to  recognize  the  econ¬ 
omies  of  the  Associated 
Press  in  its  infancy  have  again 
shown  their  alertness  by  ob¬ 
taining  the  exclusive  rights  in 
their  respective  cities  to  the 
Consolidated  Press — the  first 
service  designed  to  avoid 
duplication  and  to  furnish 
instead  a  distinct  supplement 
to  “spot”  news  reports. 

The  Consolidated 
Press  Assn. 

Executive  Office*.  Evening  Star 
ItiiililiiiK.  \V.-i*hin|rton,  D  C. 


ovcrriilc  the  Prc'idi-nl’*  vcpi  id  the  FI<lgc- 
Kclly  postal  wage  iiicrea'-e  bill  for  which 
(Continued  on  /'(J.j*'  21*1 


the  calendar  year 
1‘124.  tlie  Baltimore 
Sun  ('morning.  eveniivg 
and  Sumlay  i-sues!  car¬ 
ried 

32,786,478 

agate  line*;  of  jiaid  adver- 
tiiing.  a  gain  of  694.180 
agate  lines  over  the  vear 
192.1. 

Everything  in  Baltimore 
Revolves  Around 


the 

Morning  Evening  Sunday 


From  South  Africa 

Comes  this  Enthusiastic  Letter 

You  will  he  interested  to  know  that  we  have  given 
the  Ludlow  a  thtiroujih  test  extending  over  a 
period  of  twelve  months,  and  we  wish  to  express 
our  sincere  appreciation  of  the  excellent  qualities  of 
the  system.  Its  flexibility  and  simplicity  have  appealed 
to  us  most.  We  appreciated  the  economy  of  operation; 
the  quality  of  its  product  and  the  completeness  with 
which  it  meets  all  requirements  in  every  day  use.  We 
have  practically  scrapped  our  type  equipment  of  1.000 
Ihs.  since  your  all-slug  equipment  has  been  installed.” 

J.  RossIco — Works  Mumiger 
The  F'riend  Newspapers  Ltd, 
liUxmfunIcin,  Orange  I-'ree  Stale. 
South  Africa. 

NOTF-:  7.800  nitlc.'«  away  from  the  Ludlow  factory  and  repair 
parts  this  simple,  fast,  versatile  Ludlow  can  lie  relied  upon  to 
handle  a  rush  of  work  w  ithout  fear  of  a  breakdown.  Three 
South  African  Magazines — The  F'armcr’s  Weekly.  The  Home¬ 
stead.  Mfitor  Weekly,  and  also  The  F'riend.  a  weekly  newspaper 
— are  published  hy  'I'he  F'riend  Newspapers.  Ltd. 


Ludlow  Typograph  Co* 


Sah  FrAiK  i»c 

Hrartt  Rltiic* 


2032  Clybourn  Avenue 

CHICAGO 


New  YolW 
World  Bldg. 


LUDLOW  QUALITY  COMPOSITION 
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Detroit  News  Again  First  In  America 
Los  Angeles  Times  Sends  Congratulations 


”  ” 

LOS 

,0  rou.rx.r  noXd.n.  XM- 
..  IS  8  dl»'^ 

fe.l 

_ .nors  of  th. 


vol'*®* 


wishes 


leodln*  ne* 
closed  STOI 
prosporltT 


CHOIDUB 


30>604,51S  Lines  In  1924 

Greatest  Total  In  History  of  Journalism 


The  telegram  above  has  been  received  from  the 
Los  Angeles  Times  after  printing  the  advertising 
lineage  figures  carried  by  the  leading  newspapers  of 
America  on  the  first  page  of  its  New  Year’s  Day 
Edition — an  annual  feature  of  this  paper. 

The  Detroit  News  is  shown  to  be  the  largest  car¬ 
rier  of  advertising  in  America,  its  lineage  for  the 
year  being  30,604,518.  The  Chicago  Tribune  is 
second  with  28,181,121.  Los  Angeles  Times,  third, 
with  27,893,726  lines.  New  York  Times,  fourth, 
with  26,283,924  lines.  Washington  Star,  fihh,  with 


25,313,753  lines.  Baltimore  Sun,  sixth,  with  24,480,- 
275  lines,  and  Pittsburgh  Press,  seventh,  with  23,- 
469,516. 

Thoroughness  of  coverage  among  all  classes  of 
Detroit’s  population,  plus  the  remarkable  prosper¬ 
ity  which  this  field  has  enjoyed  for  years  has  made 
The  Detroit  News  the  favored  medium  of  national, 
local  and  classified  advertisers.  And  this  is  in  turn 
responsible  for  its  leadership  of  all  America  in  total 
advertising  again  during  1924,  and  for  its  remark¬ 
able  volume  which  for  the  first  time  in  advertising 
history  has  reached  over  30,000,000  lines. 


The  Detroit  News 


’Always  In  the  Lead' 


LINOTYPE 


•  TRADE 


Continuously  Composed 
Continuously  Distributed 


Multiple  Distribution 
Linotypes 


MERCENTHAI.ER  I.I>OTYPE  CO. 
Brooklyn^  M*  )'• 


QRAUURE 

SECTIONS 

PRINTED 


SPECIAL  AND  REqULAR 
EDITIONS.  MAQAZINE 
INSERTS  AND  COM' 
MERCIAL  IDORK 


\  Standard  Qrauure  / 
\  Corporation  j 

^  ]  LOUISUILLE  KU  fL 


Add*  Radio  Page 

The  Tacoma  (Wash.)  News  Tribune, 
has  added  a  radio  page  to  its  Saturday 
editions.  C.  R.  Maybin  is  radio  editor. 


Daily  Dine«  Staff 

The  Buffalo  Ezvning  Nezes  held  a 
gridiron  dinner  Jan.  3,  for  present  and 
former  members  of  the  staff,  in  the  Hotel 
Buffalo. 


NEWSPAPER  MAKERS  AT  WORK 

-  By  PHIUP  SCHUYLER  _ 


discovered  he  was  trying  to  get  money 
from  her. 

But  Mr.  Schooley  developed  dip¬ 
lomacy  and  persistence.  For  10  years  he 
stayed  on  the  American,  his  $10  pay  check 
growing  gradually  larger. 

When  war  broke  out,  he  re-joined  the 
navy,  serving  from  1917  until  the  .Armis¬ 
tice  as  an  ensign.  He  returned  to  the 
.American  where  he  was  given  a  position 
in  the  tinancial  advertising  department. 

Five  years  ago  he  joined  the  staff  of 
what  was  then  the  New  York  Tribune 
as  a  solicitor  for  financial  advertising. 
He  proved  successful  in  this  field  and 
was  made  manager  of  two  classifications, 
heading  real  estate,  as  well  as  financial. 
His  next  step  was  to  be  made  manager 
of  the  local  advertising  staff  in  1923. 
Later  he  was  made  assistant  to  U.  S.  G. 
Welsh,  advertising  manager,  his  specific 
duties  being  to  take  charge  of  the  local 
and  national  staffs.  The  resignation  of 
Mr.  Welsh,  effective  Jan.  1,  left  the  posi¬ 
tion  of  advertising  manager  to  be  filled, 
and  Mr.  Schooley  was  chosen  for  the  job. 


Address  National  Commission 

G.  Lynn  Sumner,  advertising  director 
of  the  International  Correspondenct 
Schools,  and  president  of  the  .Associatioe 
of  National  .Advertisers,  will  address  thti 
meeting  of  the  National  .Advertising  Com¬ 
mission  to  be  held  in  Detroit,  Jan.  29- 
30.  E.  T.  Meredith,  Des  Moines,  la, 
publisher  of  Successful  Farming  and 
other  publications,  will  also  speak.  _  The 
National  Commission  plans  to  meet  joint¬ 
ly  with  the  Financial  .Advertisers  Asso¬ 
ciation  and  the  Fifth  District  of  the  .As¬ 
sociated  Advertising  Clubs  of  the  World. 


Large  Church  Lineage 

What  T.  F.  Mulhern,  classified  ad¬ 
vertising  manager  of  the  Brooklyn  Eagle, 
believes  is  a  new  record  in  church  ad¬ 
vertising  was  achieved  in  the  Eagle’s 
Christmas  Church  Section.  Dec.  20,  con¬ 
taining  15,000  lines.  This  section  was 
sold  by  Edwin  F.  Skillman,  religious  ad¬ 
vertising  manager,  under  Mr.  Mulhern’i 
direction. 


■Have  a  ayatem V— RAYMOND  H.  SCHOOLEY 


BENJAMIN  &  KENTNOR  CO. 

Advertising  Representatives  of  News¬ 
papers 

2  West  45th  St.  900  Mailers  Bldg. 
New  York  Chicago 

401  Van  Nuys  Bldg. 

Los  .Angeles 

Holbrook  Bldg.,  58  Sutter  St. 

San  Francisco,  Calif. 


This  adverlir.emenl  composed  entirely  on  the  Lixotype  in  the  Bodoni  I'eri 


tiCVSTEM”  is  the  word,  the  idea  and 
the  action  behind  the  rise  of  Ray¬ 
mond  H.  Schooley,  who  was  recently 
promoted  to  the  position  of  advertising 
manager  of  the  New  York  Herald  Tri¬ 
bune,  of  which  newspaper,  Mrs.  Ogden 
Reid,  wife  of  the  publisher,  is  advertising 
director. 

"To  do  any  effective  work  on  the  ad¬ 
vertising  staff  of  a  newspaper,”  Mr. 
Schooley  said  in  an  interview,  “you  must 
have  a  system.  Otherwise,  you  will  be 
conducting  a  stern  chase  all  the  time. 
You  will  be  always  running  to  catch  the 
car  instead  of  waiting  at  the  corner  for 
it  to  come  to  you. 

“The  reason  why  the  smaller  news¬ 
papers  balk  at  planning  an  advertising 
system  is  that  it  requires  from  one  to  two 
years  to  obtain  comparative  records  of  all 
newspapers,  the  basis  of  any  plan  or 
system. 

“They  want  business  in  their  papers 
right  away. 

“But  sure  success  comes  only  from 
planning  ahead  into  the  future,  making 
sure  that  every  piece  of  advertising  is  fol¬ 
lowed  up,  that  there  are  no  loose  ends.” 

Mr.  Schooley  doesn’t  like  to  talk  about 
himself.  He  explains  his  rise  as  due  to 
“a  lot  of  luck,  and  getting  the  breaks,” 
but  from  his  chief  and  associates  on  the 
Herald  Tribune  one  learns  that  it  was 
the  systematic  way  he  always  did  his 
work,  when  financial  advertising  manager 
that  led  to  his  recent  promotion. 

Fifteen  years  ago  at  25,  he  left  the 
United  States  Navy,  in  which  he  had 


served  from  1905  to  1909,  and  started 
newspaper  work.  In  the  navy  he  had 
sailed  with  the  fleet  sent  around  the  world 
by  President  Roosevelt,  traveling  47,000 
miles  and  visiting  30  different  countries. 

The  change  from  this  life  was  abrupt. 

Getting  work  on  the  New  York  Ameri¬ 
can  at  $10  a  W'eek,  Mr.  Schooley  found 
his  daily  routine  consisted  of  soliciting 
“furnished  room”  want  ads.  Many  doors 
were  slammed  in  his  face,  when  some 
sweet-tempered  landlady,  thinking  the 
man  at  her  door  a  prospective  boarder, 

1893  SERVICE  '924 

as  visualized  by 

BENJAMIN  &  KENTNOR  CO. 

SERVICE  TO  PUBLISH¬ 
ERS,  as  we  see  it,  means 
much  more  than  merely  get¬ 
ting  business.  That,  of 
course,  is  important,  but  the 
caring  for  it,  keeping  it  giv¬ 
ing  satisfaction,  preventing 
mistakes  that  work  harm, 
all  enter  into  the  service  we 
render. 


There  are  hundreds  of 


ways,  some  of  them  seem¬ 
ingly  unimportant,  others  of 


supreme  importance,  where 
we  find  chances  to  do  things 
for  publishers  which  increase 
revenue  and  make  standing 
with  advertisers  —  standing 
that  counts. 
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Globe  the  Premier  Newspaper  in  Boston 

For  More  Than  30  Years  the  Leader  in  Boston  Advertising  Field 

During  1924  the  Boston  Globe  Printed 

14,328,068  Lines  of  Advertising 
Leading  the  Second  Boston  Paper  by 

1,768,714  Lines  of  Advertising 

1 924  was  another  Boston  Globe  year.  The  Boston  Globe,  during  the  12 
months  ending  December  31,  printed  14,328,068  lines  of  advertising,  leading 
all  other  Boston  papers,  making  the  31st  consecutive  year  in  which  the 
Globe  has  been  in  first  place  in  the  advertising  field. 

The  total  number  of  lines  of  advertising  printed  in  the  Boston  papers, 
having  Daily  and  Sunday  editions,  during  1924,  was: 

"^Boston  Globe,  14,328,068 

Second  Paper,  12,559,354  Third  Paper,  11,599,426 

^Please  note  that  the  Boston  Globe  does  not  publish  special  pages  or  special  editions 

Boston  Globe  First  in  Department  Store 
Advertising,  in  Automobile  and  Accessory 
Advertising,  in  Want  and  Classified  Adver¬ 
tising,  and  in  Real  Elstate  Advertising. 

The  figures  printed  below  are  of  great  interest 
to  advertisers.  During  1924  the  total  advertising 
printed  in  papers  having  Daily  and  Sunday  editions 
under  the  various  classifications  was: 

Department  Store  Automoblie  and  Acces- 

Advertising  sory  Advertising 

Boston  Globe . .  3.944,338  Lines  Boston  Globe . .  1,670,979  Unes 
Second  Paper .  .  2,879,620  Lines  Second  Paper .  .  1,099,316  Lines 
Third  Paper  .  .  2,164,953  Lines  Third  Paper ....  761,673  Lines 

Want  and  Classified 

Advertising  Real  Elstate  Advertising 

Boston  Globe  . . .  534,145  Adrts  Boston  Globe . . .  115,631  Advts 

Second  Paper . . .  160,954  Advts  Second  Paper -  32,565  Advts 

Third  Paper .  65,460  Advts  Third  Paper .  7,366  Advts 

The  acid  test  of  the  advertising  value  of  a  news¬ 
paper  is  the  number  of  individual  advertisers  who 
use  its  columns.  In  Boston,  the  Globe  carries  many 
thousands  more  individual  advertisements  each 
week  than  any  other  Boston  paper. 

Make  the  Globe  First  on  your  Boston  List 


Boston  Globe’s  Remarkable  Show¬ 
ing  In  Department  Store  Advertising 

The  growth  of  the  Boston  Globe’s  business  in  the 
past  few  years  has  been  remarkable.  In  some  fields 
it  has  been  more  noticeable  than  in  others.  In  the 
Department  Store  field  the  Globe  has  taken 
the  lead  in  total  Department  Store  advertising 
printed,  both  in  the  Daily  and  Sunday  editions.  The 
figures  for  1924: 

Boston  Daily  Globe  . .  2,508,047  Lines 

Second  Paper . 2,234,747  Lines 

Globe’s  Lead .  273,300  Lines 

Boston  Sunday  Globe  1,436,291  Lines 

Second  Paper .  644,873  Lines 

Globe’s  Lead .  791,418  Lines 

Daily  and  Sunday  Globe  . .  3,944,338  Lines 

Second  Paper . 2,879,620  Lines 

Globe’s  Lead . 1,064,718  Lines 

For  information  about  the  Boston  Globe,  ask  the 
local  advertiser,  the  man  on  the  ground,  who  knows 
where  he  gets  the  best  results.  The  Department 
Store  advertisers — the  Want  and  Classified  adver¬ 
tisers — in  Boston  use  the  Daily  and  Sunday  Globe. 

Boston  Globe  First  in  Total  Number  of  Lines 
of  Advertising  Printed — First  in  Results 
to  Advertisers! 


BRITAIN  PUSHING  “ON 
TO  TEXAS”  PLANS 


Thomai  McDougall,  British  Advertis¬ 
ing  Man  Here  On  Special  Mission 
Brings  Report  of  Overseas 
A.A.C.W.  Activities 


News  from  British  advertising  circles 
was  brought  to  this  country  this  week  by 
Tliunias  McDougall,  governing  <lirector 
1)1  Thomas  McUoiigall  LimitcHl.  l.oiulou 
advertising  firm,  and  a  director  of  Adver¬ 
tising  World,  Knglish  magazine,  wlio  ar¬ 
rived  on  the  Aquitania  on  a  special  mis¬ 
sion  for  I^ird  Burnham  of  the  London 
Telegraph.  He  plans  to  remain  here  un¬ 
til  Feb.  21.  In  addition  to  New  York, 
he  will  visit  Chicago,  Philadelphia,  and 
Houston.  Tex. 

<  'reation  of  a  big  delegation  from  Bri¬ 
tain  to  1  louston  for  the  Associated  Ad¬ 
vertising  Clubs  of  the  World’s  annual 
convention  next  May  was  discussed  at  a 
recent  meeting  of  District  14,  the  Fnglish 
branch  of  the  .\.  .A.  C.  W.,  he  said. 

It  was  resolved  then  to  circularize  all 
Knglish  clubs,  with  a  view  to  learning 
names  of  prospective  delegates  to  the 
meeting.  Formation  of  an  On-to-Houston 
committee  is  now  under  way. 

“With  the  New  Year,"  Mr.  McDougall  cf  the  London  Times  on  behalf  of  the 

said.”  District  14  began  operation  of  a  Americans.  Those  present  were  T.  B. 

Vigilance  Committee,  Propaganda  Com-  Lawrence,  chairman  of  T.  B.  1-awrence 
mittce,  and  a  Speaker’s  Bureau.  We  are  Limited,  advertising  contractors ;  Ceorge 
planning  to  hold  a  convention  in  England,  Scott,  London  manager  of  the  Glasgow 
probably  in  Harrowgate  next  July.”  Herald;  Ivor  Frazer,  general  manager  of 

Mr.  McDougall  told  of  presentation  the  London  Mortting  Post;  Capt.  R. 
Dec.  22,  to  W.  M.  Teasdale,  advertising  Crewdson,  advertising  director  of  Adver- 
manager  of  the  London  and  Northeastern  WorU;  and  Mr.  McDougall. 

(  memorial  McDougall  was  guest  of  honor  at 

of  the  sight-seeing  trip  taken  by  Amen-  ,  ,  u  i j  t  o  .  *i  a  i 

can  delegates  to  Falinburgh  last  year.  The  f  luncheon  held  Jmi.  8.  at  the  -Advertis- 

memorial  contains  the  signatures  of  all  Club  of  New  \  ork  attended  by  man\ 
the  American  delegates  who  made  the  135  New  York  advertising  men 

journey.  who  crossed  the  Atlantic  for  the  Lon- 

The  presentation  was  made  J.  .Akerman  don  convention. 


W.  M.  Teasdale,  advertising  manager  of  the  London  and  Northeastern  Railway,  on  Dec.  82.  was  presented  with  a  memorial  bearing  the  names 
of  all  American  advertising  men  who  made  the  sight'seeing  trip  from  London  to  Edinburgh  last  July,  following  the  A.  A.  C.  W.  London  convention. 
Reading  from  left  to  right  in  the  picture  are:  T.  B.  Lawrence.  J.  Ak^rman.  Ivor  Frazer,  George  Scott.  W.  M.  Teasdale.  Captain  R.  Crewdson. 
and  Thomas  McDougall. 


TEACHING  JOURNALISM  IN  CHINA  give  the  greater  part  of  their  time  to 

_  studying  the  Pekinese  language,  in  order 

to  adapt  their  work  to  the  native  press. 
American  New«paper  Men  Head  Course  Mr.  Britton  was  born  in  Shanghai,  and 
in  Peldng  University  speaks  the  dialect  there  like  a  Cliinaman 

but  it  is  no  good  at  Peking. 

Roswell  S.  Britton,  formerly  of  the  From  the  start  the  Department  began 
A'ltf  York  Times  and  the  London  Daily  compiling  a  morgue  and  a  detailed  di- 
Express.  and  Vernon  Nash,  former  Mis-  rectory  of  the  newspapers  in  China, 
souri  newspaper  man  are  conducting  a  There  are  now  about  800  native  claily 
Department  of  Journalism  at  Peking  Uni-  papers,  mostly  outright  propagandist 
versity.  sheets.  The  number  of  self-controlled 

Two  post-graduates  and  seven  juniors  paying  newspapers  can  be  counted  on  one 
and  seniors  are  enrolled  for  three  set  of  fingers.  There  are  24  English- 
courses  which  were  started  last  fall.  For  language  dailies  in  China,  according  to 
the  first  year,  the  two  instructors  must  Britton. 


Get  In  Line  With  the  New  Y ear — Something  New 

Flashlights  of  Famous  People  I  6  Biographic  Crosi 


Bashlights  of  Fam^ 

Face  to  Face  f 

With  I 

Colonel  Wm.  A.  Gaston  m 


Face  to  face  interviews  with  famous  folks — 
Up-to-the-minute  sketches. 

By  Joe  Mitchell  Chappie 

A  year’s  test  in  many  leading  newspapers 
proved  Flashlights  to  be  a  business  builder. 


Banker  end  Fermer 
w  MiTC»«U-  CMami 


Flashlights  are  written  by  Joe  Mitchell 
Chappie,  the  world-wide  traveler  and  well- 
known  editor,  who,  according  to  the  London 
Mail,  has  met  more  famous  people  face  to  face 
than  any  other  man. 

Your  readers  select  the  subjects 
every  day 


ff  veW 

,4  (Vikwl  Waiian 
hi*  orsvhr 
ghusettt  Iither'^ 
iHit  Cok*^ 

M  a  real  d»r*  t 


I.tiTTier. 

Banr. 


IjjvI 
\V1k^ 
<"oIor.e>  < 


(luton  t«*  "T  T .~1  s, 
;  iv,^  lour  Ihou-uiiKl '  ,1 

atvl  Jmev  rn*' 

'  ijke  r<Jooel  John  < 

r  hi.  did  tKi*  havr 

^  1C  #lc*w  of  the  >a«»1 
and  love*  the  »,.nrultiif»l 

1^1  year'.  NiiRhlior  «  • 
leader 


OLONEL 


1  iHwni 


A  live,  active  nart  of  your  newspaper.  You 
put  Joe  Chappie  on  your  staff  to  serve  your 
readers  by  mail  or  wire  with  a  sketch  of  any 
celebrity  desired.  He  is  on  the  go  from  the 
watch-tower  at  the  Waldorf-Astoria  for  his 
thousands  of  flashlight  patrons. 


t  lirrpoirit 

■lusett*  Ih* 


.leveiopmeni 

,  and  e.u«  oi 


-mT»t  fiilowv 

tvn-1  hat  Ivv 


oearlV 


Something?  new  in  improved  cross  word 
puzzles  that  bring  your  readers  closer  to 
the  contents  of  your  paper. 


'■TriL.r  Thr-1»7 

,  ^  won  fainr  . 

...1 .1) 

"■Xr"'.-'r™'!r^i''r 

a  Hun.  )  Brur  hrr  ' 

Uuuiir..  nr  Pm.r' 

J.  Enctwl  " 

UUT  hr  »  u  prrw'wt  t 
,ul  Bull-  Vrrplm  1" 
nJ  -Irr^l-ninim*  nl  NC 


A  feature  full  of  human  interest  appeal  that 
ties  up  perfectly  with  the  novelty  in  cross 
word  puzzles. 


Mi-.uuliuirm  n  <•“ 

(..rui  lu.U  in 
Thr  1-usr 

a  tnarkrt  » * 

,  huh  <r*>  nl  truisl-nnun-c 

k  a  vital  faiAoc  m 
.tli^limr.-  Thrnr.l^ 
-kr-l  mil-rru.  trturrurs  t 
:,  ,lu..  I,un«--ui’  uimurh  ir 


F  ascinating — Instructive 
For  ALL  the  Family 


Wire  for  exclusive  rights  in  your  territory, 


JOE  MITCHELL  CHAPPLE 

lie  Atlic”  4  0  0/\r'I  A  VrO  “The  Attic” 
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New  Circulation  Records 
lor  The  Kansas  City  Star 

All  through  1924  The  Kansas  City  Star  enjoyed 
a  steadily  increasinj^  circulation  —  and  durinj^ 

December  of  this  year  attained  the  greatest 
circulation  in  its  history,  passing  all  previous 
high  marks  with  a  total,  combined  morning  and 
e\  ening,  a\  erage  of — 

500,008  Daily 

And  still  another  record!  During  December 
the  city  circulation  broke  all  previous  records, 
the  combined  morning  and  evening  average 
increasing  10,456  copies  daily  over  December, 

1923. 


Average  Circulation 


Morning 

December,  1924  .  247,613 

December,  1923  .  238,963 


Gain .  8,650 


Evening 

252,395 

243,647 


Sunday 

265,808 

242,551 

23,257 


1= 


During  1924  The  Kansas  City  Star  printed 
o\  er  11,910  pages  of  advertising,  represent¬ 
ing— 

25,345,388 
Lines  of  Advertising 


THE  KANSAS  CITY  STAR 
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NEW  YORK  PAPERS  HAD  RECORD  DECEMBER 
IN  TOTAL  ADVERTISING  LINEAGE 


'T^ilE  old  year  ended  with  New  York  records,  and  the  total  of  their  losses  was 
and  Brooklyn  newspapers  enjoying  only  90,000  agate  lines.  The  net  gain  for 
the  largest  December  volume  of  business  all  papers  was  274,054  lines,  or  about  1.4 
in  their  history.  The  total  was  14,373,-  per  cent. 

546  agate  lines,  with  four  Sunday  issues.  Eight  of  the  15  papers  listed  made  new 
against  14.103,492  lines  in  December,  lineage  record  for  the  month. 


1923.  a  five-Sunday  month.  Only  three 
papers,  all  of  which  issue  Sunday  edi- 


Comparative  detailed  tables  for  the 
month  in  1923  and  1924  and  summaries 


tions,  fell  behind  their  December,  1923,  for  the  month,  1924-1918,  follows: 


Pages 

1924  1923 

total  space 

1924 

1923 

Gain 

1,400 

l.sI48 

American  . 

8.5 

1,228,364 

1,270.436 

S941.346 

1^288 

L074 

Herald  Tribune., 

9.3 

1,336.242 

909,548 

426,694 

832 

•Mirror  (Tabloid). 

2  3 

327.936 

y . 

1,172 

1.084 

News  (Tabloid).. 

3.9 

562.014 

442.538 

119,476 

1,710 

1.620 

Times  . 

15  4 

2.219.292 

2,106,652 

112.640 

IplfiO 

1,152 

World  . 

9.3 

1,330.840 

1.288,528 

42,312 

'418 

Evening  Bulletin. 

1.3 

188,426 

** . 

1,216 

1,156 

•Evening  Tournal. 

10.0 

1,432,132 

1,205.464 

226,668 

618 

•Evening  Mail  ... 

1678.414 

61,206 

804 

594 

•Evening  Post.... 
•Evening  World.. 

3.3 

471,720 

410.514 

810 

688 

5.9 

847.344 

703,664 

143,680 

992 

808 

•Sun  . 

9.4 

1,348.196 

1.115,314 

232.882 

644 

596 

•Telegram-Mail  . . 
BrooKlyn  Eagle.. 

4.8 

6'<2.848 

tt62l.618 

71.2.10 

1,154 

1,168 

9.5 

1.363.148 

1.345,450 

17,698 

570 

606 

Brooklyn  Times.. 

2.8 

407.752 

430.448 

614 

602 

Standard  Union.. 

4.3 

617,292 

633.558 

14,784 

14,160 

Totals . 

14,373,546 

14,103,492 

270,054 

Net  (jain 

•  No  Sunday  edition. 

T  Telegram  anil  Mail  combined  January  28,  1924.  Sunday  issue  discontinued  March  16.  1924. 
ttEveniiig  Telegram  carried  110,394  lines  in  the  5  Sunday  issues  of  December,  1923;  this  lineage 
is  included 

5  Herald  and  Tribune  combined  March  19,  1924. 

••r.vening  llulletin  first  issue  June  19,  1924;  first  Sunday  issue,  December  7,  1924, 

1!  Mirror  (Tabloid)  first  issue  June  24,  1924. 


1923 

1922 

1921 

1920 

1919 

1918 

1,270,436 

974,750 

845.940 

837,856 

972.416 

750,514 

941,346 

1,062.096 

1,005.230 

1,047.030 

703.748 

571,862 

909,548 

891,426 

881,068 

906,200 

893,114 

434,446 

442.538 

329,784 

345.448 

210.408 

2.106.652 

2.058.834 

1,853.932 

1.777,524 

1,887,110 

1,285,516 

1,288,528 

1,413,964 

1,204,964 

1,153,542 

1,476,001 

1,186,265 

1,205.464 

1,187.612 

1,099.744 

1,043.290 

956,528 

785.960 

678.414 

571,170 

575.916 

586.434 

559.788 

334.6.15 

410.514 

369.668 

460,792 

659,726 

460,554 

369.602 

703,664 

848,998 

833.038 

981.688 

879.558 

509.347 

t . 

713.038 

679.988 

728.834 

775.0,14 

535.203 

1,115,314 

892,912 

755.706 

817.382 

890.070 

566,192 

621.613 

566.228 

548.868 

5110.922 

791.602 

687,392 

1,345.450 

1.335.418 

1,160.280 

1,018.576 

969,024 

743,529 

430.448 

326.856 

301,120 

308.904 

t . 

t . 

633,558 

729.390 

626,752 

734,444 

687,852 

489,623 

American  .  1,228,364  1,270,436  974,750  845.940  837,856  972.416  750,514 

.  941,346  1,062.096  1,005.230  1,047.030  703.748  571,862 

Iler.ald  tribune _  1,336,242  909,548  891,426  881,068  906,200  893,114  434,446 

Mirror  (Tab.) .  327,936  .  .  .  .  .  . 

News  (Tab) .  562.014  442.538  329,784  345.448  210.408  . 

Times  .  2.219,292  2.106.652  2.058.834  1,853.932  1.777,524  1,887,110  1.285.516 

World  .  1,330.840  1,288,528  1,413.964  1,204,964  1,153,542  1,476,001  1,186,26: 

Kveiiing  Bulletin...  188,426  .  .  .  .  .  . 

Evening  iourual.  ...  1,432,132  1,205.464  1,187.612  1,099.744  1,043.290  956,528  785.96( 

Evening  Mail .  678.414  571,170  575.916  586.434  559.788  334.63: 

Evening  Post .  471,720  410.514  369.668  460,792  659,726  460,554  369.60, 

Evening  World .  847,344  703,664  848,998  833,038  981.688  879.558  509.341 

Globe  .  t .  i .  713.038  679.988  728.834  775.034  535.20; 

Sun  .  1,348.196  1,115,314  892,912  755.706  817.382  890.070  566,19. 

Telegram  &  Mail..  692.848  621.618  566,228  548.868  500.922  791.602  687,39; 

Brnoklyn  Eagle _  1,363.148  1,345.450  1.335.418  1,160.280  1,018,576  969,024  743,52< 

Brooklyn  Times....  407.752  430.448  326.856  301,120  308.904  t .  t . 

SUiidard  Union....  617,292  633,558  729.390  626,752  734,444  687,852  489,62; 

Totals .  14.373,546  14,103,492  14,272,144  13,178,060  13,312,760  12,902,399  9,250,086 

t  Figures  not  recorded. 

t  Sun  and  (llobe  combined  June  4,  1923,  name  changed  to  Sun  March  10,  1924. 


SEATTLE  UNION  RECORD 
LABOR  DAILY  SOLD 

Passes  from  Union  Control  to  Company 

Headed  by  E.  B.  Ault  and  Saul 
Haas,  Staff  Executives — To 
Widen  Scope 

(By  Telegral'h,  to  Editor  &  Publisher) 

Seattle,  Wash.,  Jan.  5. — Ownership  of 
the  Seattle  Union  Record,  the  only  re¬ 
maining  U.  S.  daily  owned  by  organized 
labor  passed  into  private  hands  last  Sat¬ 
urday  when  the  .American  Free  Press,  a 
Seattle  company,  took  control.  The  paper 
was  published  as  a  labor  paper  in  Seattle 
for  25  years,  first  as  a  weekly,  for  seven 
years  as  a  daily. 

E.  R.  Ault,  pre.sent  editor  and  man¬ 
ager.  and  Saul  Haas  managing  editor  un¬ 
der  the  old  ownership  are  understood  to 
be  the  principal  stockholders  in  the  new 
company.  Ault,  the  new  publisher  had, 
been  contributing  editor. 

No  statement  of  the  price  paid  was 
issued,  but  it  is  understood  the  total  con¬ 
sideration  was  in  the  neighborhood  of 
$201,000. 

“I  feel  that  the  Union  Record  as  an 
independent,  privately  owned  paper,  free 
from  the  unavoidable  classes,  within  the 
labor  movement,  will  he  better  able  to 
serve  the  legitimate  ends  of  labor  and  in¬ 
terpret  labor  to  the  general  community, 
than  it  could  when  owned  by  labor  it¬ 
self.”  Ault  told  a  representative  of  Em- 

TOR  &  PrBI.ISHFR. 

“The  Union  Record’s  first  effort  from, 
a  business  standpoint  will  be  to  interest 
national  advertisers. 

“As  nearly  as  possible  I  intend  to  adopt 
editorial  policy  to  conform  with  that 


announced  by  Joseph  Pulitzer  for  the 
New  York  ll'orld. 

“Through  the  development  of  a  labor 
page  covering  the  labor  movement  as 
thoroughly  as  the  average  paper  covers 
sports  we  intend  to  keep  closely  in  touch 
with  the  labor  movement  and  retain  the 
good-will  of  labor  in  this  vicinity  gen¬ 
erally. 

“A  broader  public  policy  however,  will 
now  be  followed.” 

Mr.  Haas,  managing  editor  has  been 
with  the  paper  nearly  six  years,  Ault  13 
years. 

A.  J.  Copeland,  formerly  with  the  Pa¬ 
cific  Coast  Scripps  papers,  will  be  busi¬ 
ness  manager  for  the  new  owners.  The 
paper  is  unique  in  that  it  is  the  only  daily 
started  in  the  United  States  with  the 
entire  capital  stock  held  by  trade  unions 
and  not  an  outgrowth  or  a  spokesman  of 
a  political  movement. 

The  Union  Record  owns  a  modem  fire¬ 
proof  4  story  building  with  a  modem 
plant  including  two  24  page  presses. 


Penntylvania  Daily  Reorganized 

James  V.  McAndrew  is  the  new  presi¬ 
dent  and  treasurer  of  the  Mt.  Carmel 
(Pa.)  News,  following  a  recent  reor¬ 
ganization.  D.  R.  G.  Farrow  is  business 
manager  and  editor,  and  William  J.  Ke- 
hoe,  associate  editor.  The  News  recently 
occupied  its  new  home.  A  new  Goss  press 
and  other  new  equipment  was  installed. 
Thomas  F.  Clarke  Company,  Inc.,  con¬ 
tinues  as  representatives. 


Arkan*aE  Daily  Sold 

The  Blythcville  (Ark.)  Daily  Courier 
has  been  sold  to  James  H.  Skewes,  owner 
of  the  Meridian  (Miss.)  Star. 


We  have  59  new 
reasons  for  a  busy 

1925! 


During  the  past  twelve  months  we  have  added 
fifty-nine  new  names  to  the  list  of  our  newspaper 
clients. 

It  becomes  our  pleasant  duty  to  giye  them — 
as  well  as  our  many  old  clients  in  this  country 
and  Canada — a  classified  advertising  promotion 
service  throughout  1925  that  shall  be  even  better 
than  we  have  been  able  to  give  before. 

We  shall  also  hold  ourselves  in  readiness  to 
extend  this  same  service  to  other  progressive 
newspapers  whose  publishers  are  anxious  to 
make  1925  the  greatest  classified  year  they  have 
yet  known. 

List  of  New  Service  Newspapers — 1924 


CONNECTICUT 

.South  Norwalk  . Sentinel 

GEORGIA 

.\tlanta  . (.'iTistitutinn 

Columbus  .  I.edger 

ILLINOIS 

Ottawa . Republican  Times 

Rockford  . Kepiililic 

Sterling  . Gazette 

Streator  . Independent-Times 

Waukegan  . Sun 

INDIANA 

Gary  . Post  Tribune 

Huntington  . Press 

In.'iian.'ipolis  . News 

KANSAS 

Kansas  Gty . Kansan 

Wichita  . Eagle 

KENTUCKY 

Ashland  . Independent 

MAINE 

I.ewiston  . Joum.Tl 

MASSACHUSETTS 

Marlboro  . Enterprise 

North  Adams . Transcript 

Southhridge  . News 

Westfield  . Journal 

MICHIGAN 

Battle  Creek . Moon  Journal 

Hillsdale  . News 

Monroe  . News 

St.  Joseph . Herald  Press 

MISSOURI 

Columbia  . Tribune 

Jefferson  City . Capital  News 

NEBRASKA 

Fremont  . Tribune 

Lincoln  . Star 

Norfolk  .  News 

NEW  JERSEY 

Bayonne  . Review 


NEW  YORK 

.Amsterdam ....  Recorder  Democrat 

Glens  Falls .  Post  Star 

Ithaca  . Journal-News 

Jamestown  . . Post 

Olcan  . Times 

Rockville  Onter.. . Review 


NORTH  CAROLINA 

Asheville  . . Times 

Salisbury  . Post 

OHIO 

Alliance  . Review 

Ashl.and  .  ._ . Times-Gazette 

Dover  . j . Rei>orter 

Marietta  . Times 

New  Philadelphia. .  . Times 

Portsmouth  . Times 

OKLAHOMA 

Bartlesville  . Enterprise 

PENNSYLVANIA 

Du  Bois  . OzuricT 

Harrisburg  . Telegraph 

Jeannette  . News 

Pottsville  . Joum.al 

Sharon  . Herald 

Tamaqua  . Courier 

Warren  .  . Times  Mirror 

VERMONT 

Burlington  . Free  Press 

VIRGINIA 

CTiarlottesville  .  Progress 

WISCONSIN 

Appleton  . Post  Cresent 

Beloit  . News 

Green  Bay  . Press  Gazette 

Janesville  . Gazette 

Sheboygan  . Press  Telegram 

CANADA 

Montreal  . I.a  Patrie 


THE  BASIL  I..  SMITH  SYSTEM,  INC. 

International  ClaRsified  Advertising  Counsellors 


PACKARD  nriLDlNG 


PHILADELPHIA 


What  a  space  buyer 
ought  to  know 

— about  The  Chicago  Tribune  and  its  market 


The  City 

(a)  In  Chicago  and  its  immediate  suburbs  there  are  more  people 
than  in  any  one  of  the  thirty-six  states  shown  in  black  on  the 
map  opposite. 

(b)  In  this  tremendous  market  The  Chicago  Tribune  (with  one- 
third  more  local  circulation  than  the  next  paper)  reaches 
practically  ioo%  of  the  English  reading  families. 


Population 


2.  The  Territory 

(a)  The  Chicago  Territory  (Illinois,  Indiana,  Iowa,  Michigan  and 
Wisconsin)  with  one-eleventh  of  the  area  of  the  United  States, 
has  one-sixth  of  the  population,  who  possess  one-fifth  of  the 
national  wealth. 

(b)  In  each  of  1063  towns  and  cities  of  these  five  states  (outside  of 
Chicago)  The  Chicago  Tribune  reaches  from  one-fifth  to 
four-fifths  of  the  families.  Of  these  towns  471  are  shown  by 
dots  on  the  map  opposite. 


S.'^Dealer  Influence 

(a)  In  Chicago  80%  to  85%  of  the  retailers  read  The  Tribune. 
Outside  the  city,  in  a  zone  400  miles  in  diameter,  from  60%  to 
85%  of  the  retailers  read  The  Tribune. 

(b)  Not  only  do  they  read  it  but  from  63%  to  87%  of  them  state  that 
Chicago  Tribune  advertising  is  a  selling  influence  and  moves 
goods  from  their  shelves. 


Circulation 


lienee 


(a)  Chicago  Tribune  advertising  space  is  economical  because  circu¬ 
lation  increases  make  each  contract  a  great  bargain  before  it 
expires.  The  chart  at  the  left  shows  the  rate  at  which  the 
paper  has  growm. 

(b)  Compared  with  other  media  Chicago  Tribune  space  is  positively 
cheap.  Based  on  circulation  and  rates  of  October,  1924, 
National  advertisers  can  buy  space  in  The  Tribune  on  week 
days  for  $1.46  per  milline  and  on  Sundays  for  $1.30  per  milline. 
How  much  space  are  you  buying  at  rates  as  low  as  these,  Mr. 
Space  Buyer? 

Tht  Tribunyi  BOOK  OF  FACTS  i>ii  marketa  and  mtrehandising 
will  bt  moiled  free  if  requested  on  business  stationery. 


Circulation 

Growth 


A  e  o  yl  <r5  < j  r  e  a  t  e  j  t  i  p  a  p  r 
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Throughit 

Hundreds  of  National  Advertisei^i 

Editor  &  Publisher  Inteitt 

To  Be  Publi^ 


A  FEW  OF  THE  MANY  ADVERTISING  AGENCIES  THAT 
WILL  BE  REACHED  BY  THE  YEAR  BOOK 


Adamant  Advcrlisinp  Agency 
Adamars  Company 
Alexander  Adverti'^ing  Agcnc> 
Bucklcy  l>ement  Company 
.1.  Walter  Thomjrson  ('ompany 
N.  W.  Ayer  &  Son  Adv.  Agrency 
l>e  Kia<i  Advertising  Agetuy 
<'ampl>ell  Trump  &  Company 
(  ampbell  Kwald  Company 
Kastman  Advertising  Company 
The  Byron  (i.  Moon  Company.  Inc. 
Simjison  Advertising  Company 
Kuthrauff  ht  Kyan.  Inc. 

Praigg.  Kiser  it  Company,  Inc. 
Federal  Advertising  Agency,  Inc 
The  Eugene  Mc<juckin  Company 
Rarnms  ^  Richardson 
Kyddon  &  Hanford  Company 
<>eorge  Batten  Company 
J.  I).  Rates  Advertising  Agency 
Franklin  P.  Shumway  Adv.  Agetic> 
H.  II.  Charles  Agency 
Snowden  Advertising  Agency 
Wm.  H.  Rankin  Company 
DeForrest  Porter  Adv.  Service.  In'*.. 
The  Davis  Smith  Compan> 
norland  Agency,  Inc. 

Peck  Advertising  Agency,  Inc. 
(iundlach  Adv.  Company 
Fox  &  McKenrie 

lohn  C.  Vanllaagen  Adv.  Agency 
The  Thompson  Koch  Company 
F.  W.  Nichols  Company 
('harles  C.  Green  Adv.  Agency 
Albert  Frank  &  Company 
The  Miller  Agency  Company 
World  Wide  Adv.  Corporation 
Thc»s.  F.  Logan,  Inc. 

.\ndrew  Cone  General  Adv.  Agency 
Iloovs  Advertising  Company 


Anfenutr  Advertising  Agenc> 

Danielson  &  Son 

Walter  B.  Snow  and  Staff,  Inc. 

The  Fred  St.  Germain  Adv.  Agenc> 
The  I*hihp  Ritter  Company 
Hawes  Advertising  Agency 
Fred  H.  Sypher  Advertising  Agency 
Amsterdam  Adv.  Agency,  Inc. 

H.  B.  Humphrey  Company 
Brewer  Smith  Adv.  Company 
l>avis  Smith  Company 
Gardner  Advertising  Company 
W’.  B.  Jone-i  Adv.  .\gency 
Adams  Adv.  Agency 
Hanff-Metzger,  Inc. 

A.  W.  Erickson  Adv.  Agency 
Dauchy  fic  Company 

H.  K.  McCann  Company,  Inc. 

Lyon  Advertising  Agency 
Robert  M.  McMullen  Company 
Poster  Advertising  Company 
The  Corman  Company 

Wm.  G.  Bryan  Organization 
Sterling  Advertising  Service 
Friend-Wiener  Adv.  Agency,  Inc. 
Peck  Adv.  Agency,  Inc. 

Ihmgherty  Adv.  Company 
Thresher  Adv.  Service 
Dunlap-W’ard  Adv.  Agency 
R.  A.  Foley  Adv.  Agency 
Livermore  &  Knight  Company 
Southwestern  Adv.  Company 
Holden  Advertising  Agency 

I.  O’Connor  Adv.  Agency 
Hor»ps  Adv.  Agency 

H.  K.  I.«san  Adv.  Agency 
Fred  Mills  Advertising  Agency 
P<*tts-Titrnbull  Adv.  Co.,  Inc. 
Mrjunkin  Adv.  Com|>any 
I'niied  .Advertising  Agency 
Ferrv-Hanly  Adv.  Company 


The  Most  Valuable  Reference 
Book  for  Publishers,  Advertisers 
and  Agents. 


PART1|1S 


Executive  personnel  of  daily  newspapers  of 
United  States  and  Canada  (more  than  20,- 
000  names) 


Special  reprcM^f 
United  State' 


Personnel  of  daily  newspapers  of  Great 
Britain 


Court  deci.ici^g 
newspapers 


Circulation  and  advertising  rates  of  daily- 
newspapers  throughout  the  United  States 
and  Canada 


Correspondcni 
the  United 


Circulation  and  advertising  rates  of  daily 
newspapers  of  Great  Britain 


orrespondrnti 
with  resi-fer' 
City 


of-t 

-I*-’ 


Advertising  agencies  of  United  States 


Advertising  agencies  of  Great  Britain,  France 
and  Canada 


Lists  of  book. 
Lists  of  books 


Advertising  associations  and  clubs  of  Great 
Britain 


Detailed  facts  A  n 
tion  and  cord 


Advertising  associations  and  clubs  of  Canada 


Ready  reckunri 
urea)  for  ui. 


Advertising  associations  and  clubs  of  the 
United  States 


Comparison  of 
culation  and 


Analysis  of  A.B.C.  daily  newspaper  circula¬ 
tions 


Space  buyers  of  all  advertising  agencies 


List  of  merchsd 
News  distribu!'! 
Lists  of  books  g::: 


Special  representatives  of  newspapers 
Canada 


of 


Directory  of  »c 
States 


ALL  THE  REGULAR  FEE 


Scores  of  Letters  Like  these  Explain  Why  Last  Year’s  Advertisene 


An  advertising  ageny  Mrriles: — 

“If  you  could  see  ihe  thumb  worn  condition  of  your  last  Year  Book, 
you  would  appreciate  how  much  we  use  it  during  the  year." 


Advertising  Forms  Close  January  24th 


One  new  advertiser,  who  reset  x. 

“I  have  seen  your  ')  i 
out  the  year  that  I  ■ 
tising  medium.  I  n.  t 
competitors  has  en:  r 
shared  by  us.  Pic.  ‘ 
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hit  the  Year 


eitind  Advertising  Agents  will  use  the 

srltional  Year  Book  for  1925 


bliM  January  31st 


VRTWST  OF  CONTENTS 


repm>  newspapers  ol  the 
ed  Stale-* 


Directory  of  schools  of  journalism  in  Great 
Britain 


advertisers  and 

spapers 

pondrn' ^’.gn  newspapers  in 
United  s 

pond- n'.i^ol-town  newspapers 
I  reside:  0!atlvrs  in  New  York 

>f  books 
if  books  ^tion 

id  facts  E|g  newsprint  produc- 
and  cor  i 

rerkiir-  and  circulation  fig- 
i)  for  uie|  buyers 

srison  of  land  newspaper  cir- 
ition  and 

F  merebaape'* 

di«l  ribuliiies  of  Great  Britain 
>f  books  4  *m 

ory  of  I'  urnalism  in  United 
tes 


Complete  directory  foreign  language  news¬ 
papers  printed  in  United  States 

Overseas  Journalists  associations 

List  of  papers  carrying  rotogravure  sections 

Senate  press  gallery 

News  services  of  United  States 

Analysis  of  magazine  circulations  by  terri¬ 
torial  market  groups 

Analysis  of  circulations  of  leading  monthly 
magazines  by  groups 

Newspaper  lineaga  in  23  largest  cities  since 
1914 

Wage  scale*  for  newspapers  in  leading 
American  cities 

Announcements  from  the  leading  newspa¬ 
pers  of  the  United  States 

Announcements  from  the  leading  ink  and 
supply  houses 

Announcements  from  the  most  progressive 
syndicates,  news  services  and  equipment 
houses 


FEES  AND  MANY  NEW  ONES 


JUST  A  FEW  OF  THE  NATIONAL  ADVERTISERS  WHO 
WILL  RECEIVE  COPIES  OF  THE  YEAR  BOOK 


A.  B.  Leach  &  Company^  Inc. 
Marquette  Cement  Slfg.  Company 
Detroit  Steel  Products  Company 
The  Palmolive  ComMny 
Williamson  Candy  Company 
The  Continental  Piano  Company 
Falk  Corporation 

The  Fetleral  Qay  Product  Compan> 
Haywood  Tag  Company 
Bristol-Myers  Company 
United  American  Metals  Corporatioi'. 
American  Express  Company 
The  Holtzer-Cabot  Electric  Company 
(’alifornia  Packing  Corporation 
Frederick  Stearns  &  Company 
Corona  Typewriter  Company,  Inc. 
The  Aluminum  Cooking  Utensil  Com* 
pany 

(reneral  Motors  Truck  Company 
The  American  Thread  Company 
Seaboard  Rice  Milling  Company 
New  England  Confectionery  Company- 
Pine  Brothers 

The  J.  B.  Williams  Company 
Tewett  Radio  &  Phonograph  Company 
\Vm.  Demuth  &  Company 
Continental  Life  Insurance  i'ompany 
E.  I.  IhiPont  De  Nemours  &  Com¬ 
pany,  Inc. 

I*niversal  Pictures  Corporation 
Carnegie  Steel  Company 
W.  L.  Douglas  Shoe  Company 
Scotch  Woolen  Mills 
Yawman  &  Erbe  Mfg.  Compnny 
Ilumphreys*  Homeopathic  Mr<licine 
Co. 

DodM  Mfg.  Corporation 
Todd  Protectograph  Company 
Inspiration  Pictures.  Inc. 

Butterfield  &  Company 
Lever  Brothers  Company 
Is.  J.  &  C.  D.  Jaffee,  Inc. 


X'alentine  &  Company 

The  Pei>sodent  Com)>any 

Paige- llNetroit  Motor  Car  Company 

.'Halt’s  Textile  t'umpany 

The  Long- Bell  Lumber  Company 

Cvinsolidated  Cigar  Corporation 

The  Duz  Company.  Inc. 

Mcf'askey  Register  Company 
Cioodyear  Mfg.  Co. 

United  States  Music  Company 
( itdahy  Packing  Company 
W.  W.  Kimball  Company 
The  Peerless  Motor  (.  ar  Company 
Beech-Nut  Packing  Company 
Winchester  Ket>eating  Arms  Co. 

Bell  Paint  Company 
Kastman,  Scott  &  Company 
I^oenix  Hosiery  Company 
Murphy  Varnish  Company 
.\nsco  Photoproducts,  Inc. 

.American  Radio  Mfg.  Company 
X'seneral  Fireproofing  Company 
National  Surety  Cienpany 
Miller  I.ock  Company 
lhamond  Crystal  Salt  Co. 

Moon  Motor  Car  Co. 

Halley  Carburetor  Company 
Kelvinator  Electric  Refrigerators 
(Miver  r>il-C»as  Burner  Corn, 
f.  P.  Smith  Shoe  Co.  (ur.  Reed 
Cushion  Shoes) 

Coflield  Washer  Co. 

National  Cloak  &  Suit  Co. 
Alabastine  Company 
1^  I.ong  Hook  a  Eye  Comi^ny 
Kerr  Chemical  Company 
Westinghouse  Union  Battery  Co. 
Moore  Pen  Company 
Kum-A-Part  PriNiucts 
Ke«inol  Chemical  Co. 

Walter  M.  I.owney  Co.  (Confec¬ 
tionery) 


Unrivalled  advertising  medium  for 
Newspapers 
Advertising  Agencies 
Equipment  Manufacturers 
Ink  and  Supply  Houses 
Syndicates  and  News  Services 


Ttiseile  Renewing  Their  Space  and  New  Advertisers  Are  Making  Reservations. 


'ho  resaOce  last  week,  frankly  adbiitted: — 

fen  your  di  *o  frequently  in  so  many  offices  through- 
•ar  that  1  f|ciate  the  value  of  the  edition  as  an  adver- 
ium.  I  that  for  the  past  twelve  months  one  of  our 
rs  has  enltrcaclilng  publicity  that  might  have  been 
us.  Plf^  a  double  page  spread  for  the . 


A  national  advertiser  says: — 

“The  International  Year  Book  is  a  handy  source  of  information  for 
cur  sales  and  advertising  departments.” 


Wire  Space  Reservation  at  Once 
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E  D  I 


RIAL 


STRANGELY  MISTAKEN  VIEWS 

A  SPOKESMAN  for  magazine  interests  held  up 
before  the  official  committee  investigating  the 
question  of  increased  (wstal  rates  a  copy  of  a 
metropolitan  ncwspaiier  and  read  the  head-lines  on  the 
first  page. 

There  was  a  good  deal  of  smirking  around  the 
circle  when  the  speaker  reeled  off  the  list  of  titles  of 
news  accounts  concerning  crime,  boot-legging,  divorce, 
sudden  death  and  scandal  in  high  places. 

We  do  not  quite  understand  this  attitude  among  men 
of  intelligence,  although  it  is  easily  comprehended 
when  voiced  by  the  unthinking.  These  head-lines  are 
something  to  groan  over,  not  snicker,  for  they  repre¬ 
sent  life  and  the  age  in  which  we  live.  They  are  the 
mighty  unsolved  problems  of  this  hour  in  civiliza¬ 
tion,  so  much  more  vital  to  the  well  being  of  this 
nation  than  the  little  subject  of  postal  rates  or  postal 
pay  that  the  latter  sink  into  microscopic  insignificance. 

Banditry,  mob  violence,  boot-legging,  divorce,  aute^ 
mobile  casualties,  attempted  jury  briliery,  Mr.  Zero’s 
mob  of  homeless  men.  murder,  suicide  are  not  sub¬ 
jects  whxh  merit  amusement  among  the  members  of 
the  national  legislature.  They  call  for  action,  for 
each  is  but  a  symptom  of  a  faulty  social  or  economic 
system.  Each  has  a  background  of  cause,  demanding 
investigation  and  correction. 

The  average  newspaper  editor  does  not  publish  such 
news  for  mere  sensation,  all  statements  to  the  con¬ 
trary  notwithstanding.  He  has  no  choice  in  the 
matter.  News  is  news,  and  only  the  incompetent 
editor,  or  one  serving  a  class,  may  suppress  fact,  no 
matter  how  ugly,  or  mask  the  truths  of  life. 

Hundreds  of  newspaper  editors  deplore  first  pages 
that  reek  with  unpleasant,  terrifying,  scandalous  news, 
for  it  is  generally  conceded  among  them  that  while 
such  news  may  create  temporary  circulation  the 
reputation  of  a  newspaper  as  a  “scandal  sheet”  is  a 
serious  liab  lity. 

A  newspaper  which  does  not  serve,  however,  the 
cause  of  realism  fails  in  a  major  degree.  Magazines 
may  pick  and  choose  the  material  they  publish.  There 
is  no  obligation  upon  them  to  print  anything  in  par¬ 
ticular.  But  newspai'ers  are  obligated  to  print  news 
as  It  falls,  and  we  do  not  (icrceive  any  true  analogy 
in  the  argument  suggested  at  Washington  by  the 
spokesman  for  the  magazines.  Still  less  do  we 
comprehend  a  state  of  mind  of  public  men  which 
lightly  regards  such  monstrous  problems  as  those 
revealed  by  the  headlines  of  that  newspaper. 


There  is  the  odiled  fact  that  piihlicity  of  in- 
cotiie  tax  returns  mi'^ht  lead  to  the  detection 
of  a  cheater.  /Ill  other  forms  of  privileged 
publicity  tahe  into  consideration  the  general 
public  sendee  involved,  although  it  is  sometimes 
at  the  expense  of  the  feelings  of  imiividuals. 


HE  ANSWERED  AN  AD 

A  ROMANCE  of  advertising  is  recounted  in  the 
house  organ  of  the  Metropolitan  Life  Insurance 
Company.  Thirty-five  years  ago  a  youth  in 
search  of  a  job  answered  a  “want  ad”  in  the  Journal 
of  Commerce.  Thanks  to  that  contact  Henry  \V'. 
George  became  identified  with  the  insurance  company 
and  is  today  its  treasurer,  the  custodian  of  a  billion 
and  a  half  of  securities  which  belong  to  more  than 
21,000,000  people  scattered  throughout  the  United 
States  and  Canada. 

There  is  a  homely  old  axiom,  “The  Things  We 
Most  Desire  Lie  Close  About  Our  Feet,”  which 
applies  with  force  to  the  half-used  advertising  columns 
of  newspapers,  and  we  believe  that  one  of  the  most 
important  features  of  every  newspaper’s  promotion 
should  be  directed  toward  educating  the  public  to  find 
opportunities  through  advertising. 

“Here  Lies  Opportunity,”  might  be  the  appropriate 
slogan  for  every  advertising  page,  applying  not  only 
to  want  pages,  but  every  department  of  trade.  The 
things  we  most  desire  we  have  in  our  grasp,  perhaps 
dozens  of  times  a  year,  and  pass  by  because  we  have 
failed  to  read  newspapers  thoroughly  or  compre- 
hcndingly.  Here  lies  a  great  field  of  service  for 
imaginative  promotion  experts. 


sftftiiiirtrii 


He  also  that  is  slothful  in  his  work  is 
brother  to  him  that  is  a  great  waster. — Proverbs; 
XVHI,  9. 


RETAIL  PRICE  FREEDOM 

IN  a  retail  price  that  covers  the  physical  cost  of 
newspaper  manufacture  and  distribution  lies  edi¬ 
torial  freedom.  There  is  not  the  slightest  doubt 
that  this  is  a  prime  economic  fact  for  every  newspaper 
publisher  to  keep  well  in  mind. 

In  the  whole  fealm  of  commerce  nothing  but  news¬ 
papers  is  now  traded  in  with  the  copper  cent  as  the 
unit  of  measure.  Nothing  is  so  cheap,  so  accessible 
to  every  man  in  the  street.  This  is  as  it  should  be. 
The  newspaper  must  be  available  to  the  whole  citi¬ 
zenship,  to  remain  true  to  its  responsibilities. 

It  is  not  expected  that  newspapers  shall  sell  at  copy 
prices  which  make  them  absolutely  dependent  upon 
advertising.  Whatever  may  have  gone  before,  the 
present  tendency  is  surely  away  from  that  principle. 
Insofar  as  this  can  be  accomplished,  without  the 
sacrifice  of  circulation  (and  through  such  distribution 
the  functioning  of  the  original  ideas  of  a  constitu¬ 
tionally  guaranteed  “free  press”)  is  most  certainly 
desirable,  from  every  point  of  view. 

Editor  &  Publisher  commends  the  course  of  New 
York  World  and  Kansas  City  Star.  Iheir  price 
advances  were  well  justified.  No  hardship  is  worked 
upon  readers.  And  the  economic  position  of  both  of 
these  great  newspapers  better  fortifies  editorial 
independence. 

Do  not  depend  upon  decisions  that  others 
make  for  you. 

FEVER  SYMPTOMS 

Swarms  of  black-slnrted  Fascisti  descend  on  the 
offices  of  opposition  newspapers,  with  torch  and 
club.  The  Dictator  orders  the  press  to  tell  the 
people  what  he  wishes  the  people  to  know.  The  first 
edition  of  one  newspaper  is  sequestrated  because  it 
contains  a  summary  of  the  year's  events  in  Italy, 
but  a  later  edition  is  permitted  to  be  sold  when  the 
offending  summary  is  supplanted  by  a  learned  article 
on  China. 

Italy  is  a  sick  nation.  Such  measures  inevitably 
mean  that  fever  is  scorching  the  vitals  of  government. 
The  world’s  judgment  must  be  withheld,  as  news 
censored  by  a  dictator  has  small  meaning. 
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JOE  BAN NON 

TWO  thousand  attended  Joe  Bannon’s  testimonial 
dinner  at  the  Hotel  Astor  on  Sunday  evening. 
Many  notable  men  attended,  or  sent  messages 
intended  to  honor  the  guest.  The  band  played  “The 
Sidewalks  of  New  York,”  very  appropriately,  for  the 
guest  of  the  evening  is  a  product  of  New  York’s 
teeming  East  Side.  Mr.  Hearst  sent  to  his  famous 
circulator  a  message  of  congratulation  and  praise 
which  must  have  made  his  blood  tingle.  Gov.  Al. 
Smith  regretted  he  could  not  be  present,  and  Arthur 
Brisbane  told  the  assembled  members  of  the  News¬ 
paper  and  Mail  Deliverer’s  Union,  which  Bannon 
founded,  and  their  guests,  just  why  Joe  Bannon  is  a 
great  circulator. 

There  is  a  legend  across  the  country  that  Bannon 
is  a  “tough  guy,”  but  his  graceful  speech  did  not 
betray  it;  rather  it  repudiated  this  notion.  In  his 
business  Bannon  keeps  himself  true  to  character.  He 
deals  with  street  merchants  of  the  metropolis  and  it 
is  not  amiss  that  some  of  them  should  regard  him  as 
wholly  sophisticated  in  the  affairs  which  interest 
them  most.  He  also  wears  diamonds  that  dazzle,  but 
he  is  no  dude.  He  holds  the  watch  at  prize  fights 
and  is  interested  in  horse  racing,  and  thousands  of 
newsboys  regard  him  as  a  sort  of  god.  But  every 
day  of  his  life  Bannon  is  mainly  interested  in  selling 
newspapers.  He  is  the  powerful  leader  of  the  cir¬ 
culation  field  in  the  most  difficult  newspaper  territory 
in  the  world.  Hundreds  of  times  he  has  conquered 
seemingly  impossible  situations.  He  has  sometimes 
been  rough,  but  the  average  newsdealer  in  this  city 
regards  him  as  just.  He  is  contemptuous  of  some  of 
the  silly  conventions  of  the  business,  some  of  which 
seem  less  silly  to  us  than  to  him,  but  he  sells  papers 
and  he  creates  systems  of  distribution  which  operate 
in  fair  weather  and  foul.  Therefore  we  call  him 
great,  for  such  he  is. 

There  are  not  a  half  dozen  newspaper  men  in 
America  who  have  been  marked  by  such  signal  honor, 
by  associates  and  by  rival  publishers,  as  was  Joe 
Bannon  at  this  Astor  party.  And  the  best  part  of 
the  show  was  that  the  feeling  was  a  genuine  tribute 
to  success  without  patronizing  of  the  stalwart  men 
who  do  the  hard  and  usually  unhonored  work  of 
putting  the  daily  press  product  into  the  hands  of  the 
people. 

It  is  about  time,  m  this  day  and  age,  that  the 
salesmen  of  the  newspaper  office  came  in  for  greater 
shares  of  glory.  Everywhere  else  the  salesman  is  on 
a  pedestal.  And  this  is  just,  because,  goodness  knows, 
he  often  succeeds  in  floating  distressingly  faulty 
wares.  Bannon  has  always  had  something  to  sell, 
for  Hearst  has  never  stinted  his  products,  but  he  has 
sold  it  in  hot  competition.  Honor  to  him  and  his 
craft  was  overdue.  But  Joe  Bannon  will  say  of 
this,  “Banana  oil,  I  work  to  make  money.” 

"You  are  certainly  getting  out  a  marvelously 
fine  trade  paper.  It  is  simply  invaluable,” 
writes  George  D.  Lindsay,  president.  Inland 
Daily  Press  Association  and  editor  the  Marion, 
Ind.,  Chronicle,  much  to  our  pleasure. 

NEWSPAPERS  YOU  LIKE 

An  imperfect  world  offers  ample  opportunity  for 
complaint.  It  appears  to  be  a  human  trait  to 
find  greater  interest  in  imperfection  than  in  per¬ 
fection.  The  latter  cloys.  Flaws  beg  assistance. 
Uncommon  philosophical  balance  is  required  of  the 
professional  observer  and  reporter,  lest  the  seamy 
side  be  exaggerated,  or  at  least  that  brighter  phases 
be  neglected.  It  is  equally  important  that  there  be 
no  artificial  mask  for  the  face  of  the  news.  Find  the 
true  interest  in  all  human  activities  and  play  them 
across  your  board.  The  newspaper  you  like  is  com¬ 
parable  to  the  man  you  like — well-informed,  penetrat¬ 
ing,  well-mannered,  good-natured,  true  to  ideals,  a 
fighter  when  pushed  too  far,  but  happy  most  of  the 
time  and  headed  somewhere  in  particular. 

The  enterprising  merchant  buys  advertising 
for  the  same  reason  that  a  farmer  buys 
fertiliser,  to  make  Hvo  blades  grow  where  one 
grew  before. 
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PERSONALS 


with  the  Chic<^o  Tribune,  afterward 
with  the  San  Trancisco  Examiner,  and 
latterly  in  publicity  work  in  San  Fran¬ 
cisco,  was  seriously  injured  in  an  auto¬ 
mobile  accident  recently. 


FOLKS  WORTH  KNOWING 


appointed  financial  advertising  representa¬ 
tive  in  the  United  States  for  the  London 
Times. 

Marshfield  (Wis.)  Daily  News  has  ap¬ 
pointed  C.  J.  Anderson,  360  N.  Michigan 


tOY  HOWARD  of  the  Scripps- 
^  Howard  newspapers,  left  New  York  operation. 


Frank  Dolan,  radio  editor  of  the  New  UON.  P.  R.  DU  TREMBLAY,  K.C.,  ayenue,  Chicago  and  R.  R.  Mulligan,  30 
Y’ork  Daily  News,  is  recovering  from  an  xl  dir^tor  of  Montreal  La  Presse,  who  street.  New  York,  as  foreign 


[this  week  on  a  trip  to  the  Pacific  Coast, 

[planning  to  return  about  Feb.  1. 

Frank  P.  MacLennan,  editor  and  pub¬ 
lisher  of  the  Tot>eka  (Kan.)  State  Jour- 


Eleanor  Kellogg  has  ^cn  transferred  Quebec  Leg- 
from  the  Sunday  to  the  daily  staff  of  the  55,3, Council. 

Qpily  ews.  Uoc  for  a  number 


last  month  was  appointed  a  member  of  representatives. 

the  Quebec  Leg-  ^  PLANTS  AND  EQUIPMENT 


1  \  n  •  j-  f  *u  ^  number 

Leslie  C.  Morehouse,  city  editor  of  the  y^a^s  played  a 


„al.  was  elected  president  of  the  Kansas  South  Bend  Tribune,  is  ill  in  a  local  hos-  i:  -'e  nart  in  V 
Reserve  State  Bank  by  unanimous  vote  at  piul.  u  p  b  1  d  i  n  g 


a  recent  board  of  directors  meeting.  His 
election  became  effective  Jan.  1. 


Stuart  C.  Maguire,  formerly  of  the  ^Jontreal. 


I  election  became  effective  Jan.  1.  sport  department,  Buffalo  livening  News,  Until 

Charles  F.  Ward,  editor  of  the  Platts-  has  started  a  new  Buffalo  weekly,  the  interests 

burg  (Mo.)  Leader,  has  been  appointed  Sjiort  Tribune.  largelv 

a  member  of  the  Board  of  Curators  of  A.  H.  Longbotliam  has  resigned  as  erli-  political, 
the  University  of  Missouri.  tor  of  Statler  Salesinanshif,  a  monthly  yp^j. 

(S  Harry  E.  Rice,  owner  and  publisher  of  publication  of  the  Hotels  Statler  Com-  newspap 

?the  Xenia  (O.)  Herald,  retired  Jan.  1,  pany,  Inc.,  to  give  time  to  his  position  as  _p,.j 


Until  1921,  his 
interests  were 
largely  legal  and 
political.  In  that 
year  the  French 
newspaper  was 
in  need  of  addi- 


is  postmaster  of  Xenia.  He  was  ap-  general  manager  of  the  Buffalo  Evening  tional  e.xecutive 


Spointed  by  President  Wilson. 


Post.  Malcolm  H.  Ross,  formerly  of  the  jg. 


:  L.  C.  Earnist,  vice-president  of  the  Nejo  York  World,  is  Mr.  Longbotham's  gijed  to  leave  the  T»emblay 

[United  Press  Associations  in  charge  of  successor.  active  oolitical 


business,  returned  to  his  desk  this  week  C.  Starr  Matthews,  one  time  sports  ,  p|,|  apj  hlpome  one  of  the  three  trustees 
after  a  three  weeks’  illness.  editor  of  the  Baltimore  Sun,  has  joined  pf  the  estate  of  his  late  father-in-1^, 

Vance  McCormick,  publisher  of  the  the  sports  staff  of  the  Baltimore  Ameri-  Treffle  Berthiaume  owner  of  La' 

Harrisburg  (Pa.)  Patriot  and  the  Har-  rnii.  succeeding  Ernest  A.  Bowersox,  who  Pr-w  He  became  thus  one  of  the  news 
Asburg  Ne^vs.  and  Mrs.  McCormick  has  entered  publichy  work.  .  becoming  associater 

sailed  from  New  york  this  week  on  the  G.  R.  Finney.  San  Antonio  News  re-  -.b  Arthur  Berthiaume  oresident 

Adriatic  on  a  Meiliterraiiean  cruise.  porter,  has  resigned  to  go  to  Nashville,  Born  at  Linte  An.^  it 

S.  VVi Ike,  former  publisher  of  the  Tenn.  ,  .  _  1879,  Mr.  Du  Tremblay  was  educated  a 

Grey  Eagle  (Mmn.)  Gaceite  and  ex-  A  B  Waugh,  of  tire  Saeramento  Three  Rivers  College  and  at  tb 

president  of  the  National  Editorial  Asso-  (Cal.)  Bee  staff,  has  ^en  appointed  school  in  Quebec.  He  studie. 

ciation,  has  been  apiniiiited  secretary  to  Sacramento  correspondent  for  the  Ymi  ^be  Universitv  of  Montreal  am 

Lieut.  Gov.  W.  1.  Nolan  of  Minnesota.  Bulletm.  He  is  succeeded  by  ..  Whilp  nrartirina  hi 


/^OLDFIELD  (Nev.)  Daily  Tribune 
has  resumed  publication  in  a  modern 
plant  erected  and  equipped  since  the  de¬ 
struction  by  fire  several  months  ago  of 
the  old  building. 

I^eavenworth  (Kan.)  Times  has  in¬ 
stalled  a  new  Intertype. 

Sjiringfield  (O.)  Sews  has  added  a 
new  Intertype  to  its  equipment. 

San  Pedro  (Cal.)  Daily  Pilot  has  in¬ 
stalled  a  Monotype  slug,  lead  and  rule 
caster  and  adopted  the  non-distribution 
system,  using  Ludlow  for  ad  composi¬ 
tion. 

CHANGES  OF  OWNERSHIP 


^  tne  estate  01  ms  late  latner-in-iaw  pARDNER  BOYD,  publisher  of  the 
Hon.  Trefne  berthiaume,  owner  of  La  „  ,\r,  \  r-  u 

Presse.  He  became  thus  one  of  the  news-  soW 

paper’s  directors,  becoming  associated 


^  ^  r-  .  wr  papers  directors,  Decomine  associated  .  %  *  \t  — -r— 

G.  R  Finney.  5mi  re-  J^ith  Arthur  Berthiaume.  president.  ter  of  West  Newton.  Mass 

porter,  has  resigned  to  go  to  Nashville.  g  ^  Sainte  Anne  de  la  Peraed  in 

^T-  n  vv  I,  f  .1  c  .  1879,  Mr.  Du  Tremblay  was  educated  at  ^  News-Letter  has 

A.  B.  Waugh,  of  the  Saeramento  b»  Three  Rivers  College  and  at  the  Towne  of 

(Cal.)  Bee  staff,  has  been  appointed  vLJ,i  g.hAArin  He  Franklin,  who  plans  to  consolidate  it 

5^5.,.  with  the  (N.  H.) 


Franeiseo  Bulletin 


I  C.  E.  Nevin,  editor  and  publisher  of  K-  (»•.  Desimone,  f( 
Xhe  Laurel  (Neb.)  Advocate  rounded  out  Francisco  Chronicle. 
25  years  service  as  publisher  Jan.  1.  W-  CT.  Hartougl 


profession  he  gained  the  distinction  of 
K.C.  in  1917.  He  is  a  director  of  the 


IN  THE  BUSINESS  OFnCE 

H.  BLINN  has  been  appointed  bus 


W.  C.  Hartough.  formerly  of  the  O  '-;  ‘7'-  “  mrecior  01  m 

Louisville  Herald  and  other  papers,  has  Yorkshire  Insurance  Company.  Limited, 
joined  the  Toledo  Blade  staff.  -  -  —  ■  ■  -  z=:^=-— 


iness  manager  of  the  Chattanooga 


Johnston  Copeliii  has  resigned  from  the 
sports  staff  of  the  St.  Paul  Dispatch- 


kTenn.)  Ncivs,  and  Frank  J.  Hitz,  ad 
wertising  manager. 


Edward  F.  Adams,  85,  editorial  writer 


PRESS  ASSOCIATION  NOTES 

ALFRED  TYRNAUR,  since  1923 
.American  representative  of  the  Ull- 


Palmyra  (Mo.)  Marion  County  Her¬ 
ald  has  been  sold  to  J.  L.  O’Bryen  and 
Har''y  McCubbin. 

North  field  (Mass.)  Press,  controlled 
by  Charles  E.  Bittinger,  has  been  sold  to 
Elmer  F.  Howard. 

Fletcher  M.  Elliott,  formerly  of 
Oneida,  N.  Y.,  has  purchased  the  Fair- 


on  the  Nan  Francisco  Chronicle,  was  the  stein  Press  Service  of  Germany,  is  return-  port  (N.  Y.)  Herald. 


V.  G.  Sadler,  circulation  manager  of  ^I'^st  of  honor  at  a  luncheon  of  the  Com-  j^g  to  Berlin  this  month  and  is  to  be  George  Burris,  for  many  years  with 
ilie  San  Antonio  Express  and  Evening  ^  1  '*  °tie  replaced  by  William  Schulze  of  the  the  Hutchinson  (Kan.)  Gazette  and 

Wcwr,  has  been  made  classiiied  advertis-  surviving  charter  members  of  j^^rlin  V os.tische  Zeitung.  The  Ullstein  Herald-News,  has  purchased  the  Blue 

itig  manager  in  addition  to  his  circulation  * '  vr  "  i,,c  Mr.  Service  furnishes  news  to  30  Rapids  (Kan.)  Times  from  Harlow 

Miss  Mabal  Wilki..,  k...  _ 


^,Mgned  ■  Nancy  Zan  Scott  as  society  editor  of  the  James  P.  Howe  has  been  transferred  - 

I  Thomas  Milhurn.  advertising  solicitor  ^TSVSn'has  joined  the  editorial  esf "  EDITIONS 

llpkted  30  yeL’  com  staff  of  the  C/ctWaiid  Times.  ^  Rodgers,  night  filing  editor.  ]\EW  YORK  JOURNAL  OF  COM- 

ilth  that  paper  has  been  named  acting  correspondent  of  MERGE.  72-page  Financial  and 

f  H.  K.  Lmour,  advertising  manager  fdmitfed' to  Ire  RM  Associated  Press  bureau  at  Raleigh,  Business  Review  editi^,  Jan.  2. 


SPECIAL  EDITIONS 


Business  Review  edition,  Jan.  2. 


me  nof/r  unzene.  is  Louis  CtWa.  oi  the  South  Bend  Tribune  *: • 

ftow  in  charge  of  the  automotive  dejiart-  -.aff  bas  resiened  and  returned  to  his  '''!?ned  to  become  managing  editor  of  the 
ficnt  of  the  N,-w  Orleans  Hem  and  borne  in  Chicaco  Raleigh  Carolina  Jeffersonian,  a  weekly. 

iloriiing  Tribune.  A  H.  Gill  'snortinir  editor  of  the  Horace  Renegar,  mail  editor  at  Mont- 


Review  number,  Dec.  31. 

Los  .dngeles  Illustrated  Daily  News,  a 
Progress  and  Prosperity  number,  Dec.  31. 
Nerv  Orleans  Item  and  Morning  Trib- 


Hilling  Tribune.  ^  .  N  H.^  Giir sporting  editor  of  the  Horace  Renegar  mad  editor  at  Mont-  rrog^ss  anq  ^ 

^  Harry  C.  Simons,  formerly  advertising  Scranton  (Pa.)  f/me.r  has  returned  to  Wry.  Ala.,  has  been  transferred  to  Annual 

iianager  of  the  Springfield  (O.)  Morning  his  desk  after  several  months’  illness.  Ba'eigh  as  night  filing  «li  or  Blackburn  Page  Annual  Uusiness  Review^ 

SiiH  IS  now  in  charge  advertising  for  the  Miss  Marion  Sutton  has  succeeded  Johnson  and  Johnson  Hall  have  joined  financial  review  of 


full.  IS  now  in  charge  advertising  for  the  Miss  Marion  Sutton  has  suco 
Kisley  Shoe  Company  of  Springfield.  Miss  Pearl  Rees  on  the  local  staff  c 
1  Elmer  C.  Bleau  has  been  appointed  Wilmington  (Del.)  Every  Evening. 


Mt«s  Pearl  Rees  on  the  local  staff  of  the  the  bureau  staff  to  assist  in  reporting  the  ^ 

fi/«f  •  yr^_*\  r* _  r- _ : _  l#»cri«infiirp  *  *7*  J 


t'.isincss  manager  of  the  ChantfHiifjtt  (Ill.) 
pcws-Cazette,  following  six  years’  serv- 
fce  with  that  newspaper. 


George  V'arncll,  sjiorting  editor  of  the 


legislature. 

Hagerstown  (Md.)  Morning  Herald 


Providence  Journal,  financial  review  of 
1924.  Jan.  5,  two  sections,  30  pages. 

Sioux  Falls  (S.  D.)  Daily  Argus- 
I.eader,  annual  New  Year’s  edition. 


CWS,  WV  rSsignrf  to  join  vvill  in.l.ll  .  A.todated  Press  wito  I™"". 

He  is  succeeded  by  ^''’Sl,sS;\rr’'e,S^^^^^  (AHe.)  Pef.W.V™, 


Robert  Phillips.  e,r.Vi'/-Vnoi H<^eiprsA'n  W  112-page  Midwinter  Resource  edition,  in 

lesse  L.  C.  Sund<ay  has  returned  to  the  principal  of  the  Henderson,^  N.  C.,  high  . , 

redenck  (Md.)  Post  staff,  after  an  ill-  school  to  Join  the  Associated  Press.  (Ort.)  Morning  Statesman.  48- 


IN  THE  EDITORIAL  ROOMS  - ^  hr, , 

TPRirn  \\t  Rirur-c-  t  Frederick  (Md.)  Fo.rt 

[  LFRED  W.  PIERCE,  for  many  gf  several  months 
years  on  the  general  staff  of  the  New  W.  S.  Farquar,  spo 


Frcrff  nr  it  (Md.)  ro.r/  staff,  after  an  ill-  school  to  join  the  Associated  Press, 
ness  of  several  months.  Atlanta,  Ga.,  bureau. 


f  years  on  the  general  staff  of  the  New  W.  S.  Farquar,  sporting  editor  of  the  Kenneth  W.  Simons,  formerly  telegraph 
fork  Sun.  has  resigned  and  is  now  con-  Pottsvillc  (Pa.)  Journal,  has  been  named  editor  of  the  Springfield  (O.)  Daily 

jecied  with  the  Interborough  Rapid  president  of  the  Anthracite  Basketball  .News,  is  now  with  the  Lincoln,  Neb. 

fransit  Company  of  New  York.  League.  bureau  of  the  .Associated  Press, 

[Joseph  Edgar  Chamberlin,  dean  of  the  Ellery  J.  T.vndes,  Clinton  correspond-  Henry  C.  Thiele,  of  the  New  York 


Kenneth  W.  Simons,  formerly  telegraph  Williamette  Valley  editiom.  Jan.  1 

litor  of  the  Springfield  (O.)  Da.Vv  (Ore.)  Daily  Times,  72- 

w  nmv  with  the  I  mroln  Neh  holiday  edition. 


bureau  of  the  .Associated  Press, 

Henry  C.  Thiele,  of  the  New  York 


ASSOCIATIONS 


Boston  Transcript  editorial  staff,  was  ent  for  the  Worcester  (Mass.)  Telegram,  World  News  Service,  and  Mrs.  Thiele 
■ven  a  banquet  before  he  sailed  for  Cali-  bas  resignerl  to  become  editor  of  a  weekly  are  parents  of  a  baby  boy,  Karl  Revere 


HOLDING  NEW  POSTS 


yniia  recently.  Springfield,  Vt.  He  is  succeeded  by  Thiele,  born  Jan.  6. 

Arthur  Weil,  assistant  city  editor  of  Joseph  Kearns,  of  Woonsocket,  R.  I 

We  Buffalo  Evening  News,  has  gone  to  _ 

Washington  to  become  assistant  to  A.  H. 

Kirchhofer,  the  News’  staff  correspondent  HOLDING  NEW  POSTS 

“jia?W,Ub.  with  the  financtal  bu-  I?'”'’':'  \ 

»ai,  of  the  New  York  World,  has  been  ^  N.w  York  Daily  News  to  1 

^cted  president  of  the  Political  Forum  '  "7  ,  e 

•  Long  Beach.  N.  Y.  W.  Saunders  from  mana; 

Capt.  A.  E.  Watson.  F.  T.  T..  has  sue-  Prun.trvick  CMe.)  Record 

■edf-d  the  late  Frederick  Miller  as  man-  business  manager,  Quincy  (Mass.)  J 
wing  editor  of  the  London  Daily  Tele-  '*^1- 

Wopit.  Capt.  Watson  was  formerly  .  Joseph  Murphy,  from  advertising 
frasiirer  of  the  British  Institute  of  Jour-  citor,  Scranton  Sunday  Dispatch  to 
■lists.  iness  staff,  .Scranton  Sunday  Telegra 

1  Antoinette  Donnelly,  beautv  expert  for  Clyde  Hester,  (fotn  city  circuh 
•e  New  York  Daily  News  and  the  Chi-  manager,  Raleigh  (N  C.)  News 


rs  Service,  and  Mrs  Ihiele  jnDIANA  REPUBLICAN  EDI- 
of  a  toby  boy,  Karl  Revere  1  xORIAL  ASSOCIATION  will 


T^URRAY  POWERS,  dramatic  editor 
of  the  Dayton  (O.)  Herald,  to  Miss 


hold  its  annual  mid-winter  meeting  at 
Indianapolis,  Jan.  22-23.  Senator 
Frank  C.  Willis  of  Ohio  will  speak. 

Associated  Ohio  Dailies  and  the  Buck- 
eve  Press  .Association  will  meet  for  their 


Re  New  York  Daily  News  and  the  Chi-  manager, 
•co  Tribune,  returned  this  week  from  a  Observer 


17DWARD  Doherty,  reporter,  from  R^jb  Hill,  of  Indianapolis,  at’Urbana,  Winter  convention  in  Columbus.  O..  Feb. 

Niw  York  Daily  News  to  New  q.,  Dec.  31.  3-4-5-6.  The  meeting  will  be  known  as 

Y''nrk  AmeAcan.  _  Peter  M.  Weyrens,  city  editor  of  the  Newspaper  Week. 

llarry  W.  Saunders  from  managing  st.  Cloud  aiinji.)  Daily  Journal-Press.  Financial  Advertisers’ Association  has 
editor,  Brun-nvick  CMe.)  Record  to  Miss  Julia  J.  Frank  of  Collegeville,  appointed  Dale  Graham  of  the  Mississippi 

business  manager,  Quincy  (Mass.)  Jour-  Minn.,  recently.  ,  Valley  Trust  Company.  St.  Louis,  as 

,,,,  I  1  •  !•  Nathan  Wasserman,  of  the  circulation  chairman  of  the  program  committee  to 

Joseph  Murphy,  from  advertising  soli-  department.  Boston  Traveler,  to  Miss  arrange  for  sessions  of  the  association  to 

citor,  Scranton  Sunday  Dispatch  to  bus-  Uene  Belinsky,  of  Dorchester,  Mass.  be  held  at  the  international  convention  of 

mess  staff,  .Scranton  Sunday  Telegram.  Philip  S.  Johnson,  of  the  advertising  the  Associated  Advertising  Clubs  of  the 
Clyde  llf’^ter,  from  city  circulation  staflp^  Gardner  (Mass.)  News,  to  Miss  World  at  Houston.  Tex.,  next  May. 
manager,  Raleigh  (N  C.)  News  and  Dorothy  Cushing,  of  Lowell,  Jan.  1.  Sohinx  Cluh  will  hold  its  next  dinner 


Wp  to  the  Continent. 

-Kills  Emmons  Reed,  afternoon  head  of 


Observer  to  classified  department. 
Charlotte  (N.C.)  Xervs. 

Robert  Flits,  from  reporter.  Providence 


WITH  THE  SPECIALS 


Sphinx  Club  will  hold  its  next  dinner 
at  the  Waldorf-.Astoria  Hotel,  New  York. 
Jan.  13.  David  Sarnoff  of  the  Radio 
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Hriti^h  Ainbassadur  tu  tlic  U.  S.,  Tues¬ 
day,  Jan.  13. 

Seventh  District  Associated  Advertis¬ 
ing  Clubs  of  the  World  will  hold  a  three 
day  session  in  Wiclnta,  Kan.,  beginning 
Feb.  16.  The  district  comprises  tlie  states 
of  Missouri.  Kansas,  (Oklahoma,  Arkan¬ 
sas  and  Louisiana. 

Oklahoma  Press  Association  held  its 
midwinter  meeting  Jan.  9  and  10  at  (Jkla- 
boma  Citv.  .'^(jeakers  included  II.  K. 
Dreier,  advertising  manager  of  the 
Oklahoma  City  Oklahoman  and  Times; 
Maurice  Crowtlier,  business  manager  of 
the  (Iklahiima  Xeios  and  W.  I).  lattle, 
Ada  Xc-ix’S. 

International  Benjamin  Franklin  So¬ 
ciety  annual  meeting  will  be  held  on 
Saturday,  Jan.  17,  at  the  National  Arts 
t'luh,  1.^  Gramercy  I’ark,  New  York. 

Northeast  Nebraska  Editorial  Asso¬ 
ciation  will  hold  its  annual  meeting  at 
W  est  Point,  Neb.,  Jan,  16  and  17. 


SCHOOLS 

L'^KED  LOCKLEY,  of  the  Portland 
(Ore.)  Journal,  is  the  donor  of  two 
prizes  to  be  competed  for  by  the  Univer¬ 
sity  of  Oregon  journalism  students.  A  set 
of  I  )ickens.  lirst  prize,  will  be  awarded  to 
llie  student  who  writes  the  best  critical 
account  of  the  work  of  a  journalist  en- 
joyiTig  national  prestige.  Second  prize  is 
S.s. 

Class  in  journalism  at  Holy  Cross 
College  announced  recently  a  gift  of  $350 
from  William  B.  Scofield,  sculptor  and 
former  city  editor  of  the  Worcester 
(  Mass.)  Gasette  to  cover  the  expenses 
incurred  in  bringing  Capt.  Erancis  Mc- 
C'ullagh  to  Worcester  to  lecture. 

#bifuary 


piHLIP  GENGEMBRE  HUBERT, 
72,  a  member  of  the  editorial  staff 
of  the  .Vcie  York  Herald  from  1906  to 

1911.  died  Jan.  3.  at  his  home  in  Bellport, 
L.  I.  .\t  one  time  he  was  music  critic 
on  the  AVtc  York  Evening  Post. 

I  Carry  M.ark  Malone,  38,  editor  and 
publisher  of  the  Yonkers  (X.  Y.)  Sun¬ 
day  Reeord,  died  at  his  Yonkers  home 
Jan.  5.  He  began  newspaper  work  as 
reporter  for  the  Yonkers  Herald.  Until 

1912.  he  was  W'estchester  county  corre- 
s^ndent  for  the  New  York  American, 
Vctc  York  Evening  Journal.  Xe7v  York 
Telegram,  and  New  York  World.  He 
then  gave  up  this  work  and  founded  the 
Yonkers  .Sunday  Reeord.  with  Everett 
.■\d<lams  and  W.  A.  Rowan. 

Cari,  GrsTAV  Zerrahn,  69,  formerly 
on  the  staff  of  the  Boston  (Mass.)  Her¬ 
ald.  died  in  Boston  recently.  Mr.  Zer¬ 
rahn  after  leaving  the  Herald  was  associ¬ 
ated  with  the  F.  R.  Niles  Advertising 
.\gency. 

Thomas  H.  Rexshaw,  for  50  years 
an  employe  of  the  Detroit  News,  died 
New  Year’s  CN'e  in  San  Diego,  Cal.  Mr. 
Renshaw  beliK'd  prepare  the  first  copy  of 
the  News  which  appeared  .\ug.  23,  1873. 

Frank  P.  Naoel,  62.  country  circula¬ 
tion  manager  for  the  Buffalo  Courier, 
<lied  at  his  home  in  Buffalo  recently. 

Col.  lloRAct;  Hcxin,  former  editor  of 
the  .Montgomery  (.\la.)  Journal,  died  at 
his  home  in  Montgomery,  Dec.  30. 

Mrs.  Flora  Claire  Ellis.  24,  until  last 
.■\pril  society  editor  of  the  Stoekton 
(Cal.)  Reeord,  died  at  her  home  in  Stock- 
ton  recently. 

R'i)wari>  M.  Si.onoMB,  77,  founder  of 
the  United  .Advertising  Corporation  and 
long  identified  with  outdoor  advertising 
enterprises,  died  at  his  home  in  East 
Orange.  N.  J.,  last  week. 

Henry  W.  .Avery.  75.  publisher  of  the 
first  newspaper  in  Jackson  County. 
Minn.,  which  was  established  as  the 
Jaekson  ReDdd'e  in  1869,  died  recently 
in  T.os  .Angeles,  Cal. 

John  B.  Giliiooi.y,  45.  sporting  editor 
of  the  Boston  .'Imeriean,  died  recently  at 
his  home  in  Dorchester,  Mass. 

Tames  1'.  Cooper,  a  reporter  for  the 
PhitadelThia  Inquirer,  died  Chri-tmas 
Day  at  his  home.  He  began  hfs  news- 
jiafH'r  career  30  years  ago  on  the  Bostmi 
( Hohe. 

Frank  T,.  Sande;rs.  54.  for  the  past  25 
wars  editor  and  publisher  of  the  Lincoln 


(Cal.)  X CifS-.M essenger,  die<l  suddenly  at 
his  home  recently. 

Thoma.s  J.  Bi'rgess,  veteran  telegraph 
oinrator  with  the  .Associated  Press,  died 
Jan.  2.  at  his  home  in  .Albany  after  two 
days'  illness. 

C.  B.  Hill.  44.  editor  of  the  Whiting 
(la.)  .Irgus.  died  Dec.  2().  at  Siou.x  City 
followir.g  an  operation. 

Tiio.m.s.s  1.  Killy,  for  many  years  a 
])olice  reporter  on  the  Worcester  (  .Mass.) 
Post,  died  recently  at  his  home  in 
Worcester. 

Mrs.  Jennie  Bronte  Garstin,  mother 
of  Bert  N.  Garstin  of  the  A'eiv  York 
Ez'ening  Post  died  recently  at  her  resi¬ 
dence  in  Cleveland,  O.  Mrs.  Garstin  was 
the  widow  of  the  late  Charles  H.  N. 
( larstin,  and  a  cousin  of  Charlotte  Bronte 
the  noted  English  novelist. 

William  E.  Johnson,  49,  editor  of 
the  Madras  (Ore.)  /'loiicer,  died  in  Port¬ 
land.  Jan.  1. 

Mrs.  ICmma  Siiielhs  NT'xkmaciier 
l  ARLEnoN,  74,  writer  of  the  “Ginger  Jar" 
column  for  the  old  Chicago  Record,  died 
recently  at  her  home  in  Louisville,  Ky. 


DISCUSS  ADVERTISING’S 
DISTRIBUTION  VALUE 

Its  Services  in  Moving  Merchandise 
to  Be  Considered  at  Washington 
Conference  —  37  Trade 
Groups  to  Attend 

Discussion  of  advertising  and  advertis¬ 
ing  mediums  will  play  a  prominent  part 
on  the  program  of  the  National  Distribu¬ 
tion  Conference  to  be  held  in  Washing¬ 
ton,  Jan.  14-15,  under  the  auspices  of  the 
Chamljer  of  Commerce  of  the  United 
States.  Thirty-seven  trade  groups,  rep¬ 
resenting  virtually  the  entire  tield  of  mer¬ 
chandising  and  distribution  will  be  repre¬ 
sented  at  the  sessions. 

The  tentative  outline  of  work  relating 
to  advertising  includes  co-ordination  of 
research  and  unification  of  effort,  meth- 
(kIs  of  determining  the  economic  aspect 
of  advertising  and  the  services  of  adver- 
tisin.g  in  the  efficient  distribution  of  mer¬ 
chandise.  * 

The  tentative  program  has  been  drafted 
merely  for  the  consideration  of  the  con¬ 
ference  which  will  devise  at  the  opening 
meeting  the  plan  of  inquiry  to  be  fol¬ 
lowed. 

Arrangements  are  being  made  by  the 
advisory  committee  of  the  Department  of 
Domestic  Di.stribution  of  the  National 
Chamber.  The  chairman  is  Theodore 
Whitmarsh,  Francis  H.  Leggett  &  Co.. 
New  York.  The  vice-chairman  is 
Thomas  E.  Wilson,  president  Wilson  & 
Co.,  Chicago.  The  other  members  are 
Robert  R.  Ellis,  persident  Hessig-Ellis 
Drug  Company,  Memphis;  F.  M.  Feiker, 
vice-president  Society  for  Electrical  De¬ 
velopment,  New  York  City;  A.  Lincoln 
Filene.  treasurer  and  general  manager 
William  Filene’s  Sons  Company.  Bos¬ 
ton  ;  R.  E.  Kennington.  president  R.  E. 
Kennington  Company.  Jackson.  Miss.; 
.Alexander  Taggart,  president  Taggart 
Baking  Ccimnany,  Indianapolis;  Stanley 
Resor,  president  J.  Walter  Thompson 
Company.  New  York. 


HEARST  STAFF  CHANGES 

E.  R.  Mahoney,  City  Editor,  Chicago 
American,  Now  Boston  American  M.E. 

Edward  R.  Mahoney,  for  several  years 
city  editor  of  the  Chicago  Evening  .'Imer¬ 
iean,  has  been  sent  to  the  Boston 
.Imeriean  to  assume  the  duties  of  man¬ 
aging  editor,  as  the  result  of  several 
changes  in  the  editorial  staff  of  the  Chi¬ 
cago  paper.  W.  W.  Major.  Mahoney’s 
former  assistant,  was  made  acting  city 
editor.  E.  H.  Reticker  was  moved  from 
Ivad  of  the  copy  desk  to  acting  assistant 
city  editor,  and  Walter  Sutherland  was 
made  acting  chief  of  the  copy  desk.  H.  E. 
I'.lliston  was  made  assistant  news  editor. 

Leo  H.  Fischer,  sport  writer,  was 
named  editor  of  the  magazine  and  fea¬ 
ture  section,  while  James  Corcoran,  for¬ 
merly  of  the  Chicago  Iln-ntd  and  E.vam- 
inrr.  was  nicked  to  fill  Fischer’s  place  in 
the  sport  department. 


WE  START  THE  NEW  YEAR  WITH 
207  NEWSPAPER  SUBSCRIBERS 


During  the  year  1924  our  service  has  been  advanced  by  exactly  (si 
new  subscribers — and  we  are  truly  thankful. 

This  increase  is  not  the  result  of  good  salesmanship  on  our  part-1 
unless  you  mean  that  sincere  honest  effort  to  produce  a  valuahi , 
service  in  the  interests  of  all  subscribers  is  the  “silent  salesman  i 
that  really  produces  the  best  results. 

“You  can’t  keep  a  good  man  down” — nor  can  you  hold  back  a  gne ; 
proposition  that  is  eariu  st  in  its  endeavor  to  render  a  real  servic 
of  value. 


If  we  were  to  render  YOU  a  checking  proof  service  that  met  yi.r 
own  ideas  of  practical  efficiency,  wouldn’t  YOU  be  willing  to  ccn; 
mend  our  work?  So  will  any  one  of  our  subscribers. 


Advertising  CHECjUNG  ^REAU  Inc. 

538  So.  Clark  St.  '  '  15-19  East  26tli  St. 

CHICAGO  NEW  YORK 


Norwegian  Newsprint 

Prompt  shipments  inquiries  solicited 

NORWEGIAN  PAPER  MILU5  AGENCY,  INC. 

33  West  42nd  Street  New  York  City 

Telephone  Penn.  7443 


A  fast  growing  newspaper  j 

TheIM Daily  Herali 

in  a  fast  growing  community — 

the  Mississippi  Gulf  Coast 

A  place  in  which 
your  business  should 
grow .  and  a  news¬ 
paper  that  can  help 
it. 

TheI^ Daily  Herali 

BILOXI  (Mississippi)  GULFPOF 

Sec  ABC — 4628  net  paid;  Flat  rate  (mats)  .45c  in 
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vj/1  nnouncement 

of  International  Importance  to 
Publishers,  Advertisers  and 
Advertising  Agencies 

The  two  outstanding  trade  publications  in 
American  and  British  advertising  and  publishing 

Editor  &  Publisher  and 

Advertising  World 


have  decided  to  join  forces  and  unite  their  respective 
strength  and  influence  in  editorial  and  advertising  for  the 
better  service  of  future  international  business. 

EIDITOR  &  PUBLISHER  is  now  the  sole  representative  of 
the  ADVERTISING  WORLD  in  the  United  States,  and  the 
ADVERTISING  WORLD  has  become  the  sole  representative 
of  EDITOR  &  PUBLISHER  in  Great  Britain. 

The  Association  implies  no  change  in  the  personnel  or 
policy  of  either  journal.  This  combination  of  the  two 
leading  trade  journals  in  America  and  Great  Britain  will 
mean  that  the  readers  of  both  journals  will  be  afforded 
the  most  authoritative  and  accurate  first  hand  views  and 
news  of  the  leaders  in  the  publishing  fields  in  both 
countries. 

It  also  affords  the  national  advertisers  and  advertising  agencies 
a  single  source  of  service  and  information  on  both  sides  of  the 
Atlantic  otherwise  unattained. 


EDITOR  &  PUBLISHER 
1115  World  Bldg.  New  York  City 

Telephones:  Beekman  S814-1S-16 
Cable  AiMress:  EDPUB,  NEW  YORK 
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WHATS  WHAT  IN  THE  FEATURE  FIELD 


Permanent 
roads  are  a 
good  inDcstmcnt 
— not  an  expense 


rjURING  the  week  Walter  Johnson,  Tom  W.  Gerl 
writing  for  the  Christy  Walsh  Syndi-  tion  manager  o 
cate,  published  in  various  newspapers  a  .Associations,  has  1 
“warning  to  readers,”  over  his  signature,  of  the  United 
It  read  as  follows :  "Unfortunately  1  Feature  Syndi- 
rind  it  necessary  to  assure  the  reading  cate,  succeeding 
public  that  this  is  my  own  personal  story.  Norris  H  u  s  e, 

There  has  been  a  story  appearing  in  cer-  who  resigned  re¬ 
tain  newspapers  alleging  to  express  my  cently,  it  was  an- 
opinions  on  my  life  in  baseball :  The  un-  nounced  this 
authorized  story  is  being  published  with-  week, 
out  my  permission,  without  my  assistance,  Mr.  Gerber 
in  spite  of  my  protests,  and  contains  many  joined  the  United 
statements  attributed  to  me  which  I  Press  in  1915  as 

never  said.  Disputes  have  always  been  manager  of  the 

distasteful  to  me,  but  I  feel  my  many  Portland,  ^  Ore., 

friends  are  entitl^  to  know  that  this  is  bureau.  From 
my  own  story,  and  accurate,  and  the  other  there  he  was  pro- 
one  is  not.  moted  to  western 

(Signed)  “Waltkr  Johnson.”  business  represen- 

The  Thompson  Feature  Syndicate,  of  tative. 

New  York,  hao  for  some  time  been  run-  Leaving  the  U.  P.  later,  he  established 
ning,  through  various  newspapers,  a  the  Arcady  Company  in  Portland,  Ore., 

Sunday  feature,  “My  Twenty  Years  on  a  printing  and  advertising  concern.  A 

the  Mound,  by  Walter  Johnson,  as  re-  little  more  than  two  years  ago,  he  re¬ 
lated  to  Lillian  Barker.”  turned  to  the  U.  P.,  and  became  man- 

There  have  been  some  variations  of  ager  of  the  Great  Lakes  Division.  Last 

the  credit  lines  in  different  newspapers,  year  he  came  to  New  York  headquarters 

but  the  essential  representation  has  been  as  promotion  manager. 

that  Walter  Johnson’s  baseball  story  was  - - 

being  told  through  the  medium  of  Miss  William  E.  Yelverton,  managing  di- 
Barker,  a  well-known  newspaper  writer,  rector  of  Current  News  Features,  Inc., 
On  Tuesday  Miss  Barker  called  at  Washington,  D.  C.,  announces  an  ar- 
Editor  &  Publisher  office  and  declared  rangement  concluded  with  the  Consolid- 
that  Walter  Johnson’s  “warning”  was  ^ted  Press  Association,  whereby  the 
an  unfair  repudiation  of  a  verbal  under-  representatives  of  the  latter  will 

standing  she  had  with  him  to  write  his  handle  all  features  produced  by  Current 
story  for  the  syndicate  she  represents,  Features,  Inc.  Services  of  the 

She  declared  that  Johnson  had  welcomed  t^vo  organizations,  however,  will  be  in  no 
her  and  had  said  he  would  be  glad  to  related. 


Tom  W.  Gerber 


We  find  ourselves,  almost 
without  realizing  it,  a  nation  on 
wheels. 

We  drive  or  ride  in  16,000,000 
motor  vehicles. 

We  pack  the  paved  highways 
coming  in  and  out  of  town.  We 
over-run  even  so-called  remote 
regions.  And  we  are  pounding 
to  pieces  all  but  permanent  roads. 

Next  year  4,000,000  new  cars 
will  be  on  the  road.  Compared 
to  this  increase,  the  mileage  of 
new  permanent  roads  will  be 
insignificant. 

We  don’t  want  to  be  a  nation 
on  wheels,  with  no  place  to  go. 

The  answer  is,  build  more,  and 
where  necessary,  wider  concrete 
roads— and  start  building  them  now. 

Not  in  a  long  time  have  general 
conditions  been  so  favorable  for 
carrying  on  such  public  works 
as  permanent  highway  building. 

Your  highway  authorities  are 
ready  to  carry  on  their  share  of 
this  great  public  work.  But  they 
must  have  your  support. 

Tell  them  you  are  ready  to 
invest  in  more  Concrete  High¬ 
ways,  now. 


When  J.  Carvey  Pusey  was  in  school, 
lie  was  nicknamed  “Pussy.”  Conse¬ 
quently  he  used  to  draw  pictures  of  cats 
to  amuse  himself  and  his  classmates. 
This  week,  at  23,  he  made  his  debut  as 
a  comic  strip  artist  in  the  New  York 
Sun,  which  started  publication  of  his 
four-column  strip,  without  balloons, 
called  “Cat  Tales,”  picturing  the  adven¬ 
tures  of  a  cat.  His  work  is  being  han¬ 
dled  by  the  United  Feature  Syndicate, 
New  York.  At  one  time  Pusey  worked 
for  the  Philadelphia  Public  Ledger. 


Ring  Lardner,  who  writes  in  slang 
for  newspapers  through  the  Bell  Syndi¬ 
cate,  Inc.,  New  York,  is  recovering  from 
illness  at  the  Nassau  County  Hospital, 
Mineola,  L.  1. 


PORTLAND  CEMENT  ASSOCIATION 


111  West  Washington  Street 
CHICAGO 


a4  National  Organization  to  Improve  and 
Extend  the  Uses  of  Concrete 
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Andrew  ROSS,  for  the  past  six 
years  general  sales  manager  of  the 
Armour  Grain  Company,  became  a  mem¬ 
ber  of  the  George  L.  Dyer  Company, 
New  York  advertising  agents,  effective 
Jan.  1.  Prior  to  his  connection  with  the 
Armour  Grain  Company,  Mr.  Ross  was 
sales  manager  of  the  Kellogg  Company, 
Battle  Creek,  Mich.  He  will  have  his 
headquarters  in  New  York. 

The  Mumm-Romer  Company,  Colum¬ 
bus,  O.,  advertising  agents,  changed  its 
name  Jan.  1,  to  the  Mumm-Romer-Jay- 
cox  Company,  in  recognition  of  the  serv¬ 
ice  of  C.  L.  Jaycox,  vice-president. 

Oswald  F.  Schuette,  known  for  his 
writings  on  business  and  politics,  has 
joined  the  Conover-Mooney  Company, 
advertising  agents,  Chicago,  as  vice-presi¬ 
dent. 

Two  additions  to  the  staff  of  the 
Caples  Company,  Chicago  advertising 
agency,  were  announced  this  week. 
They  are:  C.  T.  Frash,  recently  with 
C.  E.  W.  Nichols  Company,  as  account 


executive,  and  W.  E.  Kopplin,  formerly 
in  the  advertising  department  of  the 
Santa  Fe,  as  service  manager. 

Brooke,  Smith  &  French,  Inc.,  adver¬ 
tising  agency,  was  host  in  Detroit  re¬ 
cently  to  20  upper  classmen  and  women 
who  are  studying  advertising  and  busi¬ 
ness  administration  at  the  University  of 
.Michigan. 

Conrad  Lang,  Jr.,  senior  member  of 
Institutional  Advertising  Service,  Inc., 
New  York,  was  elected  president  of  the 
Homestead  Civic  Association  of  Wood- 
haven,  L.  I.,  this  week. 

F.  W.  Harvey,  Jr.,  for  nine  years  gen¬ 
eral  manager  of  Extension  Magazine,  lias 
joined  the  MeJ unkin  Advertising  Com¬ 
pany,  Chicago,  as  one  of  its  vice-presi¬ 
dents. 

Frances  Hooper,  for  several  years  as¬ 
sociated  with  the  Marshall  Field  &  Co. 
advertising  staff,  has  opened  her  own 
agency  with  offices  in  the  London  Guar¬ 
antee  Building,  Chicago. 


WEEK’S  PRESS  FLASHES 


T^TODERN  fashions  are  not  permanent, 
but  when  the  North  American  In¬ 
dian  started  in  to  bob  hair  it  stayed 
bobbed. — Cleveland  Times. 


The  Chinese  are  taking  up  cross-word 
puzzles.  That  is  where  we  get  even  with 
them  for  sending  us  Mali  Jong. — New 
York  American. 

The  mortage  on  the  home  can’t 
lifted  by  riding  around  in  it. — Columbia 
Record. 

The  only  Egyptian  rulers  that  appear 
to  be  perfectly  satisfactory  to  Great 
Britain  are  the  mummied  ones. — Tacoma 
News-Tribune. 

Americanisms :  Scarehead,  overhead, 
swellhead. — Baltimore  Sun. 

Judging  by  the  number  of  waiters  hur¬ 
rying  southward  there  will  be  the  usual 
number  of  palms  along  the  Florida  coast 
this  season. — New  York  American. 


When  the  world  gets  through  broaden¬ 
ing  the  minds  of  the  younger  generation, 
how  about  doing  a  little  something  in 
the  matter  of  their  depth?  —  Detroit 
News. 

Scientists  say  that  family  quarrels  over 
the  dinner  table  are  bad  for  the  digestion. 
But  think  how  good  they  must  be  for  the 
lungs. — New  York  Herald  Tribune. 


Most  flivver  wrecks  are  due  to  tight 
nuts. — Columbia  Record. 


PITTSBURGH  DISPATCH 
BANS  SCANDAL 

New  Evening  Daily  Launched  Jan.  1 
Pledges  Clean  News — Has  3,707 
Stockholders — Using 
I.N.S.  Service 


_  The  Pittsburgh  Daily  Dispatch  made  its 

A  oolitical  fact  is  as  stealthv  as  a  cat  appearance  Jan.  1,  as  an  eight-page. 

A  political  tact  IS  p  steaitny  as  a  cat.  t^g-cent,  independent,  evening  daily 

Rumors  are  the  s  whiskers.  Phtla-  ng^^spaper,  as  forecast  in  last  week’s 
delphia  Evening  Public  Ledger.  Editor  &  Publisher. 

Officials  of  the  new  newspaper  are 
We  sometimes  wonder  why  the  effici-  given  as  George  P.  Grise,  president-edi- 
ency  experts  don’t  go  into  business  for  tor;  Anne  Core  Grise,  vice-president; 
themselves  and  mop  up.  —  Columbia  Philip  Anthes,  treasurer ;  and  A.  M.  Win- 
Record.  ner,  secretary. 

-  The  management  states  the  Daily  Dis- 

Prosecution  of  the  “Peanut  Trust’’  is  patch  has  3.707  stockholders  in  Pitts- 
promised.  ‘Tis  lucky  that  the  Peanut  burgh  and  VVestern  Pennsylvania.  It  is 
Politicians’  Trust  is  immune.  Otherwise  not  a  member  of  the  Publisher's  Associa- 
the  courts  would  be  indefinitely  clogged,  tion  of  Pittsburgh. 

—Brooklyn  Eagle.  “The  Daily  Dispatch  has  been  founded 

- ,  for  the  purpose  of  publishing  a  daily 

_  Another  problem  of  this  unsettled  age  newspaper,  which  is  free,  independent,  and 
is  whether  a  mother  should  be  her  daugh-  owes  no  allegiance  to  any  group,  either 
ter’s  guide  of  her  pacemaker.— Li/ t/e  political  or  financial,”  a  front  page  edi- 
Rock  Arkansas  Gazette.  torial  announcement  declared. 

-  “The  policy  of  the  paper  will  be  100 

The  Soviets  have  a<lvise<l  Trotzky  to  per  cent  American.  In  short,  it  will  be 
go  immediately  to  a  resort  in  a  warm  {he  people’s  paper — speaking  the  voice  of 
climate.  .\nd  Trotzky  prohahly  knows  the  people  to  the  people  and  for  the  peo- 
exactly  where  he  is  being  told  he  can  go.  pie. 

—New  York  Evening  World.  “We  will  try  to  get  away  from  the 

-  idea  that  a  newspaper  must  give  the  larg- 

All  this  propaganda  about  the  wave  of  er  part  of  its  space  to  scandals,  divorces, 
prosperity  that  is  coming  on  indicates  murders,  and  the  wreck  and  sewage  that 
that  the  ultimate  consumer  is  soon  to  get  are  dregs  in  the  cup  of  life, 
it  in  the  neck. — Columbia  Record.  “The  editors  of  this  paper  have  instruc- 

-  tions  to  write  UP  to  the  public,  not  down ; 

A  scientist  ventures  that  some  day  we  to  be  frank  and  fearless  in  the  treatment 
I  will  live  on  air.  Then  watch  the  “Free  of  editorial  matter;  to  seek  for  the  best 
■  Air"  signs  come  down.— De/roif  Neros.  and  find  it;  to  ferret  out  the  worst  and 

-  .  expose  it;  to  sacrifice  hairsplitting 

Those  who  broadcast  bedtime  stories  phases  of  good,  old  fashioned  truth.” 

(know  little  about  a  modern  kid’s  beiltime  The  news  report  of  International  News 
—Pa.rsaic  News.  Service  is  used. 


We  are  pleased  to  announce 
the  appointment  of 

Chalmers  L  Pancoast 

as  Vice-President 

in  Charge  of  Merchandising 

Mr.  Pancoast  has  for  20  years  been 
an  outstanding  figure  in  advertising 
and  publishing  circles.  He  entered 
the  advertising  business  as  a  copy 
writer  for  the  Burrell  &  Fowler 
Agency  of  Cleveland;  later  he  was 
connected  with  McManus-Kelly  of 
Toledo  and  Mumm-Romer  of  Colum¬ 
bus. 

Following  this  agency  experience, 
Mr.  Pancoast  joined  the  editorial  de¬ 
partment  of  System  Magazine,  and 
became  widely  known  through  his 
articles  on  advertising  and  salesman¬ 
ship  in  that  and  other  publications. 

Later  he  was  advertising  manager  of 
Calumet  Baking  Powder  Company, 
and  from  that  position  went  to  the 
Chicago  Tribune.  For  12  years  he 
ably  represented  that  newspaper  and 
its  affiliations  as  Director  of  Merchan¬ 
dising  Service,  New  England  Repre¬ 
sentative,  and  Eastern  Division  Mana¬ 
ger  of  National  Advertising.  He  was 
later  entrusted  with  the  responsibility 
of  laying  the  advertising  foundation  of 
Liberty  Magazine. 

It  is  hardly  necessary  to  emphasize 
that  Mr.  Pancoast’s  wide  and  success¬ 
ful  experience  will  be  a  splendid  asset 
to  this  agency,  and  of  high  value  to 
our  present  and  future  clients. 

Charles  C.  Green 
Advertising  Agency 

INCORPORATED 

450  Fourth  Avenue  New  York  City 

Philadelphia  Branch,  Real  E&tate  Trnst  Building 
Havana,  Cuba  Montreal,  Canada 
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DETROIT  NEWS  WITH 

30,604,504 

UNES  IS 

1924  ADVERTISING  LEADER 

I  EADERSHII’  in  total  aiKerti^inp:  lineage  for  1924  ih 

awarded  the  Detroit  I 

^  .Veu-s  in  an  a<lve^ti^en^ent  of  the 

Los  Anceles  Tim«*s  thisi  week.  The  1 

lalti'r.  for  ihe  three  previous  years  at 

tile  head  of  the 

lineage  roluitin«  thi«  1 

vear  ilroppeil  behind  the  Detroit  \eivs 

and  Chiraco  Tribune,  hut  ])uhli^hed  1 

its  annual  annnunrenient  as  ri>iiipletel\ 

and  hrightiv  as 

e\er.  1 

The  Tiine«”  “•M-orerard”  shows  the 

lineage  leatle^^  of  30  large  rilieii.  As 

reprodueed  below,  it  credits  to  papers 

publishing  both 

morning  and  evening 

eilitions  the  edition  whieh  rarried  the 

largest  \olume 

i»f  busine«s.  A  com- 

1  narative  table  followti  showing  the  leader^  of  1924  and 

the  amount  of  husi- 

ness  the\  rarried  in  1923.  either  from 

the  rime-’  table 

of  la-t  \ear  or  from 

K.DITok  &  PrKI.ISHF.K'S  tabulation 

shere  the  Time- 

liil  not  is-ue  a  figure: 

yieiispniier 

/92I  l.inenee 

192.1  l.inrn/ie 

Detroit  News  . 

30.604..i0J 

29.067.696 

Chirago  Tribune  . 

28.I81.I2I 

28.011.477 

I.os  .Angeles  Time-  . 

27.893.726 

29.520.811 

New  A'ork  Times  . 

26.283,924 

21.101.226 

Washington  Star  . 

2.5.313,7.33 

23.846.758 

Baltimore  Sun  . 

21.480.276 

23.530.006 

Pittsburgh  Press  . 

23.I69..516 

24.2:3.004 

St.  Louis  Post-l)isp.itrh  . 

.23.046.8(81 

22.516.760 

Columbus  Dispatrh  . 

.20,827.721 

21.242.311 

Philadelphia  Inquirer  . 

19..S90.600 

19.586. 400* 

Cleveland  Plain  Dealer  . 

.18.326J12 

19.21  l.blO 

Oakland  Tribune  . 

.1 7,6.5  M20 

16.507,740 

Milwaukee  Journal  . 

.17,630,937 

18354,313 

Indianapolis  News  . 

17^57,724 

17,710,428* 

Louisville  Times-Courier-Journal . 

16.900.605 

10.599.696 

New  Orleans  Times-Piras  uiie  . 

16.494.736 

16,341382 

Davton  News  . 

16.099,412 

15,807332 

Birmingham  News  . 

15.881.446 

15.350,986 

Dallas  Times-Herald  . 

14.980,954 

14357301 

Toledo  Blade  . 

14.964,915 

14,330.119 

Portland  Oregonian  . 

14,451.528 

13,782,076 

Seattle  Times  . 

.14.407.806 

13,037,108 

Minneapolis  Tribune  . 

.14.356.863 

14,764.192 

Boston  Globe  . 

.14.328.068 

13.682,102 

Cincinnati  Times-Star  . 

13,941,165 

13,624,373 

Buffalo  News  . 

.13,929,481 

13,967,880 

Long  Beach  Press-Telegram  . 

.12.291,524 

14.778,456 

St.  Paul  Dispatch  . 

.11,908,708 

13359332 

Des  Moines  Register-Tribune-News.. 

11,718,252 

12.627374 

Omaha  World-Herald  . 

.11,700,220 

11,998,904 

♦Figures  from  EDITOR  &  PUBLISHER  tabulation.  Feb.  23,  1924. 

creases  in  the  amount  of  $3,501,477.50  effects  from  the  reduction  in  postage  in 
would  be  gained  by  the  Department  from  the  further  zones. 

tlie  I'irst-  second,  third  and  fourth  zones,  “Tlicre  is  api)endcd  to  this  statement  a 
as  against  decreases  in  these  zones  inci-  table  showing  the  total  increase  and  de- 
(It'iit  to  tlK*  quarter  cent  reduction  on  crease  on  reading  and  advertising  matter 
.re.'uling  matter  of  $406,248.5<).  The  Mill  under  the  proposed  rates.  This  table  sets 
as  reportwl  to  the  Senate  provides  for  no  forth  that  the  net  increase  which  would 
increased  ixistage  beyond  the  fifth  zone,  lie  gained  from  these  rates  would  be 
hut  rather  for  decreases  in  postage  on  $<42,()78.19.  This  increase  is  arrived  at 
ailvertising  as  well  as  on  reading  matter  by  subtracting  from  the  gross  increase  of 
iKwond  that  zone.  It  can  thus  he  seen  $3,501,477.56,  the  gross  reiluctions  inci- 
that  all  of  the  increases  arc  conhmd  to  dent  to  tlK  decrease  in  the  rates  on  ad- 
tlie  first  four  zones  in  which  ja-r  cent  vertising  in  the  far  zones  and  the  de- 
of  the  circul:ition  of  daily  ncwspaiiers  is  crease  in  the  rate  on  purely  news  matter 
coiiiineil.  in  all  the  zones. 

"It  is  cstiniateil  that  the  large  city  dail-  “It  is  the  opinion  of  the  publishers  of 
ies  now  send  only  aliout  10  ikt  cent  of  the  smaller  dailies,  however,  that  they 
their  total  circulation  through  the  mails,  will  not  be  able  to  stand  this  increase  in 
whereas  the  smaller  ilailies  send  from  25  imstage  in  the  zones  where  they  do  busi- 
to  30  per  cent  of  their  circulation  through  ness,  and  that  the  net  effect  of  the  Bill 
the  mails.  The  large  city  <lailk-s  have  a  will  be  to  curtail  circulation  in  such  a 
wkler  circulation  than  the  smaller  dailies,  manner  that  the  users  of  the  long  hauls 
The  small  papers’  mail  circulation  is  con-  will  benefit,  whereas  the  users  of  the  near- 
tiiuHl  almost  wholly  to  the  first  two  zones  by  zone  hauls  will  be  driven  out.  and  the 
which  are  l.V)  miles  in  radius  from  the  government  will  suffer  a  net  reduction  in 
office  of  publication.  In  New  York  state  revenue  without  any  compensating  ad- 
alone  the  average  haul  of  the  smaller  vantage  of  a  net  reduction  in  expense, 
dailies  is  about  35  miles.  With  increases  It  will  be  observed  th.at  tlK*  net  increase 
in  postage  provided  only  in  the  first  four  in  the  first  four  zones  amounts  to  $2,385,- 
zones,  it  will  thus  be  seen  that  the  burden  (>65.19.  thus  making  the  daily  and  weekly 
will  fall  almost  wholly  on  the  smaller  newspapers  l)ear  practically  all  the  in¬ 
daily  newspapers,  with  no  compensating  creased  rates. 

TOT.\L  l\CRE.\SES  AND  DECREASES  ON  READING  AND  ADVERTISING  .MATTER 


Feb.  1  Pulitser  Award  Deadline 

Newspaper  men  intending  to  enter  the 
contest  for  the  Pulitzer  Prize  Awards  in 
journalism  were  this  week  advised^  that 
Feb.  1  is  the  deadline  set  for  submission 
of  stories  and  nominations.  Awards  will 
be  announced  in  June.  They  will  Ik 
made  by  the  trustees  of  Columbia  Uni¬ 
versity  on  the  recommendation  of  tlK-  .Ad¬ 
visory  Board  of  the  School  of  Journalism. 


NEW  P.  O.  BILL  SEEMS 
DOOMED  IN  CONGRESS 


To  Award  Harvard  Ad  Prise*  Jan.  26 

Winners  of  prizes  for  the  best  adver¬ 
tising  copy  in  1924,  offered  by  Harvard 
University,  will  be  announced  at  a  din¬ 
ner  to  be  lield  in  Boston,  Jan.  2(>,  Deane 
M.  Mallott,  assistant  dean  of  the  I'ni- 
versity,  announced  this  week. 


Gerrity  Head*  Newswriters  Union 

Edward  Gerrity  of  the  Scranton  (Pa.) 
Times  staff  has  Ikcii  elected  president 
of  Newswriters’  Union  in  that  city.  Bry- 
chan  Powell,  also  of  the  Times,  has  been 
named  financial  secretary  aiwl  treasurer 
while  Clarence  Shaw  of  the  Times  be¬ 
comes  recording  secretary. 


HERMAN  BERNSTEIN’S  “CLOSE-UPS  OF  EUROPE” 


'I'hree  Features  a  Week 


Three  Bents  a  Week 


First  Rclea*c  Tatiuary  12th 

“HAS  THE  OLD  WOrLd  BECOME  NEW?” 

\  Hnlliant  .\nal>'«i«  of  what  the  Feople  of  Kuroi*e  are  ThinkitiR  ant! 

Si'coiul  Release:  January  14th 

“LORD  BALFOUR  ON  WAR  AND  PEACE” 

.\n  Intervirw  with  the  Master  nf  British  IhpUmacy,  in  which  He 

1‘redicts  Am.thcr  War 

Third  Relea-'*  :  January  Inth 

“RAKOVSKY  AND  THE  NEXT  WAR” 


An  KncIu' 
Me  Disci 


Vo  Contracts 


ve  Intervtew  with  the  Soviet  Atnliassadfir  to  Kurland,  in  which 
-sfs  the  Fiictitu  Between  "l'r«.tzky  and  the  fhher  Soviet  I.eaders 


Solti  on  Merit 

Wire  and  Secure  the  Coming  Beats 

FEDERAL  FEATURE  SYNDICATE 

160  Fifth  Avenue  New  York  City 


Zone 

Increase 

Decrease 

Net  Increase 

Net  Increase 

t-2  . 

.t  . 

.  $’.686,960.26 

$671,740.97 

240,442.26 

203.629.32 

165.806.30 

395.947.08 

189.015.33 

992.219.01 

$2,015,220.19 

$240,442.26 

4  . 

61 0,887. 9S 

5  . 

165,806.30 

395,947.08 

189,015.33 

992,219.01 

6  . 

7  . 

8  . 

$3.50t.477.S6 

$2,858,799.37 

$2,626,108.17 

$1,983,429.98 

Net  increase 

$642,678.19. 

(Continued  from  page  12) 

the  measure  sponsored  by  Senator  Moses 
was  intended  as  a  substitute. 

In  attacking  the  proposed  substitute. 
Senator  Medill  McCormick,  of  Illinois, 
presented  a  careful  analysis  of  the  bill  to 
the  Senate  Monday  in  which  he  stated 
“it  will  lie  observed  that  the  net  increase 
in  the  lirst  four  zones  amounts  to  $2,385,- 
665.91,  thus  making  the  daily  and  weekly 
newspaiiers  bear  practically  all  the  in¬ 
creased  rates.” 

Representative  W.  W.  Griest,  veteran 
niemlier  of  the  Pennsylvania  delegation, 
and  chairman  of  the  House  Postoffice 
Committee,  was  another  who  expressed 
strong  condemnation  of  the  rewritten 
Sterling  hill,  and  who  prcdictexl  it  woukl 
“never  get  by  the  House,  if  it  did  get 
through  the  Senate.” 

Senator  McCormick’s  statement  to  the 
Senate  Monday  follows: 

“.An  analysis  of  the  effects  of  the  rates 
in  the  Bill  as  ameiukxl  shows  that  in- 


Churches  Need 
Cultivation 


Ministers  all  over  the  country  are  interested 
in  display  advertising,  but  in  many  cases  they 
are  unable  to  sell  the  idea  to  the  boards  which 
control  the  church  purse. 

Advertising  managers  and  publishers  can 
cooperate  with  the  churches  by  selling  directly 
to  business  and  professional  men  space  which 
will  carry  helpful  suggestions  to  all  the  people 
of  the  town,  urging  them  to  attend  some 
church. 

Many  papers  have  found  such  assistance 
has  stimulated  the  use  of  larger  space  bv 
individual  churches. 

Copy  for  such  joint  advertising  is  desirable. 
One  series  issued  by  this  department  may  be 
obtained  from  Herbert  H.  Smith,  723  With¬ 
erspoon  Building,  Philadelphia,  Pa.  Price 
for  use  is  3  cents  per  week  per  thousand 
circulation. 

CHURCH  ADVERTISING  DEPARTMENT. 

J  A.  A.  C.  W. 

Dr.  Chrittian  F.  Reianer,  Preudent,  701  W«st  177tli  St.,  Naw  York 


Aaaociated  Advertising 
383  Madison  Avo. 


Club*  of  tho  World 
New  York  City 
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BEN  MELLON  IS  NOW 
VANDERBILTS  AGENT 

Will  Act  aa  Personal  Repreientative  of 
Young  Publisher  on  Pacific  Coast 
While  Latter  Supenrises 
F1ori<la  Interests 


Cornelius  Vanderbilt,  Jr.,  publisher  of 
Vanderbilt  NewspaiKTs  Inc.,  this  week 
announced  the  apixiintmeiit  of  Hen  Mel¬ 
lon  of  Xew  York 

r - -  as  bis  personal 

I  representative  in 
I  San  Francisco 
1  and  Ijos  .-Xngeles. 

I  Mr.  Mellon 

will  act  directly 
for  Mr.  Vander- 
j  bilt  in  the  con- 
I  duct  of  the  lat¬ 
ter’s  business  on 
I  the  coast  where 
he  publishes  the 
Los  Aniirlcs 
I  Util y  Xcu’s  an<l 
the  San  /•Vuiirir- 
ItFN  Mfm.os  Daily  Ueralil, 

illustrated  t  a  b  - 

loid  morning  papers. 

During  the  next  few  months  young  ’ 

Vanderbilt  will  spend  the  greater  jart 
of  his  time  in  Florida  supervising  the 
launching  of  his  third  tabloid  in  Miami. 
Mr.  Mellon  left  for  the  Pacific  coast  this 
week. 

“Mr.  Mellon  is  a  thorough  newspaper 
man  of  wide  experience,”  Mr.  V’ander- 
bilt  said  in  announcing  the  appointment 
to  his  staff.  “It  is  his  desire  to  work  in 
hearty  cooperation  with  the  men  who 
have  helped  to  make  the  \ews  and 
Herald  the  splendid  successes  they  are  to¬ 
day.  It  is  my  desire  that  Mr.  Mellon 
be  given  the  same  help  and  confWlence 
that  you  have  given  to  me  personally  in 
the  past." 

Mr.  X'anderbilt’s  new  executive  has 
had  general  experieiKe  in  the  eclitorial, 
business  and  circulation  departments  of 
newspapers  covering  a  period  of  23  years. 
He  began  newspaper  work  on  the  Ih-avcr 
(Pa.)  Star  in  1903.  I.ater  he  joine<l  the 
Washington  (Pa.)  Record,  and  follow¬ 
ing  this  ran  a  news  service  in  the  Mon- 
ongahcla  V'alley.  For  a  number  of  years 
he  was  in  charge  of  the  promotion  for 
the  Pittsburgh  Press,  and  was  at  vari¬ 
ous  times  on  the  Pittsburgh  Post,  Pitts¬ 
burgh  Sun,  Seattle  Post-Intelligencer, 
ami  Chicago  Record  Herald. 

In  1911  he  wrote  features  articles  for 
Pearson’s  Magacinc.  Entering  press 
service  work  he  acted  as  Xew  England 
manager  of  the  International  News  Ser¬ 
vice.  and  was  connectefl  with  the  New 
York  office  of  the  United  Press  Asso¬ 
ciations. 

From  1919  to  February  1924,  Mr.  Mel¬ 
lon  was  associate  editor  of  F'ditor  & 
Publisher.  It  was  while  interviewing 
young  Vanderbilt  for  Editor  v*!:  Pub¬ 
lisher  at  the  time  the  latter  first 
entered  newspaper  work  as  a  reporter  for 
the  .Vett’  York  Herald  that  the  two  be¬ 
came  acquainted.  They  have  been  close 
personal  friends  since. 

Regarding  his  new  position  Mr.  Mel¬ 
lon  stated  that  his  appointment  does  not 
in  any  way  atfect  anyone  within  the 
^'anderbiIt  organization. 

“Mr.  X'anderbilt  is  convinced  by  the 
success  of  his  coast  papers  that  he  i> 
right  in  his  belief  that  the  public  wants 
clean  newspapers,  free  of  scandal.”  he 
said.  “He  is  also  convinced  that  the 
tabloid  is  the  k)gical  development  con¬ 
sidering  the  rapid  disappearance  of  our 
forests.” 

Mr.  Mellon  is  a  member  of  the  New 
York  Newspaper  Club,  ami  one  of  its 
original  incorporators. 

NO  FRILLS  ON  THIS  PROGRAM 

“Newspaper  Business — Strictly”  Theme 
of  Virginia  Press  Meet 

“Newspaper  Business — Strictly”  is  the 
label  which  has  been  attacherl  to  the  pro¬ 
gram  for  the  seventh  mid-winter  meeting 
of  the  Virginia  Press  .\ssociation.  Char¬ 
lottesville,  Jan.  16-17. 


BALTIMORE  STUDENTS  HEAR  NEWSPAPER 
TALKS 


¥ 


IJ.M.TIMORE  laws  forbid  any  intro- 
duction  of  commercial  interest  in  the 
schools.  Baltimore  newspaper  men  have 
something  of  eilucational  value  to  talk 
about.  Consequently,  the  laws  were 
waived,  and  the  three  learned  gentlemen 
of  the  press  pictured  above  (from  left  to 
right )  Henry  Edward  Warner,  on  the 
Baltimore  Siin,  and  author  of  “Songs  of 
the  Craft”  for  Editor  &  Pubi.isiiki. 
J.  Carroll  Mansliehl.  creator  of  “High 


The  subjects  listeil  give  proof  this  will 
be  carrieil  out.  .Addresses  scheduled  in¬ 
clude:  Dr.  Edwin  .Alderman.  Uni¬ 
versity  of  Virginia.  “Jefferson  and  Free 
Speech”:  James  H.  Lindsay,  editor  and 
publislier,  Charlottes7'ille  Progress, 
“Women  as  Linotype  Operators.”  and 
Richmond  Maury.  Richmond  Times-Dis- 
patch.  “Farm  News.” 


Lights  of  History,"  educational  comic 
'trip;  and  Clarence  R.  Ciettier,  creator  of 
“Sou  to  Lou”  and  “Girlygags,”  on  Jan.  9. 
banded  together  for  a  series  of  rapid  fire 
appearances  before  various  Baltimore 
high  school  assemblies,  speaking  to  about 
S.OOO  pupils. 

Mr.  Warner  t(X)k  the  lecture  platform 
on  the  subject  of  "Newspaper  .Art”  while 
the  two  comic  strip  artists  worked  on 
their  easels  on  cither  side  of  him. 


Midwest  Advertisers  to  Meet 

.Andrew  W.  Neally,  of  the  Geyer- 
Dayton  .Advertising  Agency,  Dayton,  ()., 
announces  the  annual  convention  of  the 
F'ifth  District.  A.  A.  C.  W.  will  he  held 
in  Detroit  Jcin.  29-.30.  Neally,  as  district 
cliairman,  has  appointed  Clinton  F.  Berry, 
advertising  manager  of  the  Union  Trust 
Company.  Detroit,  convention  chairman. 


A.  B.  C.  GROUP  TO  MEET 

Newspaper  Advisory  Committee  Con¬ 
fers  in  Chicago  Jan.  14 

First  meeting  of  the  Newspaper  Divi¬ 
sion's  .\dvisory  Committee  of  the  .Audit 
Bureau  of  Circulations  is  scheduled  to  be 
held  in  Chicago.  Jan.  14. 

The  committee  was  created  at  the  1*>24 
annual  .A.  B.  C.  convention  in  accordance 
with  a  resolution  passed  by  all  divisions 
for  the  purpose  of  bringing  before  the 
Bureau’s  board  of  <lirectors  any  sugges¬ 
tions  considered  desirable  for  the  welfare 
of  the  division  or  of  any  individual  mem¬ 
ber. 

E.  I.ansing  Ray  of  the  St.  Louis  Globc- 
Dcwocrat  is  chairman  of  the  newspaper 
committee.  Other  members  are:  T.  R. 
Williams.  Pittsburgh  I’ress;  Hugh 
O’Donnell.  -Vi-tu  York  Times;  Galt  Bums, 
ir.;sh:ngt  >n  Star,  and  Gardner  Cowles, 
Dcs  .Moines  (,1a.)  Register  aiul  Tribune- 
Mews. 


OVER 20,700,000lINF^ 
in  1924 

The  Dispatch  exceeded  the  next 
largest  Ohio  newspaper  by  over 
2.000,000  lines  and  all  other 
Colnmbns  newspapers  combined 
by  over  3.000,000  lines. 

NET  PAID  CIRCUL.ATION 

98,458 

LARGEST  IN  CENTRAL  OHIO 


The  SCOTT 

*MULThUNir*  DOUBLE-OCTUPLE  PRESS 


The  Louisville  Herald-Post,  Louisville,  Kentucky 

Has  just  ordered  one  of  these  Scott  Double  Octuple  Newspaper  Printing  Presses  with 
Heavy  Duty  Folders  for  their  new  building.  This  press  of  great  capacity  will  print  and 
fold  up  to  64  page  newspapers  at  a  high  rate  of  speed. 

This  is  the  Most  Versatile  Press  Built 

capable  of  operating  as  separate  Quadruples,  Sextuples,  or  Octuples,  as  desired,  delivering 
all  products,  inset  or  in  as  many  sections,  as  required. 


We  Also  Build  *‘Str<ti|(Ht-Unit**  Newspaper  Presses 

SCOTT  PRESSES 
NEVER 

MISS  THE  MAIL 

WALTER  SCOTT  &  CO. 

PLAINFIELD,  NEW  JERSEY,  U.  S.  A.  ' 

CHICAGO  1441  Monadnock  Block  NEW  YORK  1457  Broadway,  at  42nd  Street 

LGr>i2.‘2.t 
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WHAT  OUR  READERS  SAY 


New*  Story  Correction 


clambering  all  over  him  and  shouting 


lo  Editor  &  Piblisher:  The  report  ‘i!"  capture  of  one  who 

your  issue  of  Jan.  3  of  my  remarks  be-  ‘“[gf  ‘^an  several  hundred  of  their 


in  your  issue  oi  jan.  ^  oi  my  remarKs  oc- 

fore  the  American  Association  of  Teach-  i  r  i  ..  i 

ers  of  Journalism  in  Chicago  on  Dec.  30. 

attributes  to  me  one  statement  which  I  representation  of  the  original  which  I 
did  not  make  and  which  is  apt  to  cause  my  boyho<^  days  and  as  soon 

confusion.  as  I  saw  it  1  said  •  Cu  liver,  and  .  if 


“Herewith  Check’’ 

To  Editor  &  Publisher;  Herewith 
check  in  payment  of  my  subscription  for 
the  coming  year. 

I  do  not  know  of  any  bill  that  I  pay 
with  the  same  sense  of  value  received — 
and  plus — as  this  too  small  yearly  sub¬ 
scription  to  indispensable  Editor  &  Pub- 
usher.  B.  N.  Garstin. 

New  York  Evening  Post. 


did  not  make  and  which  is  apt  to  cause  my  boyho<^  days  and  as  soon 

confusion  as  I  saw  it  1  said  “Gulliver,”  and  if 

The  quoted  paragraph  was  as  follows,  y®**  book  I  would  advise 

attributing  to  me  this  statement:  you  to  ^t  it  and  read  it.  The  new 

“A  correspondent  in  France  is  paid  is  not  jike  the  old, 

$12,000  by  his  newspaper,  considered  an  paragraphs  in  it  that  the 

excellent  wage  in  the  field,  to  interpret  thmk  immoral, 

the  French  ^ople  and  the  French  na-  en  m  plain  words 

tion  to  the  American  populace.  Why  ^nd  told  the  facts  just  as  they  were, 

is  it  worth  more  than  four  times  that  should  see  Jim  Williams 

to  the  French  Government  to  have  him  ^Sam,  give  him  my  regards. 


color  his  reports  on  occasion.” 


I  must  say  that  that  two-piece  suit. 


Your  correspondent  totally'  mistook  dress-or  edition,  just  as  you  might  call 
what  I  said.  I  was  referring  to  the  fact  13-  was  a  masterpi^e,  and 

that  newspapers  often  fail  to  pay  men  in  y®**  your  force  are  to  be  highly  con- 
most  responsible  positions  as  correspon-  gi'atuiated. 

dents  and  reporters  what  the  importance  ...  .  Allen  Brainerd. 

of  their  jobs  really  calls  for.  I  then  Historian,  Nebraska  Press  Association, 
stated  that  there  was  a  certain  corre-  a-j  ^  aj  • 

spondent  of  the  highest  character  and  un-  Advertising 

approachable  integrity  in  France  who  was 


To  Editor  &  Publisher: 


paid  $12,000  a  year  by  certain  American  congratulate  you  upon  the  excellent  job 
newspapers  to  interpret  the  French  Gov-  you  did  for  the  space  buying  fraternity 
ernment  and  the  French  people  to  the  when  you  issued  your  recent  Space 
American  people,  and  that  if  this  corre-  Buyers'  Guide. 

spondent  vvere  not  of  such  unimpeachable  We  believe  this  is  an  annual  feature 
character  it  would  easily  be  worth  the  which  will  be  of  great  value  to  the  ad- 
while  of  the  French  Government  or  vertising  fraternity. 

French  interests  to  pay  him  four  or  five  Wishing  you  all  success  for  your  pub- 
times  such  a  salary  to  color  his  reports  in  lication.  Milo  Whittaker. 

favor  of  the  French  point  of  view.  Prudden,  King  &  Prudden. 


French  interests  to  pay  him  four  or  five  Wishi 
times  such  a  salary  to  color  his  reports  in  lication. 
favor  of  the  French  point  of  view. 

My  thought  was  that  a  man  in  such  a 
responsible  position  should  be  paid  a  veiy  Com 
high  salary  so  as  to  place  him  above  all  ^  p 
possibility  of  corrupt  approach,  precisely 
as  men  m  other  highly  paid  trusteeships 


Correcting  Tacoma  Wage  Award 

To  Editor  &  Publisher:  Possibly  not 
worth  while  but  the  writer  doesn’t  like 
typographical  errors,  etc.,  referring  to 


are  compensated,  and  that  the  newspapers  ^  ^ 

ought  not  merely  to  depend  upon  the  ^’Pokane  dispatch.  Tacoma  Dispute  end- 
fiddity  to  duty  of  their  correspondents.  ^  -Arbitration,  m  your  issue  of  Dec. 

Je“spondbiiiti«.  1.  Old  scale  day  $7.40,  night  $7.90, 

vy  L.  Lee.  2.  Demand  of  Union  was  $8.75  (not 

_ _  $7.50)  day  and  night  $9.75,  not  $9.50,  and 

therefore  per  week,  42  hours,  $52.50,  day 
Enjoyed  Williams’  Cartoon  and  $58.50  night. 

To  Editor  &  Publisher  :-When  I  ^  Lo*  Angeles  45  hours,  not  40. 
rnrr,.  The  Wage  established  per  hour  same 


Ivy  L.  Lee. 


Enjoyed  Williams’  Cartoon 

To  Editor  &  Publisher  : — When  I 


trade. 

One  thing  that  struck  me  more  forcibly 
than  common  was  the  cartoon  by  “Jim” 
Williams  in  your  issue  of  Dec.  13. 

When  I  was  a  boy  in  Boston,  Mass., 
the  city  of  my  birth,  1  used  to  visit  the 
Boston  Museum.  It  was  in  the  days  of 
the  “60’s”  for  we  left  Boston  in  1872 
directly  after  the  Boston  fire. 

As  one  entered  the  door  of  that  fa¬ 
mous  place  of  amusement,  where  William 
Warren  and  Annie  Clark  were  the  lead¬ 
ing  characters,  and  where  there  were 
thousands  of  characters,  impersonating 
the  past,  in  wax  and  other  ways  on  ex¬ 
hibition,  the  first  thing  one  would  notice 
was  a  man  in  a  glass  case,  which  repre¬ 
sented  “Gulliver  in  Lilliputian  Land.” 
He  was  bound  hand  and  foot  with  ropes 
and  hundreds  of  these  little  men  were 
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N*W  JERSEY  NEWSPAPERS.  INC. 
NaUsasI  A<lT«c1uiD|  RaprwmUliTW 

(Nm>  Jm-my  NnMpapari  BicImHmtIr) 

ff««  Tsrk  Chicago  PbilodolpbU  Nowork 


In  New  Orleans  its 

THE  MORNING  TRIBUNE 

(Published  week-dety  mornings) 

THE  NEW  ORLEANS  ITEM 

(Published  week-day  afternoons) 

THE  ITEM  TRIBUNE 

(Published  Sunday  mornings) 

Sold  to  Nadonal  Advertisers  at  a 
combination  rate  15c  a  line 
week-days  and  18c  a  line  Sun¬ 
days. 


Concerning  “Xmas” 

December  24,  1924 

To  Editor  &  Publisher:  In  your  is¬ 
sue  of  Dec.  20  you  quote  Mr.  M.  E. 
Foster,  editor  of  the  Houston  Chronicle, 
as  saying  that  the  use  of  “Xmas”  for 
Christmas  is  “inexcusable  and  borders  on 
the  sacreligious,”  and  that  his  newspaper 
“urges  its  advertisers  to  use  a  little  more 
respect  for  the  word  that  ought  to  mean 
so  much  to  us.” 

Perhaps  it  may  interest  other  publish¬ 
ers  to  know  that  the  Christian  Science 
Monitor  does  not  labor  with  advertisers 
as  to  whether  they  shall  or  shall  not  use 
the  word  in  question.  It  just  doesn’t 
print  “Xmas”  in  its  columns. 

Norman  S.  Rose,  Advertising  Mgr., 
Christian  Science  Monitor. 

Call  for  “Xmas’*  Ban  Heeded 

To  Editor  &  Publisher: — Editor  & 
Publisher  for  Nov.  29,  1924,  carried  an 
article  by  John  H.  .A.  Kelly  and  an  ed¬ 
itorial  appealing  to  the  newspapers  to  bar 
the  contraction  “Xmas”  from  all  reading 
and  advertising  columns. 

In  a  bulletin  issued  twice  a  month  by 
this  Bureau,  containing  material  for  the 
use  of  editors  of  Y.  M.  C.  A.  periodicals, 
reference  was  made  to  this  appeal,  as  you 
will  note  by  the  attached  copy. 

We  have  since  received  word  from  a 
number  of  Y.  M.  C.  A.  editors  endorsing 
the  plan  to  use  the  word  “Christmas”  in 
full  so  that  none  of  its  significance  shall 
be  lost. 

The  editor  of  the  monthly  jwper  pub¬ 
lished  by  the  Albany  Central  Y.  M.  C.  A. 


^  u  •  Ls.  j  j  a.1-  A  lie  waMC  cbiauiiMicu  iJCi  iiuur 

‘  ?  a*  old  scale,  $1,05  7/10  day  and  night, 
wl  &  Publisher  on  my  table,  I  $i.i28/10.  greater  by  2  cents  than  Los 
lose  not  time  to  grab  it  and  read  it 

*  Tlie  purchasing  power  of  the  dollar 
as  It  only  shows  up  the  headlines  but  the  figured  in  the  solution  quoting  Irving 
second  and  third  time  gets  into  he  heart  The  demand  was  based  on  in- 

of  the  matter  which  brings  out  the  more  19,4,  over 

important  points.  It  is  surely  an  educa-  May  1922.  Union  failed  to  prove  the 
tor  for  every  person  interested  in  the  contention 


John  .\.  Rea, 
Arbitrator. 


Keiu  HattEtt 
KE9iaiEr 

is  New  Haven’s 
Dominant  Paper 
Circulation  over  42, 1 7 1  Average 

Boutrht  every  day  by  more  New  Haven 
people  than  buy  any  other  TWO 
New  Haven  papers  COMBINED. 

IHauen  Hegtsier 

TheJaHas  Mathews  Spseial  Atsney 
Bsstsn—Nsw  Ymk—Dstrsit  —  Chiemgc 


Los  Angelso,  CailL 

Oahisd  •.an  Dally  Avsr^  Oreoiato. 

Sworn  OoTernnent  Statement,  Six  lloatlw 
ttidlDf  Sept.  SO.  1923,  167.04a  Dslly.  Six 
Months  niidlDK  Sept.  80,  1924,  174,280  Dall.v. 
lacreaes  In  Dally  Average  Clrenlatloa,  6,031. 

IT  COVERS  THE  FIELD  COMPLETELY 

REPRESENTATIVES : 

R.  W.  Holonej,  604  Times  Bldg.,  New  York. 
0.  Logan  Payna  Co.,  401  Tower  Bldg.,  6 
North  Michigan  Ave..  Chicago. 

A.  J.  Norris  Hill,  710  Hearst  Bldg.,  San 
Prandsco.  Calif. 


Pittsburgh  Press 

A  So'<pn»’Hcwrmrd 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURGH 
MEMBER  A.  B.  C 

Fortlim  AdvertlBlor  ReprMentatlTe* 
ALLIED  KEWBPAPEBAe  DTO. 

N»w  York  Office— ^2  Vaade^lt  Ara 
C^lctKo  Office— 5  North  Waheeh  A?a. 
Baa  rmnclfico— CleTeland— CladanaU 


Unexcelled  as  a  Food 
Medium. 

4  to  6  food  pages  every 
Thursday. 

TRENTON(N.J.)TIM[S 

KELLY-SMITH  CO. 

National  Repreaentatiyaa 


writes,  “Your  bulletin  arrived  just  in 
time  for  us  to  correct  our  proof.  We 
certainly  approve.” 

From  the  Chicago  Association  comes 
this  word,  “We  intend  to  follow  Mr. 
Kelly’s  suggestion  here.” 

Detroit. — “We  are  heartily  in  favor  of 
eliminating  the  contraction  ‘Xmas’  from 
the  American  vocabulary.” 

Fort  VVa>-ne,  Ind. — “We  certainly 
agree.  You  may  be  interested  to  know 
that  two  years  ago  an  editorial  appeared 
in  our  ‘Live  Y’er’  touching  on  this  very 
thought.” 

Scranton. — ‘We  agree  that  ‘Xmas’  is 
too  important  to  abbreviate.” 

Kirtalnd  a.  Wilson, 

Bureau  of  Infurmation,  Y.  M.  C.  A. 

Former  Wisconsin  Publisher  Dead 

Thomas  B.  Reid,  81,  editor  and  pub¬ 
lisher  of  the  Af^fleton  (Wis.)  Post  from 
1865  to  1920  died  Jan.  1,  at  Phoenix, 
Ariz.  Mr.  Reid  was  United  States  Con¬ 
sul  to  Portugal  from  1877  to  1881  and 
for  nine  years,  1898  to  1907  was  United 
States  Marshal. 


Marbridge  Bldg. 
New  York 


Lyttna  Bldg. 
CUcago 


A  Security  Market 

with  complete  nesrspsper  taaarisl 


Buffalo  offers  s  promising  market  ior 
high  grade  securitiea  tIm  Buffalo 
Evening  News  financial  and  businesa 
pages  are  complete,  interesting,  prompt; 
carrying  "TO- DAY’S  new*  a4  setivitie* 
in  oommerce  and  markets  TO-DAY, 
The  News  with  its  effective  oover- 
age  and  responsive  reader  inlercat,  ot¬ 
ters  the  finandsl  advertiser  the  com¬ 
plete  audience  in  the  Dnffalo  territory. 
A.  B.  C  Sept.  30.  1^  •1I9.7S4  total 
net  paid. 

Cover  the  Buffalo  Market  with  lha 

BUFFALO  EVENING  NEWS 

*PraaeBt  awiagu  drcnlatkm  Ug,Tgl 
Edward  H.  Butler,  Editor  and  PiihUsher 
Kelly-Smltli  Conpany,  Rspriasiitattvaa 
Marbridge  Bldg.  Lytton  Bldg. 

New  York.  N.  Y.  OdcagoT^ 


WHY  SOME  TEXAS 
CAMPAIGNS  FAIL? 

Because 

The  BEAUMONT 
ENTERPRISE 

The  BEAUMONT 
JOURNAL 

were  not  on  the  list.  Some 
Sales  Managers  think  they 
can  cover  Texas  with  four 
papers.  Tliey  can  not. 

Asf(  Bec^tfith — He  Knouts. 


All  Louisiana 
and  MISSISSIPPI 
^  Liitens  In  Foi^ 

RADIO^ 

MEVS  in  the 
NEW  ORLEANS 

STATES 


Tbe  state  >  repreaentaUTa  In  tha 
.National  Fleltf— 

THE  JOHN  m.  IIANHAM  M. 
Nev  York  —  Cblcago  —  St.  Loula 
Atlanta  —  Detroit  —  Kanam  CUj 
San  Franclaco — Un  Angalm 

New  Orleans  States 
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WRITERS  SHOULD  AVOID 

telegrapher  complex 

Gilbert  Gabriel,  New  York  Telegram 
and  Evening  Mail,  Claim*  “Benev¬ 
olent  Marble  Heart”  Neetfed 
by  Newspaper  Men 

"  Gilbert  Gabriel,  dramatic  critic,  of  the 
i  iVrtt'  York  Telcii’'(oii  and  Ih'cning  Mail, 
'■  and  novelist,  this  week  suggest^  that 
'  newspaper  men  should  avoid  what  might 
be  called  ‘‘the  telegrapher  complex,”  if 
■  they  want  to  become  successful  writers. 


‘‘Newspaper  work  is  the  best  training 


I  in  the  world  for  a  novelist — yes,”  he  said. 
"But  the  newspaper  man  must  avoid  the 
casual,  external  treatment  of  news,  which 
'  should  be  the  exclusive  copyright  of 
•  telegraphers. 

"They  should  rather  cultivate  a  benevo¬ 
lent  marble  heart,  and,  looking  at  the 
world  from  the  outsider’s  lofty  point  of 
view,  still  be  kind  and  human  to  its  crea¬ 
tures. 

_  “Consider  the  old  telegrapher,”  he  con¬ 
tinued.  "He  winces  not,  nor  does  he 
weep.  With  impassive  face,  his  casual 
-  hand  clicks  off  the  news  of  a  suicide,  a 
’  murder,  an  earthquake  in  Japan,  a  ty- 
■j  phoon,  a  railroad  or  ship  disaster. 

’  “What  is  he  but  a  waste  basket,  into 
which  the  crudities  and  inanities  of  life 
'  are  poured? 

„  ‘‘Does  he  care? 

s'  “Certainly  not.  His  ^eatest  concern 

*  is  to  keep  his  stub  of  a  pipe  lighted. 

“And  too  often,  the  newspaper  men 
f  who  supply  him  with  copy  become  af- 
fected  with  the  ‘telegrapher  complex.’ 

"  “After  all,  to  use  VVilliam  McFee’s 
phrase,  the  only  attitude  that  can  thrive  in 
this  world  is  that  of  a  benevolent  marble 
heart.  A  decent  newspaper  man  has  or 
gets  this  attitude. 

“Then,  while  looking  at  the  world  from 
a  complete  outsider's  point  of  view,  he 
will  also  have  sympathy.  He  will  not 
be  content  with  external  news,  he  will  go 
in  for  psychology  and  the  deeper  subtle¬ 
ties.  and  will  become  a  successful  writer.” 

Mr.  Gabriel  has  been  in  newspaper 
work  since  graduating  from  Williams 
College  in  1912,  being  most  of  the  time 
on  the  New  York  Sun,  where  he  was  re¬ 
porter,  music  critic  and  book  reviewer. 
He  is  author  of  a  novel  published  this 
year  called  “The  Brownstone  Front,”  and 
also  of  “Jiraminy”  and  “The  Seven 
Branch  Candle  Stick.” 


Daily  Isaues  Annual  Book 

The  Frederick  (Md.)  News-Post^  has 
issued  its  annual  year  book  containing 
facts  about  the  city,  county  and  state, 
35  well  as  much  miscellaneous  informa¬ 
tion. 


FORESHADOWED  EVENTS 

Jan.  13 — Sphinx  Club  Dinner, 
Waldorf-.Astoria  Hotel,  New 
York. 

Jan.  13 — Advertising  Club  of  New 
York,  lunrheon  to  Sir  Esme 
Howard. 

Jan.  14-l.S — National  Conference 
on  Distribution,  Washington, 
I).  C. 

Jan.  15 — Nevada  Press  Assn,  an¬ 
nual  meeting.  Lovelock,  Nev. 

Jan.  16-17 — American  Society  of 
Newspaper  Editors,  annual  meet¬ 
ing,  Washington,  D.  C. 

Jan.  16-17 — North  Dakota  Press 
Assn.,  winter  meeting.  Valley 
City,  N.  D. 

Jan.  16-17 — Virginia  Press  .Assn., 
mid-year  meeting,  Charlottes¬ 
ville,  Va. 

Jan.  16-17 — Northeast  Nebraska 
Editorial  Assn.,  meeting.  West 
Point,  Neb. 

Jan.  21 — Arisona  Newspaper  Pub¬ 
lishers  Assn.,  Tucson,  Ariz. 

Jan.  22-23 — Indiana  Republican 
IMitorial  Assn.,  mid-year  meet¬ 
ing,  Indianapolis,  Ind. 

Jan.  23-24 — Colorado  Editorial 
Assn.,  meeting,  Denver. 

Jan.  24 — Alabama  Press  Assn., 
southern  section,  mid-year  meet¬ 
ing,  Montgomery,  Ala. 


TWO  WIRE  PRINTER 
HRMS  MERGED 


Morkrum  and  Kleinschmidt  Companies 
Consolidate  in  Chicago  Jan.  2, 
Ending  Long  Patent  Litiga¬ 
tion — ^New  Stock  Issued 


Long  patent  litigation  between  the 
Morkrum  Company  of  Chicago  and  the 
Kleinschmidt  Electric  Company  of  Long 
Island,  N.  Y.,  manufacturers  of  tele¬ 
graphic  typewriting  machines  used  by 
news  services,  was  ended  by  consolidation 
of  the  companies,  Jan.  2,  in  Chicago. 

The  new  corporation  known  as  the 
Morkrum-Kleinschmidt  Company  will  is¬ 
sue  $1,500,000  in  preferred  stock  and  10,- 
000  shares  of  no  par  value  common  stock. 
None  of  the  stock  will  be  offered  for 
sale.  Headquarters  are  now  in  Chicago. 

The  merging  of  the  two  companies  is 
the  latest  development  in  the  long  prog¬ 
ress  of  a  romantic  feature  of  the  electri¬ 
cal  age — the  operating  of  typewriting 
machines  by  telegraph. 

Radio  typewriting  has  been  done,  but 
this  step  still  is  in  the  experimental 
stage. 

The  Long  Island  plant  of  the  Klein¬ 
schmidt  concern  will  continue  operation 
until  the  Morkrum  plant  can  be  expand¬ 
ed.  The  present  Morkrum  plant  occu¬ 
pies  about  40,000  square  feet  of  space 
and  is  expected  to  be  virtually  doubled 
by  the  consolidated  organization. 

The  officers  of  the  new  corporation  are 
Sterling  Morton,  president,  who  has  been 
head  of  the  Morkrum  Company ;  Edward 
Kleinschmidt  and  Howard  L.  Krum,  vice- 
presidents;  Daniel  Peterkin,  Chicago, 
treasurer,  and  William  Kleinschmidt,  sec¬ 
retary. 


Schenectady  Daily  to  Build 

The  Schenectady  Union  Publishing 
Company,  publishers  of  the  Schenectady 
Union-Star,  this  week  purchased  a  site 
for  a  new  building.  Construction  work 
will  start  in  the  near  future.  New  equip¬ 
ment,  including  a  Hoe  sextuple  press  will 
be  installed. 


Editorial  Staff  Dinner 

Sixty  members  of  the  editorial  staff  of 
the  Buffalo  Evening  News  held  a  grid¬ 
iron  dinner  Jan.  3.  Guests  included  Ed¬ 
ward  H.  Butler,  proprietor,  and  all  de¬ 
partment  heads  of  the  newspaper. 


3887Inlft 


El  Dorado, Ark. 


A  sleepy  South  Arkansas  hamlet  in  1920 — A 
live,  fast  growing  city  four  years  later.  The 
sensational  growth  of  El  Dorado  has  com¬ 
manded  the  attention  of  hundreds  of  national 
advertisers. 


El  Dorado,  in  1924, 
launched  three  important 
projects,  paving,  sewers 
and  schools.  The  former 
has  been  completed.  'Fif¬ 
teen  miles  of  interlocking 
concrete  streets  extend 
into  the  residential  sec¬ 
tions  of  the  city, 

A  $5(X),000  sewerage  sys¬ 
tem  is  now  nearing  com¬ 
pletion. 

The  new  El  Dorado  High 
School,  which  represents 
an  investment  of  $337,000 


in  educational  facilities,  is 
now  under  construction. 

At  the  close  of  1924,  pub¬ 
lic  utilities  report  gains 
in  service  connections 
from  5  to  16  per  cent  over 
1923. 

More  than  $800,000  was 
spent  during  the  past 
year  in  the  construction 
of  fine  homes. 

The  banks  of  this  city,  at 
the  close  of  this  year, 
showed  a  gain  of  $2,000,- 
000  in  deposits. 


£I  Dorado  Daili|  News 


The  El  Durado  Daily  News  it 
published  every  day  excepting  Mon¬ 
days.  It  carries  a  full  leased  Asso¬ 
ciated  Press  wire,  full  N.  E.  A. 
service,  with  numerous  feature  pages 
through  the  week.  The  News  is  a 
member  of  the  Audit  Bureau  of 
Circulations.  It  is  the  cmly  morning 
publication  between  Little  Rock,  Ark., 
and  Shreveport,  La.,  and  dominates 
The  merchandising  and  service  de-  the  field,  carrying  six  times  the 

partment  offers  full  co-operation  to  national  advertising  of  any  other 

national  advertisers.  newspaper  in  the  territory. 


The  S.  C.  Beckwith  Special  Agency 

National  Representative 
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PLUMBERS  USING  DAILIES  TO  COMBAT 
“I  FORGOT  MY  TOOLS’’  JOKE 


But  That  Effort  is  Only  a  Phase  of  a  Large  Cooperative  Move¬ 
ment  to  Increase  Business  Through  Newspaper 
Advertising 


By  HAMMOND  EDWARD  FRANKLIN 


which  is  qi^  di  nghi  nd  (ha«  ■  no  earn- 
pIsirtL  You  don't  expect  s  doctor  to  bring 
with  hkn  a  ^ug  hok  nor  n  ct  of  w- 
fio!  ratnaavx 


But  when  you  hnse 
a  CMT  of  ad  phnniv 


iof  and  phone  for  a 
phsilxr  you  expect  him 
lo  bmg  a  aock  d  plumb- 
:  ing  wppha  wi  a  com- 
*  pke  «t  «f  took 


''PHI'',  i>lunibinK  dialer  has  been  con¬ 
sidered  for  many  years  a  ivx.r  pros-  'WVi*/ Plivrnlaasr«  Offc 
IRCt  as  a  steady  newspaix  r  advertiser.  ??  Oy  F  lUll.UJei  »  V,  U 
The  average  plumber  has  known  little  I  »  rwi  | 

nr  notbiiiR  about  advcrtisini;  in  any  tOl*  1.00liS 

form,  and  cared  less.  He  has  been  too 

bus\  in  other  directions  to  ijivc  the  sub-  WHEN  someone  is  sick  you 

ject  much  tbon>;bt.  When  he  has  adver-  pj^  f„  ^  doctor.  He  . 

tised,  he  ha-  looked  for  too  quick  results  comes,  nukes  an  exarabution  vid  (k 

and  has  not  had  particularly  construe-  ^  prescription.  You  take  aj  lUfl 

live  copy  to  use.  .  I.  -  j  -  ^  cn_i 

Today  the  plumbing  dealer  is  emerg-  *  *°  dniggisi  ..... 

ing  from  the  dark  ages  of  doing  business 
and  in  many  cities  becoming  a  better 

merchandiser,  which  means  he  is  much  "TiT”  ^ 

more  ready  to  become  a  steady,  more  Dtrr  »i«"  y™  i»« 

skillful  advertiser  than  at  any  previous 

time,  provided  he  can  be  encouraged  to 

go  ahead  by  the  local  newspaper.  r|  » b™, .  d  pi»k. 

Slightly  over  four  years  ago  the  man-  _ _ _  Hj' 

ufacturers  and  wholesalers  of  the  plumb-  ' 

ing  and  heating  industry  sponsored  and 
tinanced  a  co-operative  non-protit  or- 

ganization,  the  National  Trade  Exten-  *■  pk»*o  «•  » —"t  ki«b 

sion  Bureau,  located  in  The  Mercantile  “  *•  "•'“i 

Bank  Building,  Evansville,  Ind.,  for  the 
purpose  of  making  the  plumbing  and 

heating  contractor  a  better  business  man.  jT^."  “S 

The  bureau  has  extended  its  service  Ib'i  ti 

greatlv.  It  has  done  much  to  standard-  y^iSi^V 

izc  catalogs,  give  personal  help  to  |  f^jjgBjgjlgl  ^  wih— — 
dealers  through  an  active  field  depart- 
ment,  stimulate  interest  in  the  problem 

of  where  apprentices  are  coming  from  ’-irtrsr 

and  their  training,  show  dealers  how  to 

keep  books  and  figure  costs,  furnish  MACTCD  P|  IlMDrpC 

sales  helps  and  advertising  ideas,  aid  in  lllxiD  1  Dll  1  DUltlliDIllJ 

store  planning,  provide  winilow  display  Association  of  Atlantic  City 

material,  study  the  statistics  of  the  _ 

industry,  and  many  more  things  besides.  The  public  can  avoid  a  lot  of  tho  traditional 
It  issue.s  a  monthly  bulletin  to  some  35.-  r:f%^'ort‘’,'7ed"a?e ThrAt^TnUc*  cuy" 


ilLlES  TO  COMBAT  /'’‘i  '■* 

than  the  brains  ot  a  real  promotion  man. 

TOOLS”  JOKE  ".Ml  (.f  this  advertising  we  are  en- 

_  couraging  is  done  on  a  liKal  advertising 

•  »*  basis.  \\  e  neither  seek  nor  desire  com- 

of  a  Large  Cooperative  Move-  pensation  from  the  newspaix-r  nor  from 

s  Through  Newspaper  in  the  matter. 

.  It  the  monthly  service  does  not  till 

Sing  a  particular  problem,  tbe  bureau  pre- 

pares  localized  copy.  It  will  get  up  a 
^ARD  FRANKLIN  complete  schedule  if  necessary,  the  sp.ace 

_ to  he  paid  for  by  tbe  local  dealer. 

.Many  cities  have  Master  Plumbers’  or 
1>|  Heating  t'ontractors’ .Associations,  which. 

»»  Hy  JT  lUll.tlJd.  ®  V,  xJ  with  assistance  in  copy  from  the  bureau. 
TS  1  f  fTt  1  have  launched  year-’roiind  co-oix-rative 

0£ICK.  for  loots  newspaiK-r  advertising  campaigns.  Cities 

where  co-operative  campaigns  were  piib- 
WHEN  saueone  is  sick  you  -'‘•’a’’  included: 

phone  for  the  doctor.  He  ^  J^"'mingham,  .\a. ;  Sacr.amento  Cal.; 

,  •  j  Denver,  Lol. ;  \\  ilniingtoii,  Del.;  bavaii- 

comes,  nwkes  an  exaran^.^  m  . 

writes  a  [xescnpdon  Yout^e  ^  .  Ulooniingtoil.  Itld.; 

it  to  the  druggist  and  get  It  Hied.  Evansville,  Ind.;  Ft.  Dixlge,  la.; 

Kalamazoo.  Mich.;  U-wiston,  Me.; 

•.ftiMWM.  Toj  doot  expert  •  ooctof  10  iwji  ,  ..  ,  ...  .  ... 

•****^T****~-.  »iAhioieiuiii«i»re*trfM.  D»\vell,  Mass. ;  St.  lain.  Minn.; 

Winona.  Minn.;  Lincoln,  N'eh. ;  .At- 
DUT.A»,»i.«  Cit-V  -N-  .T.:  Montclair.  X.  J.; 

P.  ef  nhenb.  Nortli  W  ikiwood,  J.;  Xewburgli. 

^  Binghamton,  X.  Y. ;  Svracuse, 
“i€r  QW  N.  Y.;  Asheville,  X.  C;  Durhamj  X.  C; 

*!L"^  ai'  Greensboro,  X.  C. ;  Columbus,  O. ; 

“  Zanesville,  O. ;  Portland,  Ore. ;  Eric. 

THIS  •  WTO*  For  a  ii  ■  ba  ihu  Pa. ;  Hazlctoii,  Pa. ;  Lancaster,  Pa. ; 

Pittsburgh,  Pa.:  Reading,  Pa.;  Scran- 
jtSr  *.  pimiTO  KTO » -TOT  iffcro,  iiii  toll.  Pa.,  Memphis,  Tenn. ;  Galveston. 

a  tobtototo  « e.  TOr»i.  Tex.;  Houston,  Tex.;  Richmond,  Va. : 

THE  pirotTO  dna’i  wTOt  ID  10  iroi  M ilwaukec,  Wis. :  El  Paso,  Tex.,  and 

^•i'“ij'iiirwiyb*  Oklahoma  City,  Okla. 

i«  "»•»»« "T-  In  cities  where  there  is  an  association, 

#«niTOini^^j^bTOn  iw  wi  action  oftCH  cau  be  obtained  through  the 

secretary  of  the  local  organization.  If 
there  is  no  association,  the  idea  can  be 
■TOTO-wu..  5qI(]  jq  jjjg  dealers  by  tbe  newspaper 

wl,..i..wo.iwD.o  solicitor,  armed  with  necessary  proofs. 

’-irtrsr  better  opinion  of  these  trades  and 

the  men  engaged  in  them  is  one  pnri>ose 
MA^TFR  PI  IIMRFRQ  copy.  Much  can  be  done  in  co- 

lTl/\i3  1  JLiIV  I  LUluDEiIVlJ  operative  advertising  which  the  individ- 

Assoclation  of  Atlantic  City  , Permanent 

_ committee  or  individual  to  handle  the 

The  public  can  avoid  a  lot  of  tho  traditional  advertising  is  suggested. 


ln>tead  of  talking  specific  products, 
the  copy  is  devoted  largely  to  advertis¬ 
ing  the  use  or  service  of  the  coinmiKlities 
furnished  by  this  trade.  A  seal  and 
guarantee  form  a  part  of  much  of  tht 
copy. 

The  bureau  is  of  the  opinion  that  list¬ 
ing  names  of  members  financing  tht 
local  campaign  wastes  space,  and  that  h 
is  better  to  devote  the  space  so  taken 
up  to  constructive  copy.  Members  art 
exiH'cted  to  do  some  advertising  of  their 
own  to  supplement  the  co-operativt 
campaign. 

During  1925  the  bureau  will  push  tht 
idea  of  "Ask  ’em  to  buy,”  which  has 
been  effective  in  automobile  accessoriei 
The  age-old  joke  about  the  plumbeir 
who  always  goes  back  for  his  tools  is? 
one  of  the  misconceptions  which  thty 


'  J  'HIS  B  wionf.  For  ^  ^ 

a  maiy  xiimeoa  a  the  hmui  ijraan  aid 
da  uax  a  aaiy  Afttiwl  knh 


A  a  the  dap.  But  if  yiM  phone,  aid 
cai'l  idi  hia  wha  m  wionq  with  youf 
plunbai.  he  niai  cone  aid  nehe  at  ex- 
auaiiai  befoR  he  knowt  ivha  he  w9 
nquiR.  Tha'i  dea-  ia’i  ii> 


vDkaiarMiUr*  Tla«i|pw 
Imx  •  Mr  mirttmiiat 

twL  Bw 


MASTER  PLUMBERS 


Association  of  Atlantic  Qty 


(lOO  dealers.  Its  text  books  on  financing, 
systematizing  and  managing  the  office, 
accounting,  estimating  and  contracting, 
compiling  and  using  a  mailing  list  and 


in  paid  newspaper  space. 


he  enriched  by  many  hundreds  of  thou¬ 
sands  of  dollars  a  year  in  the  aggregate 


llos3ngelts  'Ctmts 


similar  matters  have  been  of  great  help  and  the  public  would  have  an  entirely 


to  new  and  old  dealers. 


new  conception  of  the  plumbing  and 


Copy  ideas  appropriate  to  the  season  heating  dealer,  the  services  he  renders 
for  use  by  local  dealers  are  furnished  society  and  his  place  in  the  community. 


monthly.  Mats  of  the  advertising  may 
be  obtained  at  cost  or  less  by  the  news- 


"For  four  years  now  the  sales-help 
service  of  this  bureau  has  been  pounding 


paper  or  the  dealer.  Any  reader  of  away  on  the  subject  of  newspaper  adver 
Editor  &  Publisher  may  obtain  tising,  and  we  are  commencing  to  pro 


details  from  Howard  E.  Jones,  director 
of  the  bureau’s  sales  help  service. 


dnee  results,”  Mr.  Jones  commented. 
"For  some  nnaeconntable  reason,  we 


The  bureau  has  worked  out  a  chart  have  not  awakened  intelligent  co-opera- 
of  fixed  charges  or  operating  costs.  It  tion  on  the  part  of  the  newsiiapers  to 


Th4  only  groat  morning 
newspapor  in  tho  Pacific 
Southwest  whose  owner¬ 
ship,  control,  direction 
and  whole  interests  are  in 


estimates  tliat  for  advertisiiif: 


tlie  extent  that  our  efforts.  olTers  and 


the  dealer  should  be  sjicnding  purixi.ses  would  justify.  Out  of  a  per- 


the  territory  which  it 


money  for  advertising  thus : 


Volume  of 
Ru^tre'iS  Per  Venr 

$7,50f’  _ 

lO.C'tO  _ 

IS.OOC  .... 

'’O.IiOfi  _ 

-’5.C»»0  .... 

,l5.r>0H  _ 

5o.non  _ 

_ 

HlU.fMlO  ... . 

KS>'.n(,o  ..  . 

JOO.fiGO  _ 


sonal  experience  in  the  newspaper  field, 
combined  with  the  experience  of  the 


.Miveriismg  ,  .  ,  -  ,  . 

and  Denations  tour  years,  1  am  wondering  some- 

5110  what  if  there  are  not  too  many  news- 

150  paper  advertising  departments  which 


WarU  I  — iVw  hi  Arfvw-tisinr 
for  Thn*  ConMcutIva  Ymu-* 


jsii.ono  .  1,200 

If  all  dealers  in  the  emintry  were 
investing  even  this  inodist  percentage  in 
newspaiKT  space,  the  newspapers  would 


A  Stable 
Market 


TACOMA 


LEADERSHIP 


Continuous  preference 
on  the  part  of  adver¬ 
tisers  proves  the  re¬ 
sponsiveness  and  ex¬ 
plains  the  leadership  of 
the 


NEW  YORK 
EVENING  JOURNAL 


The  Milwaukee-Wis- 
consin  market  of¬ 
fers  your  most  depend¬ 
able  sales  opportunity 
in  1924!  The  first  city 
of  diversified  industries 
located  in  the  world’s 
richest  dairying  center 
— an  unbeatable  combi¬ 
nation  — -  thoroughly 
covered  by  one  adver¬ 
tising  medium— 

JThe  Milwaukee 

OUKNAL 

FiRST- by  Merit 


Population,  112,000  People 


LocaI  flour  Billls  export  over  1,500,000  bar* 
rels  of  flour  each  year;  Tacoma  Smelter  lart«t 
in  the  West;  2  High  School!,  6  Intcrntdlaie 
Schools,  39  Grade  Schools.  College  of  Foget 
Sound,  Annie  Wright  Seminary  and  145  ehorehea. 


You  can  blanket  the  rich  and  proapenraa  ter* 
rltory  of  Tacoma  and  Southwest  Wa-shlngton 
through  the  columns  of  the  News  Tribone; 
A.  B.  C.  Audited  Circnlatlon.  32,643. 


Frank  8.  Baker. 
President 


Charles  B.  Weldi, 
Editor  and  Gen.  Mgr. 


AD\TRTISINO  REPRESENTATIVtt 


David  J.  Randall, 
341  Fifth  An.. 
New  York  City. 


Ford,  Parsons  Ce.. 
360  No.  Michigan  An., 
Chleago.  IlUoela. 


R.  J.  BldweU  A  Co., 

San  Frandsco  and  Loo  Angeln,  CaL 


pliimhin^!;  and  heating  dealers  arc  coun-h 
tering  through  advertising,  as  illustratcdfi 
by  tile  accompanying  reproduction  of  al 
hall-page  advertisement  in  the  Atlantkm 
City  (X.  J.)  liimiiig  Utiion,  headedl 
"W  hy  Plumbers  Go  Back  For  Tools."! 


You  Know 
It’s 


The  Beacon  Journal 

In  Akron,  Ohio 


No  one  disputes  that  fact. 
But  do 


You  Know 


that  business  is  booming  in 
Akron — that  the  factories  are 
working  three  shifts — that 
every  one  is  buying  what  they 
want,  as  well  as  what  they 
need.  Money  is  plentiful — 
business  is  good. 


Run  Your  Campaign  in  a  Live 
Paper,  in  a  Live  City. 


The 

Plain  Dealer 


has  the 


Largest 

Circulation 


of  Any 


Cleveland 

Daily 

Newspaper 


205,569 


J.  &  Woodward 
lie  E.  4Zd  St. 
New  York 


Mr.  Publisher 


Business  Manag;er 


The  International 
Circulation  Managers’ 
Association  can  supply 
you  with  a  competent 
circulation  manager. 
Write 


CLARENCE  EITSTER 

Sec’y-TrvM.,  L  C.  M.  A 


Peoria  Star  Co. 

Peoria,  IIL 


Woodward  *  KoOr 
S*curit7  Bldff. 
Chiemffo 


( 


TIMKRS’  N'HiHT"  at  the  left  to  riKht)  Hen  H.  Odell,  former  Gov-  dence  at  the  celebration  was  Robert  E. 


:t.  .  44QLD  TIMERS’  NIGHT"  at  the 

New  York  Newspaper  Club  Dec. 
30  brought  together  many  former  star  re¬ 
porters  of  early  New  York  newspaiK-r 
f  days.  .-Xbove  are  shown  several  of  the 
i  original  Amen  Corner  meml>ers  ( from 

f  ASKS  BILLBOARD  TAX 

cy  L  _ 

^  t  Delaware  Official  Wants  State  Control 
I  and  Levy  of  lOc.  Per  Square  Foot 

V  C.  1).  Buck,  chief  engineer  of  the  Dela- 
f  ware  State  Highway  Department,  in  liis 
report  for  the  year  1924.  recommends 
{  that  the  Legislature  enact  a  law  that  w  ill 
_ ■  enable  the  department  to  control  the  erec¬ 
tion  of  billboards  along  the  public  roads, 

I  and  also  to  collect  a  tax  of  10  cents  per 
square  foot  on  every  lioard  within  2(X) 
M  feet  of  a  public  road. 

In  his  comment  in  supiJort  of  the 
recommendation  Mr.  Buck  i>oints  out  that 
it  is  the  public  road  that  makes  the  l)oard 
valuable  and  not  the  private  property  on 
which  it  is  erected,  therefore,  if  there  is 
to  be  any  revenue  at  least  ixirt  of  it  1k’- 
longs  to  the  public,  which  owns  the  roads. 
^  He  said  also  that  if  the  department 
were  given  regulatory  power  it  could  pre- 
;  vent  the  erection  of  boards  at  |K>ints 
where  they  obstruct  intersecting  roads. 

Central  N.  Y.  Publishers  Meeting 

Stronger  organization,  and  tlw  need  of 
a  field  secretary  are  to  be  discussed  at 
I  the  annual  convention  of  the  Central  New 

^  York  Press  Association,  being  held  at 
Syracuse  University,  Syracuse.  N.  Y., 
",  Jan.  10.  Hugh  Parker,  president,  has 
,  urged  all  members  to  attend.  John  \V. 

_ f  Baker,  editor  of  the  Ithaca  (N.  Y.) 

--  Jounial-Xt'ii’s,  and  president  of  the  New 
i  York  State  Press  Association,  will  speak 
H  on  the  value  of  a  paid  field  secretary, 
rt  and  T.  H.  Townsend,  assistant  editor  of 
I  the  Dairymen’s  League  .Vties.  on  “Or- 
I  ganization.’’ 


ernor  of  New  York:  Lafayette  Glea.son,  Livingston,  of  the  Consolidated  Gas  and 
W  illiam  R.  Wilcox,  William  Leary,  Har-  Electric  Company,  formerly  of  the  old 
old  Anilerson,  Willis  Holley.  Luther  B.  New  York  Herald,  and  still  an  associate 
Little  and  George  E'.  Spinney.  Not  in-  member  of  the  Newspaper  Club,  well 
eluded  in  the  picture,  but  much  in  evi-  known  by  New  York  newspaper  men. 


Americai  Lar^eit  Ciriulat  ioi\ 
Building  Or$anizatioi> 

ResuitjCount 

6  Affinor  Occidental  Bid 

INDUNAPOLIS.IND 


SERGENT  PROMOTED 

Becomes  Business  Manager  of  the 
Louisville  Herald  and  Post 

Paul  t).  Sergent.  circul.ition  manager 
of  the  Louiss-ille  Herald  and  Post  has 
been  made  business  manager  of  the 
two  newspapers. 
The  appointment 
follows  a  reor- 
1  ganization  coin¬ 
cident  with  the 
purchase  l>y 
lames  B.  Brown 
of  the  interest  in 
tlie  publications 
held  by  Richard 
V  i.  Knott  and 
Mrs.  R.  W. 

Knott,  announced 
last  week. 

lyiuL  O.  Sebcest  Sergent 

began  newspaiwr  work  on  the  Grand 
Pal'ids  Press.  Iiecoming  circulation  man¬ 
ager.  He  left  the  newspaper  business 
to  serve  in  tlK  aviation  corps  during  the 
war,  and  after  the  war  liecame  circula¬ 
tion  manager  of  the  Haltimore  Xeu's 
and  .-hneriean.  He  left  to  become  cir¬ 
culation  manager  of  the  .Y.  Y.  Herald. 

Following  tile  sale  and  consolidation 
of  the  Herald  with  the  Tribune,  Mr. 
Sergent  joined  the  1-ouisville  pajiers. 


200%  Incre2i8e 
In  Circulation 

In  October,  1923,  when  J.  D. 
Chamberlain,  editor  of  the  Mari¬ 
etta  (O.)  Register,  bought  the 
complete  ASSOCIATED  EDI¬ 
TORS’  SERVICE,  the  Register 
had  a  circulation  of  1500. 

On  December  31,  1924,  when 
the  contract  was  renewed,  the 
circulation  had  increased  to 
nearly  4500. 

Associated  Editors  service  consists 
of  IS  hiffh-grade  features,  released  daily, 
semi'weekly  and  %reek]y. 

Write  Mr.  Qiamberlain  for  his  opmion 
of  the  service.  Wire  or  write  us  for 
samples. 

ASSOCIATED  iEDlTORS,  INC. 

440  S.  Dearborn  St.,  Chicago 


Tenneiiee  Would  Ban  Billboards 

hill,  which  would  eliminate  and  pre¬ 
vent  erection  of  .idvertising  signboards 
on  the  State  road  system,  is  to  be  pre¬ 
sented  to  the  Tennessee  Legislature. 

America  might  enjoy  happiness .  and 
prosperity  if  it  could  ban  jingo  and  make 
the  gin  go. — Xorfolk-lHrginian-PUot. 


H^olt  1 


Evening 

,  a2aooo 

Sund^ 

^  2y>.ooo 


Black  Diamond 
Region 

WILKES-BARRE  amidst 
the  coal  fields  of  Penn¬ 
sylvania  helps  supply  Ameri¬ 
can  industries  and  .American 
homes  with  fuel  for  power 
and  heat. 

Its  73.000  citizens  look  to 
The  Evening  News,  Wilkes- 
Barre  Record  and  Sunday  In¬ 
dependent  to  keep  them  in¬ 
formed  on  local,  national  and 
international  events. 

The  publishers  of  these 
three  deiK*ndable  newspapers 
all  saw  fit  to  depend  upon  the 
Imperial  Plus  Plan  for  takinjr 
care  of  their  metal.  Their  de¬ 
cision  was  based  upon  a  desire 
to  get  the  highest  efficiency 
and  the  most  years  of  service 
from  their  metal. 

The  Plus  Plan  is  adapted  to 
every  sheet,  no  matter  what 
the  circulation  or  what  kind  of 
metal  you  are  using. 

Resolve  to  Use 
the  Plus  Plan 
in  1925 

Such  a  resolution  carried 
out  combines  with  it  increased 
metal  efficiency,  dependability 
ind  economy  as  shown  in 
added  years  of  metal  service. 
May  we  send  you  the  plan 


NEW  YORK  STATE 

Westchester  County's 

Fastett  Growing  Citio* 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towni 
4r«  Coverod  Complefl/f  By 

THE  DAILY  ARGUS 

of 

Mount  VemoB 

THE  STANDARD  STAR 

of 

New  Rochelle 

(Both  Mambart  af  ABCV 

Westchester  Newspapers,  Ine. 

Praaklia  A.  McirUai,  Prat. 

Mavat  Varaoa— Naw  Raeballa 


METAL 

Linotype— MoDotTps—IntertTpo— 
Stereotype 

Elrod— Ludlow— Linotrapli — Thompeon 

Imperial  Type 
Metal  Co* 

New  Verli— Philedelphia— Clevebad  —  Detroil 


'FIRST  IN  PUBLIC  SERVICE' 


LOUISVILLE  HERALD-POST’S  NEW  $500,000  HOME 


Certificates,  $27,200;  Journal  Building 
Company,  $1^()00;  Journal  Publishing* 
Company,  $531,000;  the  home  property  at  t 
610  Salmon  street,  $10,000.  | 

AMERICAN  NEWS  CO.  MOVES  i 

: — :  ^ 

Largest  Periodical  Distributing  Firm 

Occupies  New  Quarters 

The  American  News  Company,  Inc,  ^ 
moved  Jan.  5,  from  Park  Place,  New  ^ 
York,  to  its  new  home  at  181  Varick  . 
street.  Since  its  organization  in  1864,  ^ 
the  company  has  grown  to  be  one  of  the  •• 
largest  periodical  and  book  distributing ' 
agencies  in  the  world. 

More  than  50,000  dealers  throughout 
the  United  States,  Canada,  and  foreign 
countries  are  served  by  the  American 
News  Company,  which  is  said  to  do  a  | 
business  of  between  $60,000,000  and  $80,-  i 
000.00  annually.  John  Hamilton  is  the  f, 
only  one  of  the  seven  founders  still  alive.  [ 


(By  Telegraph  to  Editor  &  Publisher) 

T  OUISVTLLE,  Ky.,  Jan.  6.— Plans  for 
^  the  new  half  million  dollar  home  of 
the  Louisz'ille  Herald-Post  have  been 
changed  somewhat  since  first  announce¬ 
ment  of  purchase  of  a  large  building  on 
Fifth  street  for  housing  the  plant.  It 
was  found  that  in  spite  of  the  large  size 
of  the  building,  it  will  not  be  possible 
to  get  all  operating  departments  on  the 
floor. 


.•\nother  story  will  be  added  at  once, 
work  to  start  next  week.  It  is  planned 
to  have  the  plant  in  operation  by  late 
spring.  The  basement  will  be  used  for 
ink  and  paper  storage.  In  the  rear  the 
eight  new  Scott  presses  will  be  fed,  al¬ 
though  they  will  be  operated  on  the  first 
floor.  The  two  companies  now  have  31 
Linotype  machines.  These,  with  the 
stereotype  equipment,  etc.,  which  will  be 
moved  into  one  plant.  A  photographing 
and  engraving  department  will  be  just 


MERRIAM  RE-ELECTED 

Mount  Vernon  Publither  Again  Heads 
Westchester  County  Publishers 

F.  A.  Merriam,  publisher  of  the 
Mount  I’enion  (N.  Y.)  Argus  and  the 
AV«’  Rochelle  (N.  Y.)  Standard-Star, 
was  unanimously 
re-elected  presi¬ 
dent  of  the  West¬ 
chester  County 
Publishers  Asso¬ 
ciation  at  a  meet¬ 
ing  held  this 
week. 

The  a  s  s  o  c  i  a- 
tion’s  constitution 
was  amended  to 
make  newsjiaper 
publishers  in  ad¬ 
joining  counties 
eligible  for  mem- 
bership.  „  ,  .. 

Other  officers  A-  Merriam 

re-elected  were ; 

vice  president,  Wallace  O'Dell,  of  the 
Tarrytozi’ii  XtU's;  secretary-treasurer, 
Thomas  Blain,  of  the  Portchestcr  Item. 

LINOGRAPH  INVENTOR  DIES 

Hans  Peterson  Perfected  12-Magazine 
Type  Setting  Machine 


Hans  Petersen,  52,  inventor  of  the 
Linograph  typesetting  machine,  vice- 
president  ami  general  manager  of  the 
Linograph  Company,  of  Davenport,  la, 
died  at  6:15  o’clock  the  morning  of  Dec. 
25,  after  several  months’  illnc'S  in  his 
home  in  Davenjiort.  Mr.  Petrrson  was 
noted  in  this  country  and  abroad  as  an 
inventor,  his  biggest  accomplishment  lieing 
the  development  12  years  ago  of  the  Lino¬ 


graph.  He  has  finished  several  improve¬ 
ments  to  the  finished  machine  and  two 
years  ago  worked  out  a  12-magazine  type¬ 
setting  machine. 

His  inventions  in  this  field  have  been 
the  foundation  of  one  of  Davenport’s 
most  important  industries.  His  brothers. 
P.  O.  Petersen  and  J.  C.  Petersen,  were 
associated  with  him  in  the  firm. 

Mr.  Petersen  was  born  in  Denmark 
March  4,  1872  and  came  to  this  country, 
when  a  child,  with  his  parents.  The 
family  went  to  Minnesota  and  after  a 
few  years  moved  to  Minneapolis,  where 
he  had  resided  until  12  years  ago  when 
he  came  to  this  city  and  launched  his 
manufacturing  company. 

JACKSON’S  ESTATE  TO  WIDOW 

Son  and  Grandson  Given  $1,000  Each 

— Property  Valued  Near  Million 

C.  S.  Jackson,  publisher  of  the  Port¬ 
land  Oregonian  Journal,  who  died  Dec. 
27,  bequeathed  nearly  his  entire  estate 
to  his  widow,  Mrs.  Maria  C.  Jackson. 
The  will,  dated  Dec.  29.  1920,  left  $1,000 
to  his  son,  Philip  L.  Jackson,  who  has 
been  the  active  head  of  the  Journal  since 
his  father’s  health  broke  down  several 
years  ago.  and  $1,0(X)  to  his  grandson, 
U.  J.  Jackson.  Jr. 

Miss  Julia  Hobday,  a  niece,  named  with 
.Mrs.  Jackson  and  Philip  L.  Jackson,  as 
joint  executors  of  the  estate  is  to  receive 


off  the  stereotype  room,  which  will  be 
adjacent  to  the  composing  room. 

'The  business  and  advertising  depart¬ 
ments  will  be  on  the  first  floor  forward 
of  the  composing  rooms,  while  the  pres¬ 
ent  balcony  in  the  building  will  be  wid¬ 
ened,  leaving  a  well,  and  will  be  used  by 
the  circulation  and  mailing  departments. 
At  the  rear  a  full  third  floor,  new 
throughout,  will  be  used  by  the  editorial 
department,  library,  morgue,  etc.  Joseph 
&  Joseph  are  the  architects. 

$5,000  for  her  services.  The  entire  resi¬ 
due  of  the  estate  goes  to  tlie  widow  un¬ 
conditionally.  The  will  does  not  place 
any  value  on  the  estate.  The  only  official 
value  is  contained  in  an  inventory  and 
appraisement  filed  in  Court  June  13,  1923, 
which  placed  the  value  at  $982,581.80. 

The  larger  holdings  of  the  estate  were 
listed,  approximately,  as  follows ;  Liberty 
Bonds,  $^,000;  United  States  Treasury 


MOST  NEWS 

The  largest  morning  daily  circulation 
in  Pittsburgh 

SI|p  pittsburgl^  Post 

MORNING  AND  SUNDAY 

October  circulation  (net  paid) 

Daily  Circulation . 137,824 

Sunday  Circulation . 197,347 


The  Market— Kansas 

Th#  tialp  that  raided  the  bifge*!  crept  in 
— ir>t.2S3.(M)0  bu<^helt  of  wheal  and 
137.241,0110  hu^hclt  of  corn,  plut  other  bit 
grain  vieldt. 

The  ttate  where  the  ca^h  gain  on  wheat 
and  com  alone  i«  $160,000,000  tbit  year --one 
third  of  the  increane  on  Ihete  two  cropt 
now  reported  for  the  entire  United  Slelet 

The  Mediom  —  Daily  Capital 

The  only  Kanta«  newtpaper  that  covert 
the  entire  ttato. 

It  givet  co-operation  of  the  6ne«l  kind  to 
adeertitert  and  ka«  heavy  coverage  ot 
Topeka  and  the  Topeka  trade  territory. 
Cirmlalien  36J$00.  Member  A.  B.  C. 

Topeka  Daily  Capital 

Topeka,  Kansas 


Arthur  Capper, 
Publisher 


Marco  Morrow, 
Asst.  Pub. 


San  Francisco 
Chronicle 

M.  H.  de  Young 

Leading  Newspaper  of  the 
Pacific  Coast 

**Blankets**  Northern  and 
Central  California 

A  clientele  that  can  and  does 
buy  everything 

ITational  Advertitinf  Kepreientativei 

Williams,  Lawrence  & 
Cresmer  Co. 

ZZS  nth  Ave.  3SS  N.  Michigan  Ave. 
NEW  YORK  CHICAGO 


—in  circulation 
-7/7  lineage 
-in  reader  interest 
-in  proved  results 

Indian^olis 

neWs 


f~nHE  same  standards 
^  of  quality  are 
maintained  by  The 
News  today  that  caused 
this  paper  to  be  recog¬ 
nized  as  one  of  Amer¬ 
ica's  best  dailies  long 
years  ago. 

The  Dallas 
Morning  News 
Supreme  in  Texas 


The  World  and  the  Ere- 
ning  World  have  a  ooni' 
binH  drculatioo  daily,  of 
750,000  for  $1.20  per  agate 
line  grota.  tubject  to  con¬ 
tract  diacounta.  Tbeae  two 
papers  are  read  by 
more  jobbera,  department 
and  chain  atore  buyera,  and 
by  more  retailers;  offer 
more  circulation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local- 
ued  than  any  other  morn¬ 
ing  and  evening  combiaatioo 


eiSiN  ohnta 


PuHtxer  Widldlng.  Now  Yor% 
Mnllora  Bldg  Gonotml  Motaro  I 

Qilengo  Dotiolt 


THE 

PHILADELPHIA 

RECORD 

~Alwars  Reliable 

9he  Second  largest 
morning  daily 
Circulation  in 
Philadelphia 

GI\pWINC/ 
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2,000  ATTEND  DINNER  TO 
JOSEPH  BANNON 


ing,  Toronto,  Ont.,  Canada.  Now  handling  ac¬ 
counts  of  Williard's  Chocolates  Limited,  To¬ 
ronto,  and  E.  &  S.  Currie,  Limited,  Toronto, 
manufacturer  of  men’s  dress  accessories. 


Hearat  Pays  Tribute  to  His  New  York 
Circulation  Manager  in  Telegram 
Read  at  Aator  Banquet, 
January  4 


Donovan  St  Armstrong,  1211  Chestnut  street, 
Philadelphia.  Reported  to  be  making  up  list 
for  Topkis  Bros.  Company,  underwear,  Wil¬ 
mington,  Del. 


Giaidlach  Advertising  Agency,  Wrigley 


^  ,  nglev 

Building,  400  North  Michigan  avenue.  Send- 


“He  is  a  worker  who  possesses  energy, 
initiative,  and  persistence,  the  three  quali¬ 
ties  that  make  success.” 

This  was  the  tribute  from  William 
Randolph  Hearst,  paid  Joseph  D.  Ban- 
non,  president  of  the  Newspaper  and 
Mail  Deliverers’  Union  of  New  York, 
and  circulaton  director  of  the  New  York 
Hearst  publications,  when  he  was  guest 
of  honor  at  a  banquet  at  the  Hotel  Astor, 
New  York,  Jan.  4.  More  than  2,000 
friends  attended. 

The  message  from  Mr.  Hearst,  who 
is  at  San  Simeon,  Cal.,  was  read  by  Ar¬ 
thur  Brisbane. 

The  toastmaster  was  E.  T.  O’Lough- 
lin  and  among  those  who  spoke,  in  addi¬ 
tion  to  Mr.  Bannon,  were  Mr.  Brisbane, 
Louis  Wiley,  business  manager  of  the 
New  York  Times,  Peter  J.  Brady,  James 
P,  Holland,  Edward  Bader,  and  Bernarr 
Macfadden,  publisher  of  the  New  York 
Evening  Grafhic. 

Others  at  the  guest  table  were  H.  M. 
Roberts,  business  manager  of  the  New 
York  American,  Howard  Davis,  business 
manager  oi  the  New  York  Herald  Tri¬ 
bune,  Mayor  Frank  Hague  of  Jersey 
City,  Gene  Fowler,  day  managing  editor, 
and  William  A.  Thayer,  night  managing 
editor  of  the  New  York  American. 

“As  a  fellow  gets  on,  if  he  has  lived 
a  lot  as  we  of  the  newspaper  game  must 
do,  he  realizes  that  when  it  is  all  said 
and  done,  the  finest  gifts  of  this  life  are 
friends,”  Mr,  Bannon  said. 

Among  those  who  were  unable  to  at¬ 
tend  and  sent  messages  of  regret  were 
Frank  A.  Munsey,  publisher  of  the  New 
York  Sun,  New  York  Telegram-Mail, 
and  magazines,  and  Bradford  Merrill, 
general  manager  of  the  Hearst  news- 


ing  out  a  new  campaign  on  Chase  Candy  Com¬ 
pany  to  a  group  of  papers  in  Kansas  and 
Missouri. 


William  Irving  Hamilton,  267  Sth  avenue. 
New  York.  Reported  will  place  account  of 
\Vm.  H.  Bacheller  Co.,  Inc.,  "C.  C.  A.”  cigar, 
Worcester,  Mass. 


Hanff-Metzger,  95  Madison  avenue.  New 
York.  Placing  orders  with  some  Ohio  and 
Pennsylvania  newspapers  for  the  Cameo  Rec¬ 
ord  Corp.  phonograph  records.  New  York. 

5.  D.  Hofheiincr,  Land  Title  Building,  Phila¬ 
delphia.  Reported  will  shortly  make  up  a 
newspaper  list  for  the  Mifflin  Chemical  Corp. 
alkohol,  Philadelphia. 


Charles  W.  Hoyt  Company,  116  West  32nd 
street.  New  York.  Has  secured  the  accounts 
of  the  American  Hard  Rubber  Company,  radio 
panels  and  “Ace”  combs.  New  York;  Chas. 
Gulden,  mustard.  New  York,  and  the  Sanitas 
Company,  Inc.,  Brooklyn,  manufacturers  of 
“Stim”  a  hair  and  scalp  treatment  and  “Pine- 
glow”  shampoo. 


H.  W.  Kastor  A  Sons,  Lytton  Building,  Chi¬ 
cago.  Renewing  some  newspaper  contraMs  for 
the  Williamson  Candy  Company  "Oh  Henry” 
candy,  Chicago. 


H.  W.  Kastor  A  Sons,  Arcade  Building,  New 
York.  Now  handling  account  of  the  Congress 
Cigar  Company,  “La  Palina”  cigar,  Philadel¬ 
phia. 


Kling  Gibson  Company,  220  South  State  street, 
Chicago.  Placing  copy  to  a  large  number  of 
eastern  papers  on  Edna  Wallace  Hopper. 


H.  E.  Lesan  Advertising  Agency,  440  4th 
avenue.  New  York.  Making  some  contracts 
for  the  Guaranty  Trust  Company,  New  York. 


Lord  and  Thomas,  Wrigley  Building,  400 
North  Michigan  avenue,  Chicago.  Placing 
copy  in  Western  newspapers  on  the  California 
Prune  and  Apricot  Growers. 


Lord  A  Thomas,  247  Park  avenue.  New  York. 
Reported  to  be  placing  account  of  Fulls  & 
Hatch  Company,  Hatchway  Men’s  undercloth¬ 
ing,  Albany,  N.  Y. 


MacMantm,  Inc.,  82  Hancock  avenue.  East 
Detroit,  Mich.  Renewing  newspaper  contracts 
for  the  Maxwell  Motor  Sales  Corp.,  Detroit. 


_  ibif 

Madison  avenue.  New  York.  Making  SObO-line 
contracts  with  new^pers  in  various  sections 
for  R.  L.  Watkins  Company,  mulsified  cocoanut 
oil  shampoo.  New  York. 


i  papers. 


AD  TIPS 


Harry  Porter  Company,  15  West  44th  street. 
New  York.  Placing  schedules  with  newspapers 
for  Thos.  Leeming  &  Company  “Baume 
Bengue,”  New  York. 


William  Henry  Bake-,  Guardian  Building. 
Cleveland.  Now  handling  account  of  The 
Cohen,  Friedlander  &  Martin  Company,  Toledo, 
lunufacturers  of  “Redfem-Lucile”  coats  and 
suits. 


Artkrr  Rosenberg  Company,  110  West  34th 
street.  New  York.  Has  secured  the  account  of 
the  Preferred  Radio  Products  Corp.,  New  York. 


W.  H.  Cochrance  Company,  30  North  Dear¬ 
born  street,  Chicago.  Sending  out  copy  on  the 
Mphin  Chemical  Company  of  Chicago. 


Frank  Seaman,  Inc.,  470  4th  avenue.  New 
York.  Placing  account  of  the  Gillette  Safety 
Razor  Company,  Boston. 


Collins-Kirk,  Inc.,  752  North  Michigan  ave¬ 
nue,  Chicago.  Preparing  a  list  of  papers  in 
which  James  S.  Kirk  Company  will  he  used. 

Dauchy  Company,  9  Murray  street.  New 
York.  Placing  orders  with  newspapers  in 
various  sections  for  Allen  S.  Olmsted,  “Al- 
1  f  len’f  Foot-^se,”  Le  Roy,  N.  Y. 


J.  Walter  Thompson  Company,  410  No.  Mich¬ 
igan  avenue,  Chicago.  Making  contracts  with 
newspaiwrs  in  various  sections  for  the  Hoosier 
Mfg.  Company,  “Hoosier  Kitchen  Cabinets,” 
New  Castle,  Ind. 


William  F.  Dobbs  Agency,  Danhury.  Conn. 
I  p  Has  secured  the  account  of  the  Kerr  Chemical 
Company,  flax  seed  emulsion,  Danbury,  Conn. 


A.  J.  Denne  A  Company,  Ltd.,  Reford  Build- 


Waters  Advertising  Agency,  37  West  39th 
street.  New  York.  Now  handling  accounts  of 
the  Kuckro  Chemical  Company,  Westminster 
Engravo  Company,  the  Safety  Transit  Bus 
Company  and  Dazian’s,  Incorporated. 

Williams  A  Cunnyngham,  6  North  Michigan 
avenue,  Chicago.  Placing  copy  in  eastern 
papers  on  the  Ingersoll  Redipoint  Company. 


Directory  of  Leading  Features 

POX  SAILT.  SinrSAT  AHS 

WEEKLY  NEWSPAPERS. 

Comic  Cartoons 

Radio 

1  WALT  KiniBOir'8  "TUIE  TO  CRAB” 

Appearing  in  Brooklyn  Eagle 
i  Trl  Peatnre  Byndlente,  110  W.  40th  Bt..  M.  T. 

CURRENT  RASIO 

Pally  Service,  reliable  and  timely,  that  mak-a 
radio  tana  regular  newapaiier  readers.  A  com¬ 
plete  department. 

American  Radio  Belay  League,  Hartford,  Conn. 

\  Editorials 

FOR  BICAIXER  PAPERS 

A  new  and  tnnppj  weekly  radio  rewtew 

■1  TMELT  TOPICS,  SAILT  SERVICE 

■5  Exrlualvp  Territory 

!  Three  Paye'  SeirU-e  and  Ratea 

.1  Gladly  Kent 

J  Beid  Editorial  Service  * 

1  Hnrriiburg,  Fn. 

By  CARL  H.  BirTMAN 

Wnahington  Radio  Newa  Seryice 

148<  P  St.  Waahingten,  0.  C. 

Religious  Features 

A  “SIFTEXEHT”  SUHSAT  SCHOOL  LESSON 

Fiction 

The  Standard  Bellgloiia  Peatore  of  American 
Neertpaperdom.  Twenty-Sve  years  of  eontlnuone 
P'lbllcatloa.  Non-Controrerelal,  Readable,  Timely. 

WOXLS’B  FAMOUS  AUTHORS 
l^atzcelled  eelertlon.  aeriale,  novelettee,  aborta. 
lenrlon  for  Antbon,  U  W.  tSd  St.,  Haw  Terk. 

The  EUlt  SeTTloe,  Bwarthmere,  Pa. 

Sport  Cartoon 

“8  T  O  a  I  X  8” 

Lewis  Wilson  Appleton,  Jr. 

M44  Kargarot  8t.,  PhUadsIpUa,  Pa. 


-BTTSBIX  8HEXl'8”  SAILT  OOnOOrT  OB 
tko  8port  World.  Pooturod  by  Broohlya  Timos 
Tri  Poaturo  8yad<oato.  110  W.  40U  81..  B.  T. 


IOWA 


A  Factory  State  of 
World-wide  Interest 


Iowa  is  the  leading  agricultural  com¬ 
monwealth  of  the  United  States.  It  is  so 
well  known  in  this  particular,  that  the 
fact  that  it  is  also  a  great  manufacturing 
state  is  not  fully  realized.  Manufacturing 
and  industrial  enterprises  have  grown  by 
leaps  and  bounds. 

Iowa  has  many  factories  that  sell  their 
products  throughout  the  world.  These 
factories  are  not  centered  in  a  few  cities, 
but  are  scattered  broadcast  over  the  state. 
This  type  of  industry  proves  Iowa  to  be 
a  true  factory  state,  drawing  upon  the 
whole  w  orld  for  raw  material  and  convert¬ 
ing  it  into  merchandise  for  world  markets. 

The  most  important  industries  serve 
agricultural  interests  —  meat  packing, 
cereal  preparations  and  dairy  products. 

Over  three-quarter  of  a  billion  dollars’ 
worth  of  products  are  sold  annually  by 
the  5700  Iowa  factories.  This  means  that 
from  80,000  to  85,000  factory  workers 
draw  wages  exceeding  $100,000,000 
annually. 

This  factory  and  agricultural  market 
offers  an  attractive  field  to  all  national 
advertisers. 


'Davenport  Democrat  &  Leader. 
'Davenport  Democrat  &  Leader. 


'Iowa  City  Preas-Citisen. . . . 
'Mason  City  Globe  Gasette 
'Mnscatine  Journal  . 


'Waterloo  Evening  Courier.... 

*  A.  B.  C  Statement,  Sept.  SO,  1914. 
t  Government  Statement,  SepL  SO,  1914. 
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JUR  OVN  VOI^ 

P^or  Letters 


By  JAMES  MELVIN  LEE 


|'JL'l\lN<i  a  tni)  tlinjui-li  the  Sliman- 
(li>ah  \"allty  la^t  ^prinjr  William  1*. 
IJiRclow,  editor  of  iiood  Housckcct'iitS 


Pulitzer  School  who  ju>tilies  the  descrip¬ 
tion  just  given  is  Uoltert  K.  MacAlarney, 
now  managing  editor  of  the  iMiiws'  Home 


remarked  tfi  me  after  we  had  attended  Joiinml.  Recently  Mr.  Mac.Marnev.  in 
several  social  functions,  “1  wish  you  reviewing  ■■'I'lie  Re^t  News  Stories  of 
would  keep  ([uiet  about  my  Iteing  etlitor  I’^i.V'  in  one  of  the  maga/ines,  called  at- 
of  (.iood  Housekcefi".:.  The  minute  you  tention  to  the  large  numlier  of  news 
mentifin  that  fact  the  women  iK'gin  to  stories  furnished  that  volume  hy  former 


TO  DON  C.  SKITZ 

(On  Rviidiiifi  “Tito  Life  and  l.elters  of  Joseph  I’ulilzer"  i 
\  M  I  the  lust  survivor?  To  me  your  volume  seems 
V  wonderland  of  memories,  funlasliral  as  dreams. 

The  old  years  pa>s  liefore  me.  \pain  I  know  the  truth; 

That  Romanee  ruled  our  eouneil  hoard,  who  quaffed  the  wine  of  youth. 

U  ho  had  a  v  ision  made  it  real — Kehold  a  new  erusade! 

The  nia'Ier-niind  that  guided  us  pushed  forward  unafraid. 

.\  wrong  that  shouhl  he  righted,  a  tyrant  swept  away  — 

.\h.  those  are  epic  tales  you  tell  in  your  impressive  way. 

I.et  me.  who  knew  the  spirit  of  that  Round  Table  where 
The  Press,  in  shining  armor,  went  forth  to  do  and  dare. 

Freed  from  its  ancient  shackles,  chivalric,  earnest.  Indd. 

(iive  thanks  that  I  have  lived  to  read  the  story  you  have  told! 

—  (kiward  S.  Van  Zile. 


say  nice  things  about  my  magazine. 


if  the  Pulitzer  ScIukiI. 


I  want  to  get  from  this  trij)  is  not  praise,  ns  regret  that  Mr.  Mac.Marney  did  not 


but  criticism.” 

Practical  editors  invite  criticism;  so  do 
teachers  of  journalism,  ('onsequently,  1 


list  the  stories  furnished  by  former 
students  in  other  sclusds  of  journalism. 
Hut  that  is  another  story  as  Kipling 


am  inclined  to  iK'licvc  that  John  W’.  Cun-  would  say. 

liflfe.  director  of  the  Pulitzer  Scluxil  at  A  little  farther  along  in  the  artielc  Mr. 
Columbia,  is  not  very,  much  excited  over  McCalie  asserts  that  "the  <ihl  prejudice 
“The  School  of  Journalism — .\  Myth’’  against  a  school  to  train  newspaper  men 
which  Fratik  McCalie  contributes  to  the  still  exists."  Mr.  McCalx'  has  a  perfect 
December  issue  of  the  Columbia  I’arsity  right  to  his  own  opinion,  but  a  detailed 
— the  illustrated  literary  magazine  of  survey  recently  m.ide  on  this  matter  does 


Columbia  L'niversity. 

The  efiitorial  subhead  under  the  title  is 
as  follows: 


not  support  his  assertion. 

1  o  Mr.  McCalie  the  Pulitzer  Scho<d  of 
Journalism  may  lie  "merely  an  .academic 


Mr.  .Met  al*-,  a  mcniiKr  of  the  staff  of  tl.e  nlaygrouiKl"  but  other  Students,  as  I  have 
New  York  World  and  a  former  stmlcnt  in  lOUlul  out  throuph  IIKjUiry  at  thc  Xcws- 
the  Sclyxil  of  lournalisni.  has  hased  this  ciiti-  pajK-r  (  lub  Ixild  a  ilitTerent  opinion  con- 
cisni  of  the  “Keporter  raclorv  entirdy  uputi  4*%.,  .*.,.4*  -  ..4  i  4  •  ^ 

facts  and  he  carefiillv  ex|.lains  the  f.viilts  of  tiK  IliatUr  at  Ixst  IS  open  tO 


the  weakest  of  t'ohimliia’s  t  ',ra<htate  Schools. 

.\s  a  former  student  of  the  Pulitzer 


some  debate. 

In  sjH-akitig  of  the  work  of  one  of  the 
instructors  ut  thc  Pulitzer  School  Mr. 


School.  Mr.  McCabe  has  a  perfect  right  i  -'i'’. 

to  be  as  critical  of  the  instruction  as  *  ^  , 

he  chooses  Of  his  own  eXDCrieilces  lie  hut  his  cour*^  I?  entirel>  foani  and  is  a 
nc  cnoosis.  ms  own  cx^riciiccs  iic  dissertati  m  on  the  romance  of  metropoli- 

doubtlcss  can  speak  with  authority.  But  tan  journalism. 

when  he  attempts  to  set  forth  the  opinion  .  i  .  i  i  •  ui  r 

of  an  rvn..rio„r..d  nnw<nan..r  man  tAvvard  .  StlKleilts  Slxak  VCry-  highly  of 


of  an  experienced  newspaper  man  toward 

technical  instruction  in  journalism  one  ‘’’I*  particular  course-a  fact  vvlncli 
rnav.  it  seems  to  me.  question  his  as-  raises  honest  doubU  as  to  the  truthful- 


sertions. 

Thc  Director  of  the  Pulitzer  Scho6l  at 
Columbia  needs  no  assistance  from  me 


raises  honest  doubts  as  to  the  truthful¬ 
ness  of  Mr.  McCabe's  assertion. 

.■\nothcr  indictment  of  the  Pulitzer 
School  of  Journalism,  as  Mr.  McCabe 


tin  nn-.'it  cxiicriitK-iit  nf  its  fmiinlrr.  Il  prob 
:ilil>  wnultl  init  Im*  fair  tu  say  that  the  whool 
Iia-  entirely  dixi>r*-\ed  .1.  I*.*x  cdtitentinnx.  It 
ctrtaiiily  has  stipplittl  little  to  MtpiMirt  his  i'lea-. 

But  before  one  can  reach  a  logical  de- 
tltiction  alxiut  a  matter  of  this  kitul.  it 
wotild  lie  worthwhile  to  have  the  opinion 
of  Ralph  Pulitzer  and  the  other  news- 
IcilK-r  men  who  are  on  the  advisory  lioard 
of  the  Pulitzer  School  of  Journalism. 

.\ny  Comment  about  “The  Scliotd  of 
Journalism  .\  Myth’’  by  Mr.  McCabe 
would  lie  most  utifair  if  it  did  not  frankly 
admit  that  some  of  this  criticism  is  iloubt- 
less  true — true  not  only  for  the  Pulitzer 
School  but  for  all  other  universities  otTer- 
ing  technical  instruction  in  journalism. 
Of  the  sincerity  of  his  Ix-lief  there  can 
be  no  ({ucstion.  His  article  will  set  many 
teachers  of  journalism  thinking  about 
contents  of  courses.  His  indictments, 
where  just,  will  doubtless  bring  about  re¬ 
forms  in  methods  of  instruction. 

Thc  teaching  of  journalism  is  still  in 
its  cradle  days.  It  needs,  and  should  wel¬ 
come,  honest  and  sincere  criticism,  just  as 
Mr.  Bigelow  wanted  criticism  of  his  mag¬ 
azine  rather  than  words  of  praise. 

But  tiHi  much  must  not  lx-  expected  of 
scIkkiIs  of  journalism.  Schools  of  med- 


in  the  matter  of  a  defense  of  thc  curri-  may  lie  found  in  the  following  M 

culum  ;  but  iK^cause  this  iiKlictment  bv  Mr.  Paragraphs  of  his  article .  Kj 

McCabe,  while  referring  to  the  Pulitzer  •"  S’"’""  drama  and  J 

...  ■  I  ■  1  I  II  modern  European  nclion  and  poetry  are  entirely  mm 

school  in  particular  includes  other  schools  ,„|,  of  pl.vce  in  a  school  of  journalism.  The-e  II 

in  general,  1  want  to  take  up  several  loe  typical  of.  the  academic  and  non-professional  V 

points  which  he  raises  in  his  article.  ()ne  air  about  the  entire  school.  As  courses  for  the  ^ 

c  1  •_ _ . _ ,  ■  . . . .  ,,  I,  _  enhancement  of  the  students’  interest  in  Eng-  T' 

of  his  greatest  indictments  of  the  I  ulltzer  literature,  thev  supjdv  little  to  what  mans  M 

Schotil  of  Journalism  in  thc  twelfth  year  of  ihe  students  acquireil  'in  colleee.  U 

of  its  exi.stence  is  the  strictness  which  the  are  'ri"<'j',  ••rlow  the  intellectual  stand-  tD 

. .  *u.,  ards  set  hv  the  Knitlish  departments  tn  Colum*  ’ 

Director  insi.ts  UlXin  in  the  mattir  of  at-  Pjj  (-oPeite  or  in  the  craduate  school.  A  short  ► 

tendance  at  recitations.  By  way  ot  con-  jaunt  through  .xn  Kncydopi dia  article  would  I 

trast  the  School  of  I.aw  is  mentioned,  cover  the  couise.  « 

Before  a  man  may  lie  admitted  to  the  bar  ^vhether  courses  in  mixlern  European  U 
e.xaminations  the  School  of  Law_  at  which  drania  and  modern  Eurojiean  fiction  are  T 
he  has  been  in  attendance  must  issue  by  a  j,,  curriculum  of  a  T 

state  statute  a  certificate  of  g^l  and  reg-  school  of  journalism  is  again  open  to  de-  M 
ular  attendance.  Therefore,  it  is  obvious  ,,3,^  of  a  New  York  paper  £ 

that  if  any  Lavv  Schoiil  is  caridess  in  its  reborn  1  once  discussed  this  matter  * 

matter  of  attendance  it  is  not  being  just  thought  that  the  curriculum  should  have 


to  the  state  which  grants  the  scluvil  a 
charter. 

1  am  not  bringing  any  criticism  against 
the  Columbia  School  of  Law  by  this  as¬ 
sertion  for  1  know  nothing  of  its  at¬ 
tendance  requirements,  but  1  do  insist 
that  this  indictment  of  the  Pulitzer  School 
in  the  matter  of  attendance  is  not  well 
taken. 

Immediatelv  following  this  indictment 
of  the  Pulitzer  School  on  tip-  nvitter  of 
attendance  Mr.  McC.abe  says; 

Recently,  we  had  a  long  talk  with  a  former 
iti-ti  cii-r  m  thf  pilo  t!  v  ii-  t.nw  lii*l«!«.  .1 

Ml  a  well  kii.twii  tnav.i/itit-  lit*  ad- 
rnittrf!  that  “there  was  liiiik’  wnmi:**  but 

triet!  t«»  blame  it  «iu  the  >i/e  ot  the  classes. 

The  only  former  instructor  in  the 


just  such  a  course  for  the  sake  of  a  cul¬ 
tural  background  and  a  comparison  of 
standards.  Certainly  the  opinion  of  a  city 
exlitor  is  not  to  lie  lightly  regarded,  with 
all  due  resja-ct  to  Mr.  McCalx-. 

( if  the  work  of  the  Pulitzer  ScIkkiI 
in  general  Mr.  Mcl'alx  comments  as 


follows : 

The  s,|, 


ha'  never  ju'tilied 


YOU  MUST  TELL  THE  BUSINESS 
MEN  OF  YOUR  TOWN  ABOUT 

BUSINESS 


If  you  don’t  it  will 
COST  YOU  MONEY 


John  T.  Flynn's  Daily  Business  Reviews 
deal  wnth  fundamental  business  omdi* 
tions  of  vital  interest  to  every  business 
man.  They  arc  backed  by  the  greatest 
business  news  collecting  organization  in 
America,  The  United  Publishers  Cor¬ 
poration.  publishers  of  Iron  Age.  Dry 
(loods  Economist  and  a  score  of  other 
nationally  known  business  publications. 


Write  for  Partic%tars  to 
Edward  F.  Roberts.  Editorial  Director 

U.  P.  C.  NEWS  SERVICE,  INC 

.243  W.  39tli  St.,  New  York  City_ 


Our  Features:  ) 

I 

Irvin  S.  Cobb  t 

Samuel  G.  Blythe  j 

R.  L.  Goldberg  ^ 

Roe  Fulkerson  v 

Don  Herold  | 

O.  O.  McIntyre  t 

Nellie  Revell  \ 

Will  Rogers  j 

H.  J.  Tuthill 
Albert  Psyion  Terhusc  I 

and  others 

I 

The  McNaoght  Syndicate,  Inc.  \ 

Times  Building,  New  York  | 


AUTOMOBILE 

FEATURES 

Touring  —  Camping — Traf¬ 
fic  —  Gasoline  —  Upkeep  — 
Roads  —  Legislation  — 
Taxation  —  Insurance  — 
Garaging  —  Used  Car  Buy¬ 
ing  and  Selling  and  all  the 
other 

BIG  SUBJECTS  OF  MOTORING 
COVERED  IN  A  BIG  WAY 

The  Ullman  Feature  Service 

Woodward  Bldg.,  Washingloo,  D.C. 


icine  do  not  turn  out  doctors ;  their  grad¬ 
uates  have  to  serve  an  apprenticeship  as 
internes  in  hospitals.  Schools  of  law  do 
not  turn  out  lawyers ;  their  graduates 
must  have  additional  training  on  the 
pr.ictical  side  through  clerkships  in  law 
ortices.  Thc  same  conditions  olitain  for 
scluHilx  of  journalism. 

Governor  Pushing  State  Advertising 

Ralph  O.  Brewster,  llovernor  of 
Maine  arnl  a  ilirector  of  the  State  of 
Maine  Publicity  Bureau  has  evolved  a 
plan  whereby  towns  and  cities  of  the 
state  as'css  thcm.sclvcs  1  per  cent  of  their 
valuation,  as  allovveil  by  tlx  legislature, 
the  money  to  lx  used  in  advertising.  The 
'Um  would  total  alxmt  $7.^.(XK).  The 
Bureau  is  already  spending  $35,000  yearly. 

Advertising  Equipment  Company  Form 

The  Rotary  Advertising  Company  of 
Worcester.  Mass.,  which  will  buy,  sell 
and  <k-al  in  m.ichinery  of  every  nature  for 
.nlveriising,  lias  Ixen  iixoriioratevl  by 
Wiiitbroji  I'.  Hosford  ami  Joseph  Diick- 
ers  of  Worcester,  and  I-'letcher  S.  Brown, 
Leicester.  Mr.  Hosford  is  president. 


foster  on 
auction  bridge 

Fads  come  and  go  but  bridge  re¬ 
mains  the  favorite  game,  and  R. 
F.  FOSTER  the  most  popular 
authority  on  it. 

Mr.  Foster  has  written  a  splen¬ 
did  new  series  on  the  fine  points 
of  auction,  illustrated  with  ac¬ 
tual  hands.  Fascinating  and 
highly  instructive. 

Weekly  release  beginning 
January  25. 

^U’a^rrB■  immMratf.  5uc. 

799  Broadway  New  York  City 


- 1  9  2  5 - 

will  be  a 

Prosperous  Year 

an  immediate  gain  of  thou- 
^  sands  of  NEW  prepaid 
subscribers  is  the  best  possi¬ 
ble  way  to  start  the  New 
Year.  Our  campaigns  offer 
the  one  SURE  way  to  obtain 
this  circulation  increase,  as  is 
proven  by  over  twenty  years 
of  unquestioned  supremacy 
and  the  number  of  leading 
m’etrepolitan  dailies  who  use 
and  endorse  our  services. 


HOLLISTER 

CIRCULATION  ORGANIZATION 

7I7-/18  COn'L  EXCHANGE  CiLDG. 
L05  anceles,  cal. 
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WORLD  COiNDlTlOiNS  AiND  THE  PRESS 

vh'T'HL  world,  my  friends,  is  sick;  sick  unto  death.  M'hat  the  people  need,  if  de- 
niurraey  is  to  continue,  is  a  power  to  eunlrol  the  people,  and  a  power  which 
the  people  cannot  control.  The  larger  part  of  the  press  has  dune  a  wonderful  work 
in  conslructise  effort,  in  the  holding  up  of  ideals  and  advancement.  But  there  has 
been  also  a  gutter  press,  a  yellow  press  at  times,  which  gives  the  people  what  they 
want.  Where  are  we  to  find  the  proper  power?’* — Dr.  George  H.  Derry,  Profes- 
,4)r  of  Economies,  Union  University. 

•  •  • 

NEWSPAPERS  BEST  MEDIA 

•sAfDKE  than  75  per  cent  of  the  advertising  appropriations  of  The  Paraffine  Com- 
panies,  Inc.,  will  go  into  the  newspapers  in  1925  because  newspapers  have 
proven  beyond  a  doubt  their  value  in  bringing  about  sales.  W'here  one  of  our 
biggest  weekly  magazines  might  boast  a  circulation  of  1000  in  a  certain  territory,  a 
local  newspaper  will  have  a  circulation  of  100,000.  The  newspaper  carries  the  timely 
clement.  The  do-it-now  idea  pievails,  and  the  public  is  accustomed  to  read  adver¬ 
tisements  today  and  buy  tomorrow.  The  newspaper  is  the  only  media  retail  stores 
have  been  able  to  use  profitably.’* — Emil  Brisaelier,  in  address  before  Sales  Staff 
Convention.  The  Paraffine  Companies,  Inc.,  San  Francisco. 

•  •  • 

ADVERTISING  OE  THE  FI  TI  RE 

•'T'HE  future  holds  a  great  deal  of  subjective  advertising  as  contrasted  with  the 
overwhelming  majority  of  objerlive  advertising  of  the  present  day.  Objec¬ 
tive  advertising  brings  to  the  reader*s  mind  everything  that  the  man  writing  has  to 
-ay;  nothing  is  left  to  the  imagination.  Subjective  advertising  is  difficult — very 
little  used  at  this  time.  It  plants  a  seed  in  the  reader's  mind  by  symbolism,  and 
then  causes  the  reader  to  draw  on  his  imagination.  Advertising  of  the  future  will 
be  in  the  universal  language — color.  Color  is  a  direct  appeal  to  the  emotions. 
Nothing  ran  arouse  the  ideas  that  color  can.** — J.  Horace  Pickett,  Advertising  Direc¬ 
tor,  Royal  F'eed  &  Milling  Company. 

*  *  • 

CIRCl  LATOR  HITS  BASEBALL  NEWS 

OUR  editors  and  publishers  devote  great  amounts  of  space  and  spend  vast 
^  sums  of  money  every  year  for  baseball  news  because  the  circulation  managers 
lemand  it-  many  circulation  managers  believe  they  would  lose  half  of  their  circu¬ 
lation  if  their  paper  did  not  devote  one  or  more  pages  to  baseball.  1  believe  they 
are  wrong.  I  believe  that  a  very  small  percentage  of  readers  are  interested  in 
b.vseball  or  rare  if  you  publish  only  box  scores  or  not.  I  really  do  not  believe  the 
game  is  worth  the  spare  given  it.  Of  course  there  are  plenty  of  baseball  fans  who 
never  get  enough  baseball  news,  but  they  are  very  much  in  the  minority.  Every 
year  baseball  is  less  help  in  selling  papers — the  exceptions  are  the  towns  which 
have  had  winning  teams-  but  in  the  towns  that  have  teams  which  stay  in  third  place 
nr  lower,  the  sales  due  to  baseball  news  amount  to  practically  nothing.” — E.  C. 
White,  President.  Texas  Circulation  Managers*  Assorialinn.  and  Circulation  Man¬ 
ager.  Houston  Chronicle. 

•  •  • 

“WASTE'’  IN  ADVERTISING 

•CO.METIMES  an  advertiser  will  raise  the  question  of  waste  and  will  tell  yon 
there  is  too  much  waste  in  newspaper  circulation.  Newspaper  rates  are  so 
low  that  the  advertiser  dors  not  pay  for  any  waste.  .After  all.  what  does  waste 
imount  to  if  it  brings  profitable  results?  Suppose  I  lose  my  watch.  The  first 
thing  I  naturally  do  is  to  put  a  lost  and  found  ad  in  each  local  newspaper.  Say  I 
■m  buying  with  that  ad  .>00.000  circulation.  I  am  telling  500.000  people  1  have  lost 
my  watch.  A'et  there  is  only  one  person  in  the  whole  city  I  am  interested  in 
retching.  That  is  the  person  who  found  the  watch.  1  am  perfectly  willing  to  waste 
>00,000  readers  if  1  ran  find  one  man  who  will  bring  my  watch  bark.  My  advertise¬ 
ment  has  paiil.” — Thomas  H.  Moore,  Associate  Director,  Bureau  of  .Advertising, 
\.  N.  P.  A. 


N.  Y.  DAILY  NEWS  FORMS 
SERVICE  BUREAU 


tor 


jChrittmat  Suggestion  Printed  in  Edi- 
&  Publisher,  an  inspiration 
for  Expansion,  Ida  Nier, 
Director,  Says 


What  its  directors  ItojK'  sooti  to  de- 
Ncl"])  along  the  lines  outlined  in  the 
Christmas  Suggestion”  printed  in  EntTOR 
PiBi.tsHER,  Dec.  20, — a  "People's 
^ervice  Exchange”  is  now  in  operation  on 
u-  A’ Of  Vork  Daily  News  as  the  Daily 
^’ews  Reader  Information  Service. 

The  service  was  started  in  a  small  way 
isi  November,  following  a  platt  which 
been  in  operation  on  the  Chicago  Tri¬ 
une  10  years. 

The  F'otTOR  &  Pi  Bi.tsttER  suggestion, 
mtver,  according  to  Miss  Ida  Jane 
Nier,  formerly  of  the  Rockefeller  Foun- 
pation.  in  charge,  was  inspiration  for  ex- 
ansiiiii  which  will  eventually  take  care 
pi  a  great  deal  of  welfare  work  not  con- 
cmplated  I)efore. 

Ahhdiigh  as  yet  unadvertised  in  its 
ewspaper.  the  Daily  News  Reader  In- 
"rmatidii  Service  is  now  receiving  an 
'erage  of  20  requests  for  information  a 
ay,  Nliss  Nier  said. 

As  an  example  that  such  a  bureau  is 
cede(l_  and  welcomed  by  the  public,  the 
'.''lowing  letter  received  by  the  Daily 
^e\vs  recently  speaks  for  itself : 

"My  father,  who  has  been  a  citizen  of 


the  l'nite<l  States  for  16  years  die<l  last 
month,  leaving  my  mother  a  sick  woman 
withi.ut  any  means  of  suiqiort.  Coukl 
you  tell  me  if  there  is  such  a  thing  as  a 
‘Widow's  Pension’?” 

The  letter  was  signed  by  the  wklow's 
schoolgirl  daughter. 

■'The  Peoples’  Service  Exchange”,  as 
suggested  by  Editor  &  Publisher  was 
outlined  as  follows: 

"Its  business  is  not  to  give  opinion  or 
even  advice  to  anyone.  Its  business  is 
to  clear  to  established  public  or  private 
institutions,  or  qualified  individuals,  all 
questions  referred  to  The  newspaper  by  the 
public.  .A  woman  who  telephones  that  a 
dying  neighbor  is  helpless  and  friendless 
is  told  to  call  a  local  visiting  nurse  organi¬ 
zation  or  a  hospital.  She  did  not  know 
of  their  existence,  else  she  would  not 
have  called.  .\  woman  troubled  in  spirit, 
is  .sent  to  the  right  person  for  comfort 
and  assistance.  Your  telephone  number 
or  your  office  represents  to  any  distressed 
or  perplexetl  person  a  dependable  source 
of  information  and  guidance. 

“In  small  offices  a  member  of  the  regu¬ 
lar  staff  might  very  well  function.  In 
the  largest  offices  a  single  person  might 
be  able  to  handle  the  service.  The  equip¬ 
ment  would  be  a  well-selected  list  of 
directories,  local,  state  and  national. 

“.A  vital  element,  essential  to  the  wel¬ 
fare  of  the  idea,  is  that  the  confidences  of 
the  public  must  be  held  inviolate.  Won¬ 
derful  stories  would  come  to  the  paper, 
hut  the  concern  of  the  bureau  would  not 
he  to  make  news  copy.  A  valuable  col¬ 
umn  might  be  run  on  exchange  activities.” 


INDIANA 

IS  AN 

EDUCATIONAL  CRITERION 


INDIANA,  as  a  state,  lays  great  stress  on  the 
education  of  its  future  citizens.  These  same 
people  are  yearly  being  converted  into  a 
thoughtful,  critical,  discerning,  buying  public- 
well  worth  winning  to  the  merits  of  your 
product. 

There  are  712,772  persons  between  the  ages 
of  5  and  18  years  in  Indiana,  of  whom  566,288 
are  enrolled  in  Public  Schools.  It  costs  the 
state,  annually,  $75.50  for  the  education  of  each 
pupil,  whereas  the  average  for  the  entire  United 
States  is  but  $47.50.  This  shows  that  not  only 
are  the  Hoosiers  as  well  educated  as  the  people 
of  any  other  state  in  the  Union,  but  are  far  better 
equipped  to  take  their  places  among  the  coun¬ 
try’s  educated  masses  than  the  population  of  . 
most  states. 

Here  is  a  group  of  persons  comprised  of  just 
the  type  whom  you  are  seeking.  They  are  able, 
not  only  to  receive  your  message,  but  once  hav¬ 
ing  received  it — will  remember  it  and  profit 
by  it. 

These  leading  daily  newspapers  listed  here 
are  well  worthy  of  the  high  type  of  intelligent 
persons  they  reach  and  will  do  their  utmost  to 
co-operate  with  you  in  all  respects. 


Oreolalloa 

liBM 

tDecatnr  Democrat  . 

....(E) 

3406 

.025 

*Evanfville  Conrier  and  Journal. 

(M) 
”  (E) 

27,839  ) 
11,230) 

39,069 

49 

’Evansville  Conrier  and  Journal 

....(S) 

32440 

.08 

’Fort  Wayne  Journal-Gazette  . . 

31402 

.07 

’Fort  Wayne  Journal-Gazette  . . , 

....(S) 

34,520 

.07 

’Fort  Wayne  Newa-Sentinel . 

....(E) 

41438 

.09 

’Gary  Evening  Post-Tribune  . . . 

....(E) 

14,196 

.055 

Hammond  Times . 

....(E) 

15,436 

.05 

’Huntington  Press . 

(M&S) 

3,797 

.025 

’Indianapolis  News  . 

(M) 
'"*  (E) 

....(*)  : 

128,400 

45 

’Lafayette  Journal  &  Conrier. . . 

7,605  ) 
12,900) 

2040s 

.06 

ttfLa  Porte  Herald-Argns  . 

....(E) 

6,000 

.025 

’Newcastle  Couri  er  . 

....(El 

6,000 

.025 

’South  Bend  News-Times . 

(M) 
- (E) 

10,138  J 
12,902  ) 

23,040 

.06 

’South  Bend  News-Times  . . 

....(S) 

2U9S 

.06 

fSonth  Bend  Tribune . (S) 

19,388.. 

....(E) 

20,627 

.06 

’Terre  Haute Tribune  . , 

.(EAS) 

22,830 

.06 

*A.  B.  C.  Statement,  Sept.  30,  1924. 
tCovemment ,  Statement,  Sept.  30,  1924. 
tttCovemment  Statement,  April  1,  1924. 
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CHRISTMAS  LINEAGE 
TRIPLED  BY  IDEA 


"Pagei  of  Treaiure”  Campaign  in 
Which  Gift  Notes  Were  a  Part  of 
Regular  Classified  in  Tele* 
gram-Mail 


By  Gilbert  N.  Gundejison 


Classified  Advertising  Manager,  New  York 
Telegram  and  Evening  Mail 


TF  ever  an  accounting  is  made  of  the 
amount  of  money  and  the  value  of 
effort  expended  each  year  by  newspapers 
for  Christmas  classified  campaigns,  the 
result  will  be  an  amazing  total— a  stag¬ 
gering  total  when  it  is  compared  with  the 
expenditures  for  classified  promotion 
work  during  the  rest  of  the  year. 

It  is  this  condition,  experienced  in 
varying  degrees  which  prompted  us  to 
make  this  year’s  campaign  a  constructive 
effort,  not  only  to  get  more  Christmas 
ads,  but  also  to  carry  some  of  our  holiday 
advertisers  over  into  1925  as  regular 
users  of  classified  space. 

How  to  do  this  was  a  problem;  and 
starting  early  in  the  fall  of  1924  we 
wrestled  with  it  in  an  effort  to  over¬ 
come  it  in  a  satisfactory  manner.  Our 
first  decision  was  not  to  run  a  separate 
Christmas  Gift  Suggestion  List.  Past 
experience  has  shown  us  that  such  a  list 
does  not  bring  good  results  to  either 
advertisers  or  ourselves;  and  the  reasons 
for  it  are  not  hard  to  find. 

For  one  thing,  a  suggestion  list  that 
is  headed  “Gifts  for  Him’’,  “Gifts  for 
Her”,  and  so  on,  automatically  means 


that  a  prospective  shopper  has  to  search 
through  columns  of  small  ads  that  are 
perhaps  listed  alphabetically,  but  not  clas¬ 
sified  in  any  definite  manner.  But  prob¬ 
ably  the  more  serious  drawback  of  the 
Christmas  suggestion  list  is  that  it  is 
purely  a  holiday  classification,  to  go  out 
of  existence  on  Christmas  Eve,  and  take 
with  it  all  of  the  merchandise  ads  which 
are  exclusively  for  holiday  goods. 

After  much  thought  along  this  line 
it  was  decided  to  run  the  Christmas  ads 
in  the  regular  classifications,  and  to 
clothe  the  classified  pages  with  a  Christ¬ 
mas  spirit — one  of  adventure  and  romance 
if  possible.  So  the  name  “The  Pages 
of  Treasure”  came  into  being,  and  was 
applied  to  the  entire  classified  section. 

The  campaign  started  off  on  Nov.  24 
with  teaser  ads  running  for  three  days 
to  arouse  interest  in  the  “Pages  of  Treas¬ 
ure.”  Four  column  ads  were  used,  as 
well  as  two  small  two  column  ads  used 
as  additional  teasers  during  the  first  three 
days.  On  Nov.  28  the  actual  publicity 
started  with  an  announcement  identifying 
the  “Pages  of  Treasure”  as  the  classified 
pages ;  a  small  front  page  box  was  started 
featuring  an  actual  classified  ad:  and 
holly  bordered  streamers  were  run  across 
the  tops  of  the  classified  pages  all  during 
the  campaign.  In  addition  several  full 
page  ads  were  run  whenever  the  space 
for  them  was  available  in  the  paper. 

Of  course,  prospective  advertisers  were 
not  neglected.  We  have  a  mailing  list 
of  several  thousand  names  which  we  be¬ 
lieve  is  as  nearly  perfect  as  it  is  possible 
to  get  any  list ;  it  was  made  up  from 
the  current  telephone  book,  and  carefully 
checked  against  Dun’s  to  eliminate  credit 
risks.  To  these  prospects — nearly  all 


merchants — were  sent  three  mailing 
pieces ;  one  broadside,  and  two  illustrated 
letters,  enlarging  upon  the  productiveness 
of  Telegram-Mail  classified  ads,  and  upon 
the  Christmas  campaign.  At  the  same  time 
our  salesmen,  telephone  solicitors  and 
agents  were  given  full  information  about 
the  campaign,  and  supplied  in  advance 
with  all  available  proofs  of  ads  which 
were  to  be  used.  They  knew,  therefore, 
just  what  the  campaign  would  be  like, 
and  what  it  was  designed  to  accomplish, 
and  so  were  in  a  position  to  solicit  Christ¬ 
mas  ads  more  intelligently. 

In  the  final  analysis  though,  the  cam¬ 
paign’s  effectiveness  is  measured  by  re¬ 
sults  alone.  A  comparison  of  1924  Christ¬ 
mas  lineage  with  that  of  1923  shows  as 
increase  from  10,450  lines  in  1923  to 
27,416  lines  in  1924— a  gain  of  162  per 
cent,  and  proves  that  the  ideas  behind 
the  campaign  were  sound.  Besides,  we 
have  a  nice  crop  of  additional  classified 
prospects  to  go  after  during  1925  for 
their  regular  business. 


‘NEWS  TWIST”  FORESEEN  FOR 
AUTO  ADVERTISING 


{Continued  from  page  7) 


worth-while  expenditure  of  money. 

I’aige  will  get  its  percentage  of  the  big 
schedule  wiiich  also  includes  the  Jewett — 
this  schedule  is  flexible  now,  allowing  for 
expansion. 

I.incoln  will  go  into  magazines  exclu¬ 
sively. 

Marmon  is  reported  to  have  $900,000  to 
spend  for  copy,  nearly  half  of  it  in  news¬ 
papers. 


Auburn  is  coming  back  on  a  larger  scale 
this  year.  Velie  has  decided  the  cam¬ 
paigns  in  1924  merit  repeating. 

Wills  Sainte-Claire  will  spend  more 
money  to  tell  about  its  new  six,  and  the 
Sterling  Knight  is  entering  the  new  sea¬ 
son  ready  to  be  counted  as  a  real  adver¬ 
tiser,  if  not  one  of  the  big  ones. 

Tire  schedules  last  year  got  a  bump 
due  to  uncertainty.  But  the  companies 
made  money  on  their  tires,  if  some  of  the 
other  rubber  lines  were  not  so  profitable. 

United  States  Tires  have  a  schedule 
ready  to  start  for  a  good  period.  Good¬ 
year  has  another.  Goodrich  will  be  in 
the  picture,  and  .^kron  will  be  represented 
also  by  Firestone  and  Miller  more  largely 
than  in  1924.  The  General  has  been 
talking  newspaper  copy  for  a  few  years, 
and  may  get  a  start.  Mason  built  up  a 
good  record  for  sales  through  its  copy 
last  season  running  consistently,  and  it 
will  continue.  Kelly-Springfield  will  be 
in  the  limelight,  too.  Michelin  has  set 
January  as  the  time  to  lay  out  its  plans 
for  1925. 

Trucks  will  not  be  featured  as  in  the 
old  days,  but  there  should  be  more  this 
year  than  for  some  time  past.  White  and 
Pierce  Arrow  were  steady.  Mack  is  ex¬ 
pected  to  do  something ;  also  Autocar. 
The  new  Federal  Knight ;  the  Stewart 
and  the  Republic  will  be  among  news¬ 
paper  buyers. 

Accessories  will  turn  more  gradually  to 
newspapers  from  now  on.  Some  of  the 
makers  are  going  in  for  radio  manufac¬ 
ture,  feeling  their  way  along,  and  while 
this  advertising  will  be  out  of  the  auto¬ 
mobile  lineage,  it  will  add  to  the  news¬ 
paper  grand  total. 


SUPPLIES  AND  EQUIPMENT 

FOR  NEWSPAPER  MAKING 


N.Y.  DAILY  NEWS 


HALF-TONES 


Best  in  the  World 


Made  by 

POWERS 


NEW  PROCESS 


MODERNIZE 


Cline-WMtinghouse  Double  Motor-Drive 
with  full  automatic  push  button  control. 


COMPOSING  ROOM 


HAMILTON  EQUIPMENT 


Made  in  both  wood  and  steel. 


Manufactured  by 


GOSS 


The  Hamilton  Mfg.  Co. 


Two  Riversi  WU. 


k^STEREOTYPINGi 

vMACHINERYi 


Far  wie  by  all  prominent  Type  Foun¬ 
ders  and  Dealera  everywhera. 


Don’t  Pig  Metal 

It  Wastes  Money 


Don’t  melt  your  metal  twice  to  nie 
it  once.  Write  for  trial  offer.  The 
Monomalt  ’’Sinale  Melting  Syo- 
leaB."  BefereocM  gladly  fvniahed. 


dry  mats  without  a  wrinkle.  Both 
ends  of  cylinder  are  set  at  Mme 
time.  Heavy  cast-iron  cylinders 
with  forged  steel  ahafts.  Extra 
heavy  bed— no  racks— largeenough 
to  run  chase  with  columns  crosa- 
wise.  Rolls  wet  mats  in  1114  sec* 
onds;  dry  mats  in  22V^  seconds. 
Write  for  complete  catalog  of 
Goss  Stereotyping  Machinery. 


sluG  feeder 


USED  BY  THE 


Newark,  0.  Advocate 

Newark,  Ohio 


We  refer  you  to  them  for  their 


A7ci-iNENs\ 

/WEIECTOCW 


If  .MN  OrFTCI 
Fisher  Bli^. 


EASTERN  OFFICE 
Sldrbrldge  Bldg. 

Broadwnjr  at  34th  8t. 
NEW  YORK 


For  Sale. 

Goss  curved  stereo,  casting  box,  for  press  c)'l- 
inders  15  in.  diameter,  length  of  page  25  in. 
Good  conditicn.  Our  No.  622.  Baker  Sales  Co., 
200  Fifth  avenue.  New  York.  (Manv  other  ma- 
cliines  for  sale,  **used,  but  good.^'  Let  us 
know  your  wants.) 


Printers’  Outfitters 

Printing  Plants  and  business  bought  and  soM. 
-American  Typefounders*  products,  printers’ 
and  bookbinders*  m.achinery  of  every  descrip¬ 
tion.  Conner.  Fendler  &  Co.,  96  Beekman 
St.,  New  York  City. 


We  can  increase  your  basinets— yon 
want  it  increased. 


You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how  press 
'’lippings  can  be  made  a  business 
builder  for  you. 


BURRELLE 


1 45  Lafayette  St..  N.  Y.  City 

Establlifaud  ■  QuurtM'  ml  m  CaitiBT 


Hoe  Automatic  Curved  Plate  Trimming  and  Shaving  Machine 


A  Machine  that  will  trim,  tail-cut  and  shave  five  to  six  Stereo  Plates  a  minute  effi¬ 
ciently  and  economically.  Arranged  with  Motor  Drive  connected  by  a  Silent  Chain. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


Pristert  Manufacturing  Co. 

709.719  PaUM  Bldg., 
Minneapoltt  Mi—. 


R.  HOE  &  CO.,  Inc.  504-520  Grand  Street,  New  York  City 


ih  Dearborn  Street, 
Chicago,  IlL 


also  at 

DUNELLEN,  N.  J. 


7  Water  Street, 
BOSTON,  MASS. 


Editor  &  Publi$her  for  January  10, 


The  Market  Place  of  the  Newspaper 


^  par  word  par  Inaortlaa,  cuh  with  erdar, 
^  for  •dvartlfcRwnU  un^r  tho  cUaaifico- 
tioi  of  "SltuaUaiu  Wanted” 


Situation*  Wanted 


Situations  Wanted 


a  a  oar  Ikia  oar  _{tk  inkr  Advertisln*  Salesman.  ....  .  Mechanical  Superintendent. 

IRr  ^  inaarnoo.  eaan  witn  «Mr,  Dq  yo„  jj,„  build  your  adver-  ,  .•  t  «. 

U  white  apace  ia  used  at  top  and  hot-  Using  volume?  That  can  really  sell  advertis-  Exe^tive  of  eac*ptional  ab 

tom  d  «dvertl««niefit.  ing^  instead  of  just  **chasing  copy**?  Well  '^ould  consider  change  ironi 

<•  per  arord  par  hiaertlon.  cash  with  order,  trained  in  all  angles  of  advertising  selling. 


Successful 

Performance 

This  Ann  has  a  record  of  alaoel 
IS  years  o<  succctaful  perfonnaBea  in 
the  diflficalt  work  of 

PURCHASE.  CONSOUDAT10N, 
SAL.B  AND  APPRAISAL 
of  newspaper  and  magazina  prufartlaa 
throughout  the  U.  S. 


tern  of  advertlaement. 

<•  per  word  per  hiaerllon.  cash  srttb  order, 
fnr  ■itvarHMnipnfa  undl«r  amw  nflhAP 


^  for  advertUoiBeati  undar  any  othar 
ckMlfication. 

par  IbM  par  faiaartfon,  cash  wttli  orJarp 
if  white  apaca  li  uaad  at  top  and  bot- 
><Na  of  advartfaeawnt. 


Executive  of  exceptional  ability  and  personality 
would  consider  ch.inge  from  present  position;  45 
years  old;  experience  gained  with  largest  news* 
papers  in  the  East;  $150  weekly  to  start.  For 
personal  interview,  address  C*590,  care  Editor 
Sc  Publisher. 


HARWELL 

Times  Bldg. 


t  CANNON 

New  York 


Artist  - 

in  big  city  desires  change  to  smaller  place. 

Experienced  in  all  art,  including  cartoons.  National  Advertising  Manager. 
C-609,  Editor  &  Publisher.  Some  publisher  of  a  good  nen 


SITUATIONS  WANTED  Circulation  Manager 

_  _ _  — ”T- — _  desires  change  of  location.  One  who  thor* 

A-l  Printing  Equipment  Engineer.  oughly  knows  the  business.  Have  good jMsition 

Electrical  Engineer,  eighteen  years  in  the  field.  "<»»•  Callable  of  prancing  results.  Will  ex- 
Experience  covers  electrical  and  mechanical  P'“'"  reasons  for  change  to  interested  pub 


Some  publisher  of  a  good  newspaper,  prefer- 
-  ably  within  500  miles  of  New  York  is  inter¬ 
ested  in  a  man  with  my  experience.  Early 
One  who  thor-  tiainirg  with  Buffalo  Express,  where  T  worked 


oughly  knows  the  business.  Have  good  position  n-^y  way  up  to  Business  Manager.  Ten  years 
now.  Callable  of  producing  results.  Will  ex-  directing  sales  and  advertising  for  H-O  Com¬ 
plain  reasons  for  change  to  interested  pub-  pany-  Now  in  agency  work.  Would  like  to 


suMTvision  over  steam  power  plants,  air  com-  C-608.  Editor  &  Publisher.  .issociate  with  paper  th-at  can  produce  results 

nrMsors.  boilers  and  steam  generating  equip-  r - — - - -  advertised  merchandise.  Will  organize  or 

inent.  with  eight  vears  devoted  exclusively  to  f’cculafk-n  Manager.  take  full  charge  of  department.  References 

newspaper  engineering,  design,  layout  of  plants  >5  years  experience  on  morning,  evening.  Sun-  and  complete  details  of  my  record  m  salM 
Slid  equipment,  presses,  conveying  machinery  ‘'“.y  and  coniliination  papers;  thoroughly  fa-  .nid  advertising  work  on  request.  C  F. 
>nd  automatic  control  switchboards  of  all  trues  »"  branches  of  circulation  work.  .Mward,  care  of  Editor  &  Publisher. 


Auprrvision  over  steam  power  pl.ants,  air  com-  l*sher.  C-608.  Ldito 
nressors.  boilers  and  steam  generating  equip-  ]  TT 

tnent.  with  eight  years  devoted  exclusively  to  ^’ccuIatKn  Manager. 
•  newspaper  engineering,  design,  layout  of  plants  years  expeneiice 


I  ind  automatic  rontrol  switchboards  of  all  tyiies  T'''"  »"  branches  of  circulation  work, 

j  jiid  manufacture,  on  metropolitan  newspapers,  ’'I.*/,  fo*:  8®  .^jy^bere.  Address  Box 

I  Will  consider  engagement  as  F.tectrical,  Me*  C-60-,  Editor  &  Publisher, 
i  chanicssl  or  Efficiency  Sunt,  or  Engineer,  with  . 

I  responsible  charge  of  alt  electrical  and  me*  Circu  alien  Manager,  ^  j  c  ^ 


N^wspancr  and  Advertising  Man. 

University  trained,  experienced  reporter,  fea* 


“Engineer.**  care  Editor  &  Publisher. 


prefer  midwest  or  western  states. 
Editor  Sk  Publisher. 


Advertising  Man.  - - — - - -  Reporter-Reviewer. 

Experienced  solicitor  and  trained  ropy  writer  Manager.  With  intelligent  grasp  of  drama  and  theatre, 

TK^  employed  as  Advertising  Manager  on  '' experienced;  knows  every  angle  of  the  desires  larger  field.  Other  assignments  ac* 
rnial!  daily  desires  permanent  position  with  newstviper  game,  lie  is  primarily  interesteil  in  cepted.  C-599.  Editor  &  Publisher, 
larger  opportunity.  A-No.  1  references  as  to  opportunity,  where  ability  and  success 


1  character,  ability,  etc.  Address.  “Producer,** 
Box  C-fit2.  Editor  8r  Puhlisher. 


will  lie  rewardctl.  He  knows  how  to  create 
and  build  circulation.  If  you  are  in  need  of 
a  hard  worker  with  good  sound  judgment,  an¬ 
swer  this  ad.  Dox  C-606,  Editor  &  Publisher. 


Advertishig  Manager.  1.-606,  tuitor 

Thsplay.  Classified.  5^venteen  years  in  news-  » 

paper  field.  Recently  representing  paners  with  ^**’*'*!jl*^  Manager  or  Assistant. 


HELP  WANTED 

A  Sunday  Editor. 

is  wanted  in  an  attractive  Southern  city.  Tie 


^  WE  CONNECT  THE  WIRES  ^ 

Business  manager 

WANTED  for  Eastern 
daily  in  city  of  over  35.000. 
Successful  experience  in  charge 
of  office,  advertising  and  circu¬ 
lation  required.  Must  be  famil¬ 
iar  with  newspaper  accounting 
system.  Starting  salary 
around  $3,500.  State  details 
fully : — age,  education,  posi¬ 
tions  held  and  results  pro¬ 
duced. 

Fernald's  Exchange. Inc 

Thiod  Nat'l  B'LD'G..  Spoinopiclo.Mass. 


ACCOUNTANTS 

Ai'ditors. 

with  many  years*  experience  auditing  metro¬ 
politan  daily  and  evening  papers,  desire  fur¬ 
ther  connections  on  contract  anywhere  in  the 
States  or  Canada.  Modem  newspaper  account¬ 
ing  systems  installed.  Fees  reasonable.  C-610. 
Editor  &  Publisher. 


Available  immediately.  Confidential  corre- 
sprvidrnce  solicited.  Box  C-616,  Editor  & 
T^thlisher. 

AiKerti&trg  Manager. 


apply.  The  position  reouires 


best  semi-weekly  Los  Angeles  County. 


Classified  Manager. 

Young  married  man,  four  years*  successful  ex¬ 
perience  as  Assistant  Clas«ifiH  Blanager  on 
•  iarce  mid-western  daily.  Available,  with  rca- 


diistry  and  character.  C-603,  Editor  &  Pub-  issue.  Will  gross  around  $50,000  1925 


ig  city  10.000  Southern  Cali- 
Editor  &  Publisher. 


ka^U^'S^ra  A •  *  lafce  mid  westem  Hailv.  Availnhle,  with  rca-  Circulation  Man. 

A  man  who  now  holds  position  as  Advertising  •!»*  «*■««■. 

\Ur..o.r  Aaliar  ip^  rst  sft  Ano  t.  sonaMc  rtf  t ICC,  after  January  firrt.  SMisfac-  a  vfk.ma  man  « 


A  New  Feature  Service. 


Manacrr  on  dailv  in  city  of  30  000  is  looking  rrf^rVn^i  ‘AdHrMr'nni  PWi  ^  young  man  who  wants  to  grow  with  the  J)'**  ,*«  interest  and  TOSt  to  members  the 

Ifor  a  location,  although  he  does  not  have  to  pJuXA  *'  *  hvest  suhurUn  weekly  newspaper  in  the  New  break  iince  the  world  flight  of  the  Army 


for  a  location,  although  he  does  not  have  to  publisher 
l«3ve  his  present  position.  A  young  man,  mar-  * 

rifd,  with  a  newspaper  training  dating  liack 
for  vears.  For  personal  reasons,  knows  that 

K  different  location  wonW  ?*  the  h^t  thin,  for  aawiified  Advertixkif  Manacer. 
inv  Address  C-600,  Editor  «  Publisher.  Twelve  years*  experience,  will 


York  City  metropolitan  district.  Should  be  Air  Serviw.  Will  prove  to  lie  a  circulation 
able  to  drive  a  light  truck,  know  how  to  or-  5***"  „,'X*!*  Pap^i’.  .from  the  County 

ganize  boys  and  have  some  constructive  ideas.  Seat,  Weekly,  to  the  Metropolitan  Daily.  Will 


and  sold. 

printen’ 
r  descrip* 
Beekman 


ganize  boys  and  have  some  constructive  ideas,  peat.  Weekly,  to  the  Metropolitan  Daily.  Will 
Classified  Advertisfaie  Manager  Salary  to  start  $30;  more  if  he*s  the  right  man.  u  i”*  years  and  the  interest 

Twelve  years-  expedience,  with  an  excellent  This  is  a  splen.lid  opportunity  tor  a  young  o"  *he  '?** 

record  Since  1920  with  one  of  New  York’s  man— one  who  isn  t  afraid  of  hard  work,  lie-  i^elease  dates,  full  protection  for  memliers.  No 
most  Successful  classified  mediums.  Previous  ^or  the  time  being  he  will  be  prac^cally  ^ ca’II^e^minMV'co^l*^ 

experience  in  smaller  cities.  Believes  in  build-  the  circulation  department.  Address  Box  C- 5 74,  ^ays.  '  .“her  sixty 

ing  cl.tssified  business  conservatively  but  soundly  Etlitor  &  Publisher. _  Snrine  7nvest?«te 


Idvmising  Manager.  *  'ng  cl.assified  bn«iness  conservatively  but  soundly  Editor  &  Publisht 

),sphy,  rias-tfied.  Over  twelve  years  expert-  ,na,y,i,.  Thoroughly  familiar  7: - 7“ - - - 

jicr  in  newspaper  field.  Ijcc.al  and  National  na«il  L.  Smith  Systems:  30  years  of  age.  Circulation  Man. 

\tfrcv  experience.  Recently  Classified  Man-  wishes  fnr  nersonal  and  famil.  realms  to  Ineife  Exnerienred.  to  t 


days,  at  your  option.  Service  will  start  in 
Spring.  Investigate  now.  Full  particulars 
upon  receipt  of  your  query,  on  your  own  letter¬ 
head.  Address  Raiser.  P.  O.  Box  No.  75. 


Cfnc>  ex^nence.  Kecytly  Llassihed  Man-  Wishes  for  personal  and  f.amily  reasons  to  locate  Experienced,  to  take  charge  of  city  circulation  ^ta*^***\V”  Vi*w  WrU 
«r  New  >*ork  paper.  Thoroughlv  verged  in  permanently  in  some  metropolitan  city  of  over  leading  Evening  paper  in  a  town  westVf  Sta.  W  New  ^ork  City^ 
;3«ic  principles  of  to  the  public  through  joo.OOO  population.  Will  go  anywhere  for  any  Mississippi  River,  having  a  population  of  almut  t  c*/>  At  Kii 

><:!nv  and  Classified  media.  An  executive  nron-^.iiS-i  AvaJtihU  nft/r  ,  :*J  LEGAL  N( 


1^-1  organizer;  progressive,  energetic,  with  ex-  ]anuarv 
trl'ent  recf-rd.  Desires  connection  with  estab-  publisher. 
Ii  hul  newspaper  or  magazine,  in  city  of  over 
100.000  population.  C-fill,  Editor  &  Publisher. 


goo<l.  permanent  proposition.  Available  after  a  hundred  thousand,  an  excellent  opportunity 
January  15.  Address  Box  C-589,  Editor  It  to  get  a  foothold.  Give  all  details  such  as 


qualifications  and  salary  expected,  in  first  let-  'FO 


ler.  Address  C-614,  Editor  &  Publisher. 


LEGAL  NOTICE 

i  STOCKHOLDERS  O 


Classified  Advertising  Manager 

!.  .  ~r^  available  immediately.  This  applicant  is  thqr- 

avertising  Manager  oughlv  versed  in  the  fundamentals  of  classified 

proven  ability  and  with  a  sound  knowlHge  a,ivertixing.  and  can  teach  them  to  street  sales- 
f  the  newspaper  business,  has  an  interesting  „i,pho„e  Miesladies  and  counter  assistants, 

tfrosition  to  submit  to  a  publisher,  who  he-  jj,,  present  prsition  as  classified  manager 
n«  that  the  advertising  revenue  of  his  paper  pf  Oavlon.  Ohio.  News  for  4  years.  Prior  rirr-.l-M™ 
an  be  greatly  increased,  and  who  desires  to  .i...  ....  _:.k  i.:.  4-trcuUtioii  Manager. 


EDITOR  AND  PUBLISHER  COMPANY 
The  annual  meeting  of  the  stockholders  of 
THE  EDITOR  AND  PUBLISHER  COM¬ 
PANY  will  be  held  Wednesday  morning.  Janu- 
an  15,  1925,  at  eleven  o'clock  at  the  general 
oflSces  of  the  Company,  Pulitrer  Building,  suite 
1115,  63  Park  Row,  New  York,  for  the  pur¬ 
pose  of  election  of  directors  and  two  inspectors 
of  election  and  for  the  transaction  of  such  other 
business  as  may  properly  come  before  the 


achine  I 


an  be  greatly  increased,  and  who  desires  to  ;.ai  connected  with  his  Dayton  CircuUtim  ^  properly  come  Detor*  tbe 

i  tce  the  entire  responsibility  for  his  adver-  opposition,  for  2  vears,  in  a  like  situation.  The  Two  ambitious  circulation  managers;  must  ^  THE  EDITOR  AND  PUDLlSllEff 

'7  diriment  m  capable  and  trustworthy  4.y„r  accomplishment  of  publishing  more  indi-  f^ver  thirty  years  of  age  with  experience  In  *  p 

ju  Prefer  a  city  of  35,000  to  60  000  with  a, I,  of  classified  than  all  his  l^inng  and  training  canvassers.  Further  ex-  JAMES  W  BROWN*  IVesidwt 

iving  conditions  and  good  schools,  jocal  contemporaries  combined  is  his  greatest  pansion  of  large  circulation  organization  opws  FENTON  DOWLlxri  SecreUrv 

or  complete  details,  address  C-598.  Editor  &  guarantee  to  some  publisher  wishing  aggressive  two  dcsirahle  positions  with  earning  possibili-  York  Dec.  26  1924 

”  selling  tactics  in  hts  classified  organization,  ties  from  $2,600  to  $5,000  per  year.  Answer  *  *  * 

_ Can  give  additional  references  to  his  work  as  with  full  partictibrs  regarding  last  ten  years  IHTUlfATIONAL  PAPEE  COMPAHT. 

indications  of  his  ability  to  produce  results,  experience,  with  references  as  to  ^rs^al  York.  December  81,  1924 

- -  pany,  But.eriek  Bldg.,  New  York.  'cS^.urX'kTf  ”  U 

I  r  A  P  M  ?rri3"?-,m!r.ftSri‘r.“o?“r;Jx.rt ’if  ollt- o*i 

■  .r.AVIXlX  ager-editor  wc'-^lv-  P-  K.  Firstbrook,  540  bu.lneM  January  8th.  1D».  Checka  will  be 

■  JR  ^  Gregory  street,  Bridgeport,  Conn.  Tranater  b-vka  will  not  eloae. 

777  OWEN  BIIEl'nBRD,  Treaanrer. 


LEARN 

the  value  of 

CLASSIFIED  ADVERTISING 


EDITOR  &  PUBLISHER 

You’ll  find  it  a 
profitable  lesson 


selling  tactics  in  hts  classified  organization,  ties  from  $2,600  to  $5,000  per  year.  Answer 
Can  give  additional  references  to  his  work  as  with  full  particulars  regarding  last  ten  years 
indications  of  his  ability  to  produce  results,  experience,  with  references  as  to  personal 
Address  replies  to  Joseph  11.  Kelly,  1303  River-  habits  and  character.  Ernest  A.  Scholz,  Or- 
side  Drive,  Dayton,  Ohio.  culation  Director.  Butterick  Publishing  Com- 

-  pany,  Butterick  Bldg.,  New  York. 

Desk  Man. 

on  daily.  Sports,  telegrraph  or  general,  or  man¬ 
ager-editor  weekly.  G.  E.  Firstbrook,  540 
Gregory  street,  Bridgeport,  Conn. 

Editor. 

Young,  married,  wants  desk  in  town  under 
100.000,  afternoon.  Knows  makeup,  heads. 

telegraph.  Employed  metropolis,  available  Fch.  City  Editor- Reporter. 

1.  Nat  afraid  overtime.  Salary?  Box  C-604,  around  newspaper  experience,  able  to  tjrt 

Editor  St  Publisher.  local  news  and  write  it  attractively  and  intelli¬ 

gently;  direct  and  train  young  reporters;  handle 
telephone  news  reports  and  make-up  on  mom- 


Yeung  lady  with  college  training  and  experi-  ing  paper.  In  fact,  t^e  fiUI  charge  newt  end. 
cnce,  at  present  employed  editing  and  making-up  B®*  C-582  Editor  &  Publisher. 

35-page  publicatirn.  desires  similar  position  with  , 

chance  for  advancement.  Must  be  in  Chicago.  Corresposiaents. 

C-584  Editor  &  Publisher.  Wanted  throughout  the  country  by  Jewish 


Editorial. 

Trlrgraph  or  news  editor,  copy,.ader.  ten 
years’  experience,  including  largest  dailies, 
university  graduate,  desires  position.  C-5S6, 
Editor  &  Puhlisher. 

F  ditorla]  Assistant. 

College  graduate,  40.  copy  and  proofread-r 
rewrite,  research  and  translations,  editoriahi  .  sd 


Correspondents. 

Wanted  throughout  the  country  by  Jewish 
I>aily  Bulletin  (printed  in  English),  621 
Broadway,  Room  900.  New  York  City. 

Me<  h.  nical  Superintendent, 
wi.  everal  years’  experience  large  morning 
-cs  per.  Address  Box  C-615,  Editor  & 
I'll'-,  cr. 

5>  idiceta  Salesman  Wanted 

Y.hn  will  handle  easy-selling  features  as  side- 


Publishers 

who  place  Help  Wanted 
ads  in  the  Classified  Sec¬ 
tion  of  Editor  &  Pub¬ 
lisher,  always  get  com¬ 
petent  men  for  their  staffs. 
If  you  have  a  position 
open,  send  your  ad  in 
NOW  and  fill  the  vacancy 
quickly  and  economically. 


dicate  experience. 


Editor  ft  Publianrr. 


Editor  &  Publisher  for  January  10,  1925 


DOLLAR  *» 
»»  PULLERS 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


Business  Tickler 


line  on  tlu-  bottom  of  tlie  frame  reading: 


The  San  Diego  (Cal.)  Sun  for  Dec.  Would  it  not  be  better  if  you  should  te! 

31  carried  a  full  page  bearing  a  banner  the  good  things  of  life?” 

.across  the  top,  reading  “1925 — RE-  A  woman  asked  the  question  over  tb 
SOL\  E — 1925,”  under  which,  boxed,  telephone.  We  told  of  the  phone  call  r 
were  a  set  of  good  resolutions  relative  a  story  and  printed  the  “Good  Things 
to  automobile  driving,  with  a  plea  foi  out  of  the  news  events  of  the  day  stan 
TOiisideration  of  the  safety  of  others,  ing  with  number  one.  Each  day  we  pu 
The  remainder  of  the  page  was  filled  lish  several.  We  have  now  reach 
with  advertisements  of  dealers  handling  Xo.  58.  We  get  many  calls  and  letter 
headlights,  non-skid  tires,  horns,  stop  of  thanks.  It’s  a  hit — E.  W.  Jorgenscr 

signals,  windshield  wipers,  bumpers,  Portland  News. 

brakes,  steering  gear  and  other  parts  of  Your  average  newspaper  reader  knott 
automobiles.  The  page  also  carried  a  very  little  about  the  methods  of  gather 
pledge  by  the  San  Diego  Auto  Trades  ing  news.  The  most  general  fallacy  i 
.Association  to  do  all  in  their  ptrwer  to  that  the  duties  of  every  reporter  consi- 


ADVERTISING  Ii^l^’t^\h^^ubieS^^^  apl»lling  record  of  automo-  of  roaming  the  streets  in  search  of  mattn 

A  1)  V  fcK  1  1  SI  ix-ais  to  tne  suDjects  wno  ‘"'C  to  pre  deaths  and  iniiiries  and  to  nreaeb  to  fill  the  paper.  Why  not  give  him  i 

managers  of  news-  fZ3/  '‘^'"ve  a  photograpli.  and  at  the  same  and  injuries  and  to  preach  i„sight  into  the  profession  by  starting  i 

papers  will  find  the  time,  constantly  advertises  the  news-  doctrine  that  safe  driving  is  a  mat-  „„  “Tho  .i] 

general  outline  of  the  paper  to  everyone  who  looks  at  the  pic-  tc  of  safe  equipment. —  Ai.i.kn  H. 

automobile  advertising  \y  C  ture. — B.  A.  1.  Wkicht,  San  Diego,  Cal. 

outlook  for  ^  1925  on 

Show  held  this  week  I  ONE  DOLLAR 

in  New  York,  local  T  TT  TXT/^T  117  0  WILL  BE  PAID  I 

shows  will  be  held  in  all  parts  of  the  |  f  I  I  I  II  I  I  fH  FOR  EACH  m 

country.  ...  JL  JL  L  N  V  1  I  1  “HUNCH”  | 

Start  now  to  plan  your  drive  for  in-  |  PUBLISHED  j|j 

A  I'E.ATL’RE  story  under  the  heading  ^ . . . . . . . ^  " . . . . . . ' . 

of  “The  Eamilv  Tree  of  Our  Retail  u  •  *  •  u  .  j  u  j  .u  r  - 

Business  Institutions"  giving  the  his-  I  AKGE  newspapers  could  print  an  m-  house  now  stands;  who  drove  the  first 
lories  of  the  prominent  business  houses  ^  teresting  running  feature  on  the  city’s  motor  car  in  Pittsburg  20  years  ago ;  the 
in  voiir  citv,  and  running  in  conjunction  t  state’s  hall  of  fame,  short  or  long  night  the  old  opera  house  collapsed  30 
with  it  special  advertisements  from  the  articles  on  famous  men  of  your  city  or  years  ago  etc.,  etc  Tlie  Old  Timers  like 
old  established  houses,  would  meet  with  ^tate  who  have  won  fame  in  the  world  of  it  and  lielp  out  by  suggesting  o  d  time 
a  wide  appeal  to  the  business  men  and  literature,  low  finance  and  industry.  eyents.-Alfred  C.  Runyan,  Pittsburg, 
also  create  public  interest.-C.  E.  Pellis-  would  make  a  good  Sunday  feature  Kans. 

Rn«;ton  Mass  "  publish  a  Sunday  edition. — G.  There  are  many  familiar  corners  and 

‘ _  Sniedal.  Jr..  Minneapolis.  neighborhoods  in  every  city.  What  be- 

W'hat  is  the  be-.t  wav  for  women  to  ->'early  the  whole  front  page  of  the  came  of  the  “gang”  that  u.sed  to  spend 
keep  beautiful  in  mid-winter,  when  socic-ty  .section  of  a  .yi/rc-ai<fecc  (\Vis.)  much  of  their  time  there?  How  many  of 
..  naflipr  rnnflitinnc  qrc  so  bad  and  there  -'oi'i'iiu/ was  taken  Up  With  photo-  them  have  become  successful  citizens  or 


safe  equipment. —  Ai.i.kn 


ture.— B.  A.  T. 


Wkicht,  San  Diego,  Cal. 


HUNCHES 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
“HUNCH” 
PUBLISHED 


also  create  public  interest.-C.  E.  Pellis-  would  make  a  good  Sunday  feature 

siER,  Boston,  Mass.  P“’^*’sh  a  Sunday  edition.-G 

Sniedal.  Jr..  Minneapolis. 

What  is  the  best  wav  for  women  to  ^'‘'arly  the  whole  front  page  of  th, 
keep  beautiful  in  mid-winter,  when  section  of  a  .l/,/«-aiefeec  (Wis.] 

weather  conditions  are  so  bad  and  there  taken  up  %yth  photo 

is  so  much  soot  and  dirt  in  the  air?  f  “P  Milwaukee 


T  .ARGE  newspapers  could  print  an  in-  house  now  stands;  who  drove  the  first 
^  teresting  running  feature  on  the  city’s  motor  car  in  Pittsburg  20  years  ago ;  the 
ir  state’s  hall  of  fame,  short  or  long  night  the  old  opera  house  collapsed  30 
articles  on  famous  men  of  your  city  or  years  ago,  etc.,  etc.  Tlie  Old  Timers  like 
state  who  have  won  fame  in  the  world  of  it  and  help  out  by  suggesting  old  time 
art.  literature,  low  finance  and  industry,  events. — Alfred  C.  Runyan,  Pittsburg, 
Tliis  would  make  a  good  Sunday  feature  Kans. 

if  you  publish  a  Sunday  edition. — G.  There  are  many  familiar  corners  and 
Sniedal.  Jr..  Minneapolis.  neighborhoods  in  every  city.  What  be- 


insight  into  the  profession  by  starting 
feature  on  “The  Story  Behind 
Story?”  He  would  be  surprised  to  lear 
that  the  college  elopment  story  originatr 
in  the  marriage  license  bureau,  or  tb 
the  police  reporter  dug  up  the  counte- 
feiters’  tale  from  a  loose  word  spoken . 
a  magistrate's  hearing.  He  probaL 
never  knew  there  were  police  reimrte- 
or  routine  men,  “leg”  men,  investigate: 
and  re-write  reporters.  How  was  it  pe 
sible  to  have  an  edition  announcing  t 
murder  trial  verdict  on  the  streets  eit: 
minutes  after  the  jury’s  return?  T- 
story  liehind  the  story  is  often  as  intr 
esting  as  the  news  itself. — H.  M.  Hoffe: 
Providence,  R.  I. 


is  so  much  soot  and  dirt  in  the  air?  f  “P  "T’"  7^  Milwaukee  even  famous?  The  Lputsznile  Post  is 

Get  interviews  with  local  beautv  parlor  ''''‘h  the  explanation  that  it  was  running  a  series  of  articles  on  this  sub¬ 
owners  on  this  topic.  Then  with  the  no  more  han  fair  that  occasionally  the  ject  which  is  proving  very  interesting.- 

storv  run  the  ads  of  beauty  parlors.-  L.  G.  S..  Cleveland. 

Er\nk  H.  Williams,  Santa  Ana,  Cal.  Tlie  departure  from  the  usual  layout  of  “Why  publish  murder  stories  so  often? 

‘  ’  debutants.  lM?auiies  and  semi-beauties  _ 

ir  ..  i,  .  i^nel  Hiudc  ail  iiiterostinR  feature.  Try  it  for  ■  ■■■■■■■■■■■■ 


If  you  have  enough  merchants.  Ian  occasional  stunt 

agents,  dry  cleaners  and  others  you  can  ^  ^ 

run  a  co-operative  page  headed.  Above  Remember  When”  is  the  title 

High  Ren  s-Below  High  Prices.  This  )  Morning  Sun  has 

will  apiie.al  to  many  ^  'er  isers  w  }P  ^  Ixen  using  on  a  reminiscent  paragraph  set 
not  advertise  much.-DoN  ald  O.  Ross,  j,,  ^ 

U  ashington,  (la.)  Demotra  .  weeks.  The  items  deal  with  such  home¬ 

ly  topics  as  Jim  .Smith’s  livery  stable 
January  Sales!  Rut  did  you  ever  hear  that  25  years  ago  stood  where  the  court 


of  a  January  sale  of  EOOD?  The 
largest  grocery  store  in  your  city  can 
cash  in  big  on  a  January  food  sale, 
featuring  canned  goods  supplies  for. the 
rest  of  winter,  fruit  and  dessert  sugges¬ 
tions,  and  even  specially  filled  baskets 
will  prove  quick  sellers  in  such  a  sale. 
Why  not  give  this  suggestion  to  your 
grocer,  and  go  after  him  hard  for  big 
newspaper  space? — R.  John  Gibi.er,  St. 
Louis,  Mo. 

W’henever  one  Indiana  newspaper 
takes  a  photograph  of  some  prominent 
group  of  persons,  it  makes  an  extra 
print  of  the  picture,  has  it  neatly  framed 
and  presents  it  to  the  group,  a  small 


Radio  news  is  apt  to  be  mechan; 
ical  and  lengthy.  ’’Listening 
In’’  has  the  personal  touch  and  is 
a  perspective  of  all  that  is  inter¬ 
esting  and  important. 

‘^Listening  In  on  the 
United  States^' 

by  Robert  D.  Heinl 

Insurance  Building, 

Washington,  D.  C. 


Get  the  very  best 

DAILY 

CROSS-WORD 

PUZZLE 

Not  just  a  feature — 

Not  just  a  problem — 

But  the  best  seller 
on  the  market 

TODAY! 

KING  FEATURES 
SYNDICATE,  Inc. 

241  West  58th  Street 
New  York  City 


Frank  H.  Simonds 

is 

Sailing  for  Europe 

on 

January  1 7 

To  Make  a  Survey  of  Political 
and  Economic  Conditions 


One  Sunday  Article  of  2,500 
Words  and  One  or  Two  Shorter 
Ones  During  the  Week 

Some  Territory  is  Still  Open 

WIRE 

The  McClure  Newspaper  Syndicate 

373  Fourth  Avenue,  New  York  City 


The  W^orltFs  Greatest 
Newspaper  Feature 
Service 

Supplying  a  complete  and 
exclusive  daily  illustrated 
feature  service  to  news- 
pa  p  e  r  s  throughout  the 
United  States  and  in  for¬ 
eign  countries. 

4  page  ready-print  color  comira. 
Magazine  Feature  Pages. 

Write  for  samples  and  rates 


NWSfRVICnNC. 

1IOOW.3BD  STREET, 
CLEVELAND.  OHIO 


Zip  and  Dash 

This  figure  is  from  one 
of  next  week’s  daily 
sports  cartoons  by 

PEG  MURRAY 

2  cols.  Monday  through 
Friday.  4  cols,  ^turdays. 

Peg  Murray  saves  space! 
And  pleases  readers!! 

Metropolitan  Newspaper 
Service 

Maximilian  Etser,  Jr.,  General  Manage 
150  NASSAU  ST..  NEW  YORK.  N.  Y. 


OllOIUclS 

Company 
Memphis,  ^Tenii 

-  m  •  ^ 

Originators  of  the 
Perm  etnen 
Weekly  Business 
Review  Pa^e 


/♦\ 


Look  us  vLp  in 

Dviit  01-  Bi'cidsii'eets 


V- 


Editor  &  Publisher  for  January  17,  1925 


New  Hi^h  Records 
for  Baltimore 

/he  twelvemonth  just  passed  has  witnessed  the  attainment  of  new 
high  records  for  Baltimore;  in  both  advertising  lineage  and  net 
paid  circulation,  The  Baltimore  Sun  materially  bettered  all  previously 
made  records,  thereby  attesting  the  continued  prosperity  of  the  Balti¬ 
more  territory  and  the  ever-increasing  appeal  of  The  Sunpapers  to  the 
reader. 

32,786,478 

A^ate  Lines  of  Paid  Advertising 

In  paid  advertising  lineage,  The  Baltimore  Sun  (morning,  evening  and 
Sunday  issues)  carried  a  total  of  32,786,478  agate  lines  during  1924, 
exceeding  its  record  for  1923  by  694,180  lines. 

I  he  paid  advertising  lineage  carried  by  The  Sunpapers  during  the 
month  of  December,  1924,  totaled  2,785,961  agate  lines,  a  gain  of 
127,536  lines  over  December,  1923. 


Average  Net  Paid  Circulation  for  December,  1924 

Daily  (M.  &  E.)  .  .  244,453 
Sunday  ....  180,634 

A  Gain  of  5,776  Daily  and  5,051  Sunday  over  December,  1923 


JOHN  B.  WOODWARD 
Bowery  Bank  Bldg.,  New  York 

GUY  S.  OSBORN 
360  N.  Michigan  Are.,  Chicago 


Everything  in  Baltimore  Revolves  Around 


THE 


SUN 


MORNING 


EVENING 


SUNDAY 


Baltimoreans  Dont  Say  Newspaper*';  They  Say  *'SUNpaper 


Editor  &  Publish  or  for  January  17,  1925 


The  circulation  of 

Wm  €kniii8  l&nllttm 

PHILADELPHIA’S  NEWSPAPER 


again  shows  an  increase  over  any  previous  year  of  publication. 

The  Bulletin’s  circulation  is  the  largest  in  Philadelphia  and  one  of  the 
largest  in  the  United  States. 

The  steady  growth  of  Bulletin  readers  is  shown  by  the  average  daily  cir¬ 
culation  each  year  for  the  past  thirty  years. 


1895  .  6,317 

1896  .  33,625 

1897  .  59,281 

1898  .  113,973 

1899  .  112,970 

1900  .  124,855 

1901  .  130,084 

1902  .  130,439 

1903  .  144,375 

1904  . 182,904 


1905  . 

.  211,134 

1906 . 

.  222,480 

1907 . 

.  241,400 

1908 . 

.  240,797 

1909 . 

.  249,811 

1910 . 

.  244,063 

1911 . 

.  253,565 

1912 . 

.  281,285 

1913 . 

.  291,868 

1914 . 

.  326,714 

1915 . 

.  356,531 

1916 . 

.  402,644 

*1917 . 

.  367,766 

1918 . 

.  430,614 

1919 . 

.  448,126 

1920 . 

.  488,687 

1921 . 

.  494,629 

1922 . 

.  493,240 

1923 . 

.  505,035 

1924 . 

.  518,357 

1924  Average  Net  Sales  were 


518,357 


copies 
a  day 


If  you  want  ‘"nearly  everybody”  in  Phila¬ 
delphia  to  read  your  advertisement,  put  it 
in  the  newspaper  ‘‘nearly  everybody”  reads 
—  The  Bulletin. 

•All  Philadelphia  newipaper*  inrrrated  to  *c. 


(Copyricht  192S— Bulletin  Company) 


